.  .  The  American  press  has  performed  precisely 
the  function  it  was  intended  to  perform  by  those 
who  wrote  the  First  Amendment.” 

Potter  Stewart, 
Associate  Justice,  US,  Supreme  Court 
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‘T^hey  were  reading 
iri  '^^ading,  Mass. 


In  Lowell  .  .  .  Brockton  .  .  .  Boston, 
and  countless  other  communities. 
More  than  1 20,000  students  throughout 
Massachusetts  participated  in  the  CBS-TV 
Reading  Program  for  A  TALE  OF  TWO  CITIES 
—  a  program  in  which  the  Boston  Herald 
American  became  a  valuable  teaching  tool. 

Well  in  advance  of  airing,  newspapers  were 
ordered,  study  guides  dispatched.  Students 
received  their  daily  Herald  American  complete 
with  a  matched-to-broadcast  script.  They 
studied  dialogue,  history,  drama,  values, 
and  they  improved  their  comprehension  skills. 


Two  weeks  later  on  the  day  of  broadcast, 
these  students  shared  their  experience  with 
871,300  Herald  American  readers*  when  a 
copy  of  the  script  ran  in  every  edition  of  that 
day’s  newspaper. 

Why  did  the  Boston  Herald  American  join  the 
Massachusetts  Teachers  Association,  The 
First  National  Bank  of  Boston,  and  WNAC-TV 
in  coordinating  this  program?  Because  we 
believe  that  the  well-read  student  of  today  will 
be  the  better  citizen  of  tomorrow. 

Boston  Herald  American 


'Source:  Research  Data, 
Inc.,  1979 


Sophomores  Teresa 
Davenport  and  Mary 
DeLai,  students  at 
Reading  High  School, 
under  the  supervision 
of  English  Chairman 
Wendell  Hodgkins  and 
Assistant  Principal 
Susan  Sellers. 
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The  arts  have  applauded  us  for  giving  them  a  hand. 


The  Dallas  Times  Herald  is  the 
1980  recipient  of  the  prestigious 
national  “Business  In  The  Arts” 
award;  given  annually  to  busi¬ 
nesses  supporting  the  arts. 

We’re  proud  of  the  role  we  play 
day-in  and  day-out  in  support  of 
the  arts.  From  reviews  to  fund 


raisings.  From  schedules  of  events 
to  scholarship  sponsorships.  And 
because  we’re  committed  to  being 
an  instrumental  force  in  the  arts, 
we  keep  Dallas  in  tune  with  what’s 
going  on  in  the  world  of  art. 

And  that,  in  itself,  is  quite  a 
performance. 


DallasTimes  Herald 

The  newspaper  Dallas  can  be  proud  of. 
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EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


Newsbriefs 


JANUARY 


I  2  3 
4  S  6  7  a  9  10 
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3326273839303) 


FEBRUARY 
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32332433362738 


MARCH 


1  2  3  4  3  6  7 
8  9  10)1  131314 
13)6)718)93031 
333324333627  38 
29303) 


JANUARY  1981 

10- 13 — Great  Lakes  Newspaper  Production  Conference,  Stouffer's 

Cincinnati  Towers,  Cincinnati,  Ohio. 

11- 14 — National  Retail  Merchants  Association,  Convention,  New  York 

Hilton  &  Sheraton  Center,  New  York  City 

11-14 — Promotion  Management  Seminar,  Marriott,  Ft.  Lauderdale,  Fla. 
15-17 — Wisconsin  Newspaper  Association,  Holiday  Inn,  Stevens 
Point,  Wise. 

15-17— Texas  Press  Association  Convention  and  Trade  Show,  Dallas 
Mariott  Hotel,  Market  Center,  Dallas. 

15-18 — New  England  Press  Association,  Sheraton-Boston  Hotel,  Boston. 
25-28 — International  Newspaper  Advertising  Executives,  Diplomat  Re¬ 
sort  and  Country  Clubs,  Hollywood,  Fla. 

29-31— Tennessee  Press  institute  and  Tennessee  Press  Association 
annual  meeting.  Radisson  Plaza,  Nashville. 

FEBRUARY 


1-7 — Suburban  Newspapers  of  America  Mid-Winter  Management  Con¬ 
ference,  Casa  Marina  Hotel,  Key  West,  Fla. 

1-8 — National  Association  Advertising  Publishers  Mid-Winter  Conference, 
Camino  Real  Hotel,  Cancun,  Mexico. 

12-13 — New  England  Newspaper  Advertising  Executives  Asso¬ 
ciation,  Hyatt  Regency,  Cambridge.  Mass. 

12-15 — California  Newspaper  Publishers  Association,  annual  meet¬ 
ing,  Doubletree  Inn,  Monterey,  Calif. 

12- 16 — Communications  Conference,  Howard  University  School 

of  Communications,  Washington,  D.C. 

13- 15— SCAMA  Telephone  Sales  School  Hilton  Hotel,  Biloxi,  Miss. 

15-18 — Southern  Classified  Advertising  Managers  Association 

Conference,  Hilton  Hotel,  Biloxi,  Mississippi. 

17-20 — NACON,  Plaza  of  Americas.  Dallas,  Tex. 

MARCH 


1- 3 — SNPA  Production  Conference.  Holiday  Inn  Rivermont,  Memphis, 

Tenn. 

2- 4 — International  Press  Institute  30th  general  assembly,  Kenyatta  Con¬ 

ference  Center,  Nairobi,  Kenya. 

5-8 — New  York  Press  Association.  Sheraton  Airport  Inn,  Albany,  N.Y. 
11-14 — National  Newspaper  Association  Government  Affairs  Conference, 
Hyatt  Regency,  Washington,  D.C. 

13-15 — Miss.  Valley  Classified  Ad  Managers  Association,  Hyatt  Regen¬ 
cy.  Chicago. 

22-24 — Texas  Daily  Newspaper  Association  annual  meeting,  Piaza 
of  Americas,  Dallas,  Tex. 

25-27 — Suburban  Newspaper  of  American  Editorial  Conference,  Lincoln 
Plaza  Hotel,  Oklahoma  City,  Okla. 

27-29 — Northwest  Mechanical  Conference,  Sunwood  Convention 
Center,  St.  Cloud,  Minn. 


APRIL 

1-4 — Illinois  Press  Association,  Sheraton-Homewood  Inn,  Homewood,  III 
9-11 — Kansas  Press  Association  Convention,  Hutchinson,  Kans. 

21-24 — American  Society  of  Newspaper  Editors,  Washington  Hil¬ 
ton,  Washington,  D.C. 

24- 26 — Kansas  Press  Women  annual  meeting,  Hutchinson,  Kans. 

25- 25— Kansas  Daily  Advertising  Managers,  Hutchinson,  Kans. 

26- May  8 — Circulation  Management  Seminar,  sponsored  by  Gannett 

Newspaper  Foundation,  Hilton  Inn  on  the  Campus,  Rochester, 
N.Y. 


It’s  in  the  mail 

This  week.  Editor  &  Publisher  is  mailing  a  brief  ques¬ 
tionnaire  to  a  large  sample  of  its  readers. If  you  receive  the 
survey,  we  would  appreciate  your  taking  a  few  minutes  to 
complete  and  return  it  to  us. 


Readings  for  blind  expands 

For  several  years,  blind  and  other  print  handicapped 
persons  were  able  to  “read”  the  Logan  Herald  Journal, 
Salt  Lake  Tribune  and  Deseret  News  as  a  service  of 
KUSU-fm,  public  radio  station  at  Utah  State  University. 

The  station  will  expand  the  service  to  include  selected 
materials  from  the  New  York  Times  and  Wall  Street  Jour¬ 
nal.  The  readings,  which  are  produced  in  cooperation  with 
the  Utah  Reading  Service  and,  the  papers  from  New  York 
originate  at  “In  Touch  Networks,”  New  York  City’s 
Radio  Information  Service,  are  made  available  nationwide 
via  National  Public  Radio’s  satellite  capability. 


Newsman’s  bill  now  law 

Pennsylvania  Governor  Dick  Thornburgh  has  signed  the 
“Dragonetti  Bill”  to  abolish  the  centuries-old  English  Rule 
of  Law  in  Pa.  under  which  a  person  acquitted  in  a  lawsuit 
cannot  countersue  for  improper  use  of  civil  proceedings 
unless  an  arrest  or  property  seizure  is  involved. 

The  bill  was  lobbied  single-handed  through  the  legisla¬ 
ture  by  Joseph  Dragonetti,  72-year-old  Philadelphia  news¬ 
paper  reporter  and  public  relations  man,  who  was  sued  in 
a  public  relations  case  along  with  a  client  in  a  matter  in 
which  he  said  he  was  not  involved.  The  suit  was  eventual¬ 
ly  dropped,  but  when  Dragonetti  tried  to  countersue,  he 
found  the  English  Rule  prohibited  such  countersuits. Dra¬ 
gonetti,  who  was  Editor  &  Publisher’s  Philadelphia  corres¬ 
pondent,  said  the  law  will  enable  newspapers  to  bring 
counter  actions  if  they  are  sued  in  malicious  proce  dings 
and  found  not  guilty. 


S-H  Handbook  revised 

Plans  to  publish  a  revised  and  updated  edition  of 
Scripps-Howard  Handbook,  in  January,  were  announced 
by  Gordon  Hanna,  vicepresident  and  general  editorial 
manager.  He  said  the  edition,  consisting  of  416  pages  and 
about  200  photos,  was  being  edited  by  Vance  H.  Trimble, 
retired  editor  of  Kentucky  Post.  The  handbook,  which  was 
orginally  published  in  1948  and  updated  in  1967,  serves  as 
an  information  guide  to  E.W.  Scripps  Comapny’s  10,000 
employes,  as  well  as  people  interested  in  communications. 


MAY 


How  to  books  issued 


4-6— American  Newspaper  Publishers  Association.  Hyatt  Regency, 
Chicago. 


Vol.  114.  No.  1,  January  3,  1981;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0013- 
094X)  is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  575  Lexington  Ave.,  New  York.  N.Y.  10022.  Cable  address  "Edpub,  New 
York."  Second  class  postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co.,  East  Stroudsburg.  Pa.  18301.  Titles  patented  and 
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How  labor  relations  news  is  covered  is  the  focus  of  a 
book  published  by  American  Arbitration  Association,  140 
West  51st  St.,  New  York,  N.Y.  10020 
Scott,  Foresman  and  Co.  has  released  for  the  first  time 
in  a  decade,  a  new  edition  of  its  Robert’s  Rules  of  Order 
Newly  Revised. 

How  to  Use  the  Federal  FOl  Act  is  the  title  and  subject 
matter  of  a  publication  issued  by  the  FOI  Service  Center. 
Copies  of  the  guide  are  available  at  50  cents  per  copy.  Address 
inquires  to;  FOI  Service  Center  in  care  of  Reporter’s  Commit¬ 
tee,  1125  15th  St.  N.W.  Washington,  D.C.  20005. 
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Hielbpic:  Capital  Punishment. 
The  Author:  Norman  Mailer. 
The  Ma^izine:  Parade. 


PARADE  proudly  adds  Norman 
Mailer,  Pulitzer  Prize  winning  author 
of  “The  Executioner’s  Song.”  to  the  list 
of  distinguished  figures  who  have 
honored  its  pages. 

In  the  recent  past,  PARADE  has 
featured  articles  by  Herman  \Afouk, 
Studs  Tbrkel,  Admiral  James  B.  Stock- 
dale,  David  Halberstam,  and  John 
Cheever.  Just  to  name  a  few. 

Informative. 

Tbpical. 

And,  more  often  than  not,  contro¬ 
versial  feature  articles.  That’s  what  our 
40,000,000  readers  have  come  to  ex¬ 
pect  from  PARADE. 

This  time  won’t  be  different. 

When  Norman  Mailer  takes  his 
stand  on  capital  punishment. 

“Until  Dead.” 

February  8, 1981. 

In  PARADE  Magazine. 

Exclusively. 


paiade* 

America’s  largest  weekly  magazine. 


(£)  1980  Parade  PublicatioM,  Inc.  AH  ri^tts 
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Privacy  and  names 

The  conflict  between  privacy  and  access  to  information  and 
public  records  may  be  the  battle  ground  for  press  freedom  in 
the  coming  year. 

In  an  effort  to  protect  the  privacy  of  the  individual,  24 
states  have  passed  laws  in  the  last  two  years  restricting 
access  by  the  public  and  the  press  to  official  records  of 
arrests,  indictments,  trials,  acquittals,  convictions  and  sent¬ 
ences.  Such  restrictions  are  now  in  effect  in  47  states,  the 
District  of  Columbia  and  Puerto  Rico.  Only  the  Dakotas  and 
Vermont  have  no  laws  of  this  nature. 

Some  of  these  statutes  not  only  permit  records  to  be  sealed 
from  public  scrutiny  but  they  allow  the  records  to  be  des¬ 
troyed,  This  is  frequently  applied  in  the  27  states  which  allow 
records  of  juvenile  offenders  to  be  either  sealed  or  expunged. 

The  publication  of  names  of  offenders  have  been  witheld  in 
the  past  when  police  have  refused  to  disclose  the  names  of 
arrested  persons  even  to  their  own  relatives. 

The  application  of  these  laws  sometimes  approaches  the 
level  of  idiocy. 

In  Washington,  D.C.,  officials  of  the  FBI  refused  to  reveal 
the  criminal  arrest  record  of  the  accused  killer  of  Dr.  Michael 
Halberstam  because  it  might  infringe  on  his  right  to  privacy 
even  though  the  bureau  had  issed  15,000  wanted  circulars  on 
the  man. 

In  South  Carolina,  five  newspapers  were  found  in  violation 
of  a  statute  for  publishing  the  name  of  a  12-year-old  suspect 
implicated  in  the  murder  of  his  eight-year-old  cousin  even 
though,  as  one  editor  pointed  out,  the  sheriff  had  revealed 
the  name  at  a  press  conference  and  the  names  of  suspect  and 
victim  already  were  common  knowledge  in  the  community. 

It  may  not  be  possible  to  roll  back  the  clock  on  such  legisla¬ 
tion,  even  if  that  were  desirable.  But  certainly  it  is  possible  to 
obtain  some  sensible  interpretation  for  the  application  of  the 
statutes  to  protect  the  rights  of  others  as  well  as  of  the 
individual. 


Remember  the  staff 

Around  this  time  of  the  year  many  newspapers  traditional¬ 
ly  have  honored  their  letter  writers — all  the  people  who  have 
contributed  letters  worth  publishing  during  the  past  year. 
Some  editors  devote  a  page  or  more  of  space  to  printing  the 
names  of  all  letter  writers.  Others  invite  them  to  a  luncheon. 
All  worth  doing! 

We  wonder,  however,  how  many  newspapers  give  similar 
space  and  attention  to  their  own  staffs — the  people  who  have 
been  responsible  for  writing,  producing  and  selling  the  paper 
every  day. 

They  like  to  be  recognized — even  see  their  names  in  print — 
just  like  anyone  else.  Let  them  know  that  management 
appreciates  their  efforts. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884:  Newspaperdom  established 
March,  1892:  the  Fourth  Estate.  March  1. 1894:  Editor  & 
Publisher.  June  29, 1901 :  Advertising.  January  22. 1925. 
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Letters 


SOMETHING  SINISTER 

Last  summer  I  wrote  to  the  editor  of 
E&P  a  letter  regarding  the  inordinate 
number  of  left-handed  people  on  the 
editorial  and  composing  room  staffs  of 
the  Springfield  (Mass.)  Morning  Union, 
where  I  am  a  copy  editor.  I  suggested  that 
a  quick  check  with  other  papers  around 
the  country — which  I  thought  would  be  a 
snap  for  them — might  reveal  whether  this 
phenomenon  was  industr>'-wide  or  some¬ 
thing  peculiar  either  to  this  area  or  to  this 
newspaper,  and  that  the  results  of  such  a 
check  (all  they  had  to  do  was  mention  it 
once  in  print)  might  even  prove  to  be 
worth  an  article. 

Without  so  much  as  by  your  leave,  the 
editor  took  it  upon  himself  not  only  to 
print  my  letter,  but  to  add  that  “in¬ 
terested  readers  may  forward  their  com¬ 
ments”  to  me  at  my  home  address,  which 
he  thoughtfully  provided.  I  thought  he 
had  a  hell  of  a  nerve  to  publish  my  home 
address  without  even  asking  if  I'd  mind, 
but,  since  the  ensuing  influx  of  mail  did 
not  exactly  bury  me,  I  decided  to  let  it 
pass. 

In  view  of  the  mail  I  did  get,  I  feel  it 
incumbent  upon  me  to  report  what  I 
learned,  not  only  to  my  respondents,  but 
to  anyone  else  in  the  trade  who  might  be 
curious.  I’m  grateful  to  those  who  took 
the  trouble  to  write  and  hope  this  report 
will  shed  light  for  them,  too — although 
most  seemed  to  know  more  about  this 
than  I  did.  Still,  many  hoped  to  hear  about 
what  I  found  out,  so  here  it  is; 

I  received  12  letters,  all  from  lefties, 
postmarked  in  1 1  states  (two  from  New 
Jersey).  Virtually  all  reported  a  high  inci¬ 
dence  of  sinistrality  in  journalism  classes 
or  newsrooms:  3  of  8, 6  of  17, 5  of  1 1 , 10  of 
16, 4  of  14, 15%,  5  of  6  in  editorial  and  3  of 
4  at  the  printers  at  one  time  with  “more 
than  50%”  over  the  years  {Saddle  River 
(N.J.)  Town  Journal),  etc. 

The  figures  which  prompted  my  letter 
to  E&P:  one  night  in  the  composing  room 
I  was  one  of  eight  southpaws  from  both 
shops  working  in  one  small  area  and  we 
accounted  for  12  more  on  a  combined 
staff  of  about  50. 

Joe  McGowen  of  AP  in  Denver  wrote 
that  a  few  years  ago,  all  five  news  execs  in 
Columbus  were  sinister,  so  to  speak. 

Professor  Dean  Trembly  of  California 
Polytechnic  State  University  says  there 
seem  to  be  “more  than  the  expected  one 
in  eight”  lefties  on  the  San  Francisco  staff 
of  People  magazine  and  that  “the  ideal 
time  will  arrive  when  one  of  four  will  use 
the  left  hand.” 

He  also  sent  me  a  copy  of  his  book, 
“Learning  to  Use  Your  Aptitudes,”  in 
which  he  says  25%  of  people  are  “natur¬ 
ally  left-sided,”  but  social  pressures  have 
caused  many  to  write  and  do  other  things 
with  the  right  hand,  which  he  calls  “cros- 
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sed  dominance.”  Apparently  about  12-15 
%  of  the  population  are  active  portsiders. 

Don  Jensen  of  the  Kenosha  (Wise.) 
News  says  he  once  attended  a  press  con¬ 
ference  at  which  all  five  reporters,  print 
and  electronic,  were  sinister.  Greg  Tem¬ 
ple,  left-handed  son  of  a  left-handed 
newsman,  says  three  of  the  eight-member 
staff  of  the  Brown  County  Democrat  in 
Nashville,  Ind.,  are  lefties. 

Radio  and  tv  commentator  Paul  Har¬ 
vey  says  the  rate  of  sinistrality  is  higher  in 
journalism — 29  percent — than  in  any 
other  professsion,  according  to  George 
Wilkens  of  the  Tampa  Tribune,  whose 
girlfriend  heard  the  broadcast.  John  Sher¬ 
man,  chairman  of  the  English  department 
at  St.  Catherine  Indian  School  in  Santa 
Fe,  New  Mexico,  writes  that  when  he 
was  teaching  English  to  foreign  students  a 
few  years  ago,  six  of  the  eight  teachers 
were  lefties  (today  he  teaches  jour¬ 
nalism). 

In  a  letter  from  Sharon  Hotchkiss, 
coordinating  editor  for  Lefthanders  Inter¬ 
national  in  Topeka,  Kansas,  I  read  that  a 
recent  survey  by  the  Sanford  Corp.  re¬ 
vealed  a  “heavy  concentration  of  lefth¬ 
anders”  among  people  working  in  the 
creative  media — newspapers,  maga¬ 
zines,  radio  and  television.  And  John  C. 
Halter,  associate  editor  of  Boys'  Life 
magazine,  reports  a  trail  of  heavy  sinis¬ 
trality  from  his  freshman  journalism  clas¬ 
ses  right  on  up  through  newsrooms  and 
magazines. 

So  I  guess  it’s  not  just  us  at  the  Union. 

As  to  the  big  question — why — the  con¬ 
sensus  of  what  I  have  read  seems  to  be 
that  the  right  hemisphere  of  the  brain, 
which  controls  the  left  side  of  the  body, 
happens  also  to  be  the  center  of  imagina¬ 
tion  and  creativity.  Apparently  the  exact 
nature  of  the  connection  is  not  yet  clearly 
understood,  but  a  high  incidence  of  sinis¬ 
trality  is  found  among  writers,  artists, 
musicians,  theatrical  folk  and  other  crea¬ 
tive  types  (photographers,  makeup  men 
and  the  like,  obviously). 

Now  about  this  ‘sinistrality’  bit: 

Sinister  is  the  Latin  word  for  left,  but 
back  in  the  dim  red  dawn  of  time,  a  lot  of 
people  who  didn’t  know  any  better 


thought  there  must  be  something  wrong 
with  the  one  person  in  four  who  did  ev¬ 
erything  “differently,”  so  the  word  came 
to  mean  evil.  This  seems  to  have  been 
why  kids  in  school  were  forced  to  use 
their  right  hands  until  relatively  recent 
times. 

In  view  of  the  evidence  that  lefties  tend 
to  be  creative  people,  perhaps  we  should 
all  be  encouraged  by  the  strong  new  port- 
side  list  to  our  Ship  of  State.  According  to 
a  variety  of  sources.  President-elect 
Ronald  Reagan  is  a  crossed-dominant 
(frustrated)  southpaw  and  Vice  Presi¬ 
dent-elect  George  Bush  is  a  leftie  all  the 
way. 

Not  to  mention — are  you  ready? — Lou 
Grant. 

Rcxjer  Gallagher 

RFD2 

Amherst,  Mass.  01002 

NEWSPEOPLE 

The  November  29  edition  of  E&P  con¬ 
tained  an  article  about  the  Lewistown 
(Pa.)  Sentinel  and  the  Sunbury  Daily 
Item.  The  article  contained  two  errors 
and  warrants  a  correction.  You  reported 
that  James  McClure  was  named  editor  of 
the  Lewiston  Sentinel.  He  was  not.  In¬ 
stead,  he  was  named  managing  editor  of 
that  paper.  Dick  Calkins  continues  to  re¬ 
tain  the  titles  of  publisher  and  editor.  You 
also  reported  that  John  Moore  was  named 
editor  of  the  Sunbury  Daily  Item.  This  is 
incorrect.  I  was  appointed  city  editor. 
Robert  E.  Lauf  remains  editor. 

John  L.  Moore 

(Editors  note:  The  above  letter  ap¬ 
peared  with  several  typographical  errors 
when  it  was  published  December  20. 
E&P  regrets  the  errors.) 

Short  takes 

All  four  floors  were  found  to  be  con¬ 
taminated  by  the  elements,  which  an 
agency  official  described  as  “extremely 
harmful  to  human  beings.”  However,  the 
small  levels  found  posed  no  threat  to 
health,  said  the  official. — New  York 
Times 


EDITOR'S  COMMENT 


[Dave  J.  Butler 
Managing  Editor 
M  essenger-  Inquirer 
Owensboro,  Kentucky 


“The  Pony  Wire  gives  us  the  added  perspective  we 
wanted.  It  complements  rather  than  duplicates  AP.  We 
have  plenty  of  material,  hut  we're  not  overwhelmed." 


6l|e  JTeUr  {Jork  8tme0 

■  NEWS  SERVICE 


The  pursuit  of  perfection.  “It’s  not  necessarily  true  that  banjos  improve 
with  age.  Actually,  I  think  musicians  just  keep  getting  better.”  Michael 
Allison  has  been  making  banjos  for  15  of  his  38  years.  “People  sometimes 
question  why  I  use  modem  power  tools  and  certain  synthetic  materials  in  my 


otherwise  purely  traditional  designs.  I  tell  them  my 
mission  isn’t  to  preserve  a  craft;  all  I  want  to  do  is 
make  the  best  sounding  instmments  I  can.” 

His  stringed  masterpieces  have  voiced  their 
melodies  from  backwoods  bluegrass  festivals  to 
major  concert  halls.  “I  strive  to  build  each  one 
better  than  the  one  before.  When  I  stop  delivering 
quality,  I’ll  quit.”  The  pursuit  of  perfection  has 
made  Michael  Allison’s  banjos  some  of  the  most 
desirable  musical  instmments  in  use  today. 

That  same  desire  to  excel  has  brought  The 
Providence  Gravure  Companies  to  the  national 
leadership  stature  they  enjoy  today  in  both  offset 
and  gravure  printing. 


Providence  Gravure’s  four  printing  plants  provide  a  tmly  national 


service  network  of  gravure,  web  offset  and  finishing  capabilities  to  an 
impressive  and  growing  client  list,  with  varied  product  requirements. 

But  size,  geography  and  capacity  alone  are  not  what  distinguish  the 
Providence  Gravure  Companies.  It’s  also  the  superb  quality  of  our  printed 
products  that  set  us  apart.  Quality  that  results  from  a  rare  blend  of  human, 
mechanical  and  technical  capabilities.  Quality  we’ve  achieved  through  our 
pioneering  use  of  electronics  in  printing,  computer-oriented  preparation 
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the  industry. 

At  all  four  plants,  whether 
gravure  or  web  offset,  it  is  the 
desire  of  our  people  to  excel  that’s 
most  important.  A  sincere  desire 
that  carries  through  from  top  manage 
ment  to  the  shipping  docks.  It  is  the 
abilities  our  people  bring  to  bear  in  then- 
quest  for  eminence  that  put  The  Provi 

VA-WIAWW  ▼  VAA  W  ^.^V/A A A^VAAAAWL?  AAA  ^ 

its  unique  class  in  the  pursuit  Yhe  Providence  Gravure  Companies 

of  perfection.  Providence,  RI  Dallas,  TX  Richmond,  VA  Mt. Morris,  1L 


represented  by  Newhouse  Newspapers 


FREDEHtlC 


and 

one  year 
later. 

Bienville  Square  in  downtown 
Mobile  after  Killer  Hurricane 
Frederic  hit  the  Gulf  Coast  (above) 
and  the  square  one  year  later. 


When  Hurricane  Frederic  smashed 
into  the  Alabama/Mississippi  Gulf 
Coast  in  September,  1979,  it  left  a  trail 
of  damage  totaling  billions  of  dollars. 
The  Mobile/ Pascagoula  area,  hard¬ 
est  hit  by  the  storm,  rolled  up  its 
sleeves  and  went  to  work.  Today, 

^  The  _ 


there  are  still  signs  of  the  storm’s 
damage,  but  you  won’t  see  it  in  the 
economic  climate  of  the  area.  Record 
increases  in  retail  sales,  new  indus¬ 
try  and  new  people  all  point  to  an 
economy  that  not  only  is  fully  recov¬ 
ered,  but  is  getting  better  every  day. 
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FORECAST 


Twelve  afternoon  daily  newspapers 
converted  to  morning  publication  sche¬ 
dules  in  1980. 

Most  newspaper  analysts  see  the 
changes  as  a  trend  that  is  likely  to  con¬ 
tinue,  especially  this  year  among  some 
larger  papers. 

In  1979,  a  total  of  13  dailies  converted 
from  afternoon  to  morning  publication. 
No  morning  newspaper  has  converted  to 
an  afternoon  schedule.  And  4  afternoon 
papers  were  lost  this  year  in  consolida¬ 
tions  with  morning  editions. 

Between  1960  and  1979,  the  number  of 
evening  newspapers  declined  from  1 ,459 
to  1,405,  and  the  circulation  of  evening 
newspapers  dropped  to  33.6  million  from 
34.8  million. 

In  the  same  period,  the  number  of 
mornings  newspapers  increased  from  312 
to  382,  and  their  circultion  rose  from  24 
million  to  28.6  million. 

The  consolidation  of  morning  and 
evening  newspapers  by  9  publishers  so 
far  this  year  has  also  drawn  the  attention 
of  newspaper  industry  observers.  They 
note  that  in  four  of  the  mergers  -  Salem, 
Ore.;  Monroe,  La.;  Wichita,  Kan.;  and 


REVIEW 


Established  groups  acquired  48  of  the 
52  U.S.  daily  newspapers  in  ownership 
changes  reported  during  1980. 

Three  major  market  papers  were 
among  the  exceptions.  The  Philadelphia 
Evening  and  Sunday  Bulletin  passed  from 
i  the  McLean  Family  to  the  Charter  Com- 
i  pany,  a  Florida-based  oil  and  com- 
i  munications  conglomerate.  Joseph  Cole, 

\  a  local  business  man,  bought  the  Cleve- 
I  land  Press  from  E.  W.  Scripps  Company, 
and  employes  obtained  title  to  the  Omaha 
!  World-Herald  from  the  Kiewit  Estate. 

Times  Mirror  Company  of  Los  Angeles 
paid  $95  million  to  the  Bonfils  Foundation 
and  others  for  the  Denver  Post.  The  Ing- 
ersoll  group  added  four  units,  as  did  Gan¬ 
nett  Company  and  Thomson  Newspapers 
USA.  The  Ogden  group  from  West  Virgi¬ 
nia  absorbed  the  Mickelson  papers  in 
Minnesota.  Park  Newspapers  and  Capital 
Cities  Communications  each  made  two 
acquisitions. 

In  Canada  the  newspaper  ownership 
picture  was  altered  materially  by  a  dual 


h? 

Every  Saturday  since  1 884 


Trend  to  A.M.  editions 
expected  to  continue 


Allentown,  Pa.  -  no  afternoon  edition  sur¬ 
vived. 

In  Salem,  Ore.,  a  new  morning-only 
paper  was  bom  July  1  when  the  evening 
Capital  Journal  was  folded  into  the  morn¬ 
ing  Oregon  Statesman.  The  new  paper 
was  named  the  Statesman-Journal.  Total 
circulation  now  exceeds  what  it  had  been 
when  the  papers  were  separate. 

In  Monroe,  La.,  the  evening  News- 
Star  &nd  the  morning  World  v/ere  consoli¬ 
dated  August  4  into  a  paper  named  News- 
Star-World.  There  was  a  slight  dip  in  cir¬ 
culation  following  the  merger,  the  paper 
says,  but  circulation  is  now  climbing 
back. 

The  morning  Wichita  Eagle-Beacon  re- 
suled  from  the  October  1  merger  of  the 
morning  Wichita  Eagle  and  the  evening 
Wichita  Beacon. 

Allentown  Evening  Chronicle  and  the 
Morning  Call  were  merged  June  27.  The 
name  Morning  Call  was  retained. 

The  other  consolidations  resulted  in 
“all  day”  newspapers  -  generally  defined 
as  those  with  both  morning  and  evening 
home  delivered  editions. 

The  largest  such  merger  involved  New 


Orleans  (La.)  States-Item  and  Times- 
Picayune.  Since  June  2  the  front  page  has 
carried  the  nameplates  of  both  newspap¬ 
ers.  The  all-day  newspaper  includes  fea¬ 
tures  from  both  papers,  including  two 
crossword  puzzles  in  each  edition. 

Other  all-day  combinations  were  cre¬ 
ated  this  year  in  Topeka,  Kan.;  Kings¬ 
port,  Tenn.;  Victoria,  British  Columbia; 
and  Uniontown,  Pa. 

Also  this  year  at  least  six  evening  news¬ 
papers  have  switched  Saturday  evening 
editions  to  morning: 

Chico  (Calif.)  Enterprise-Record,  April 
12; 

Hastings  (Neb.)  Tribune,  May  24; 

Phoenix  (Ariz.)  Gazette,  October  11; 

Scottsdale  (Ariz.)  Daily  Progress,  Au¬ 
gust  2; 

Centre  Daily  Times  of  State  College, 
Pa.,  July  12; 

Tempe  (Ariz.)  Daily  News,  June  14. 

Four  evening  newspapers  began  print¬ 
ing  morning  editions  for  city  street  sales 
this  year.  One  newspaper.  New  York  Dai¬ 
ly  News,  added  a  P.M.  edition. 

A  closer  look  at  how  these  new  morn¬ 
ing  papers  are  doing  may  be  found  on 
page  10. 


48  of  52  dailies  sold  in  1980 
join  group  ownerships 


transaction  in  which  the  Thomson  Orga¬ 
nization  bought  FP  Publications  for  about 
$165  million  in  a  bidding  contest  and 
Southam  Inc.  purchased  full  interest  in 
Pacific  Press  Ltd.  of  Vancouver  and  en¬ 
tire  ownership  of  the  Montreal  Gazette  in 
a  $55  million  deal  with  Thomson.  Thom¬ 
son  subsequently  closed  the  Ottawa 
Journal  and  Southam  folded  the  Win¬ 
nipeg  Tribune.  Thomson  also  sold  the 
Calgary  Albertan  to  Toronto  Sun  owners 
leaving  Thomson  with  a  net  gain  of  eight 
dailies.  Following  are  the  changes  in  daily 
ownership  reported  to  Editor  &  Pub¬ 
lisher  in  1980: 

ARIZONA 
Tempe  Daily  News 

Evening  16,351 
Mrs.  Irma  L.  Connolly 
to  Cox  Newspapers 

CALIFORNIA 
Burbank  Daily  Review 

Evening  10,724 


Virgil  Pinkley  and  J.C.  Hedlund 
to  Ingersoll  Publications 
Consultant:  LeRoy  Keller 

Del  Rio  News-Herald 

Evening-Sunday  6,700 
J.  Tom  Graham  and  others 
to  Harte-Hanks  Communications 

Glendale  News  Press 

Evening  20,621 

Virgil  Pinkley  and  J.C.  Hedlund 
to  Ingersoll  ^blications 
Consltant:  LeRoy  Keller 

Orland  Daily  Unit-Register 

Evening  1,279 
Davis  Newspapers 
to  Pioneer  Group 

Wiiiows  Daily  Journal 

Evening  1,775 
Davis  Newspapers 
to  Pioneer  Group 

(Continued  on  page  32) 


Better  service,  more  linage  review 
result  from  switch  to  A.M.  . .  ‘ 


By  Andrew  Radolf 

Readers  and  advertisers  are  the  big  winners  when  a  news¬ 
paper  switches  to  morning  publication. 

Editor  &  Publisher  contacted  27  dailies  which  have  con¬ 
verted  to  A.M.  since  Modesto  Bee  first  made  the  move  in 
October  1976. 

All  but  one  cited  better  service  to  readers  and  advertisers  as 
the  primary  benefits  resulting  from  the  change  in  publishing 
cycle. 

For  readers,  the  switch  to  mornings  meant  more  timely 
news,  more  late  sports,  better  business  coverage,  especially 
of  stocks  and  commodities;  and  more  reliable  home  delivery. 

Advertisers  reaped  benefits  from  the  newspapers’  “longer 
shelf  life”  in  the  home,  more  same-day  response  to  ads  for 
sales  and  specials,  ^nd  increased  two-day  “carry  over” 
effects  for  their  adsi 

Reported  Bruce  FJnske,  publisher  of  the  New  Vim  (Minn.) 
Journal  which  convmed  on  August  14, 1979,  “Our  paper  was 
only  out  for  an  hot when  a  niob  of  people  showed  up  at  a 
store  having  a  sale/.  The  store  f  new  its  newspaper  ad  pulled 
them  in.  This  really  reinforced  newspaper  advertising.” 

Fenske  said  the  Journal’s  cfrculation  is  up  2'/2%  to  1 1,500 
daily  since  it  became  a  morning  paper. 

“Forty-two  percent  of  our  circulation  is  mail  delivered,  and 
they  were  getting  the  paper  a  day  late,”  he  added.  “Now 
all  42%  get  their  paper  on  time.  They  have  last  night’s  city 
council  meeting  and  the  high  school  basketball  results  in  their 
morning  paper.” 

26  of  the  27  papers  reported  the  publishing  change  had 
beneficial  effects  on  their  circulation  and  advertising. 

Increased  market  penetration  and  improved  ability  to  com¬ 
pete  with  other  A.M.  papers  were  two  other  advantages  to 
shifting  to  a  morning  cycle  cited  by  many  A.M  converts. 

Carriers  a  sore  spot 

Many  papers  reported  they  encountered  the  most  problems 
in  converting  with  their  carrier  forces. 

If  not  the  school  kids  themselves,  then  their  parents  ob¬ 
jected  to  the  rigors  of  delivering  newspapers  by  6:30  A.M. 

Often,  converting  to  morning  publication  resulted  in  a  100% 
turnover  in  carriers. 

Bees  lead  off 

“The  Modesto  Bee’s  circulation  had  not  declined,  but  we 
were  not  growing  as  fast  as  the  town  was  growing,”  stated 
Erwin  Potts,  vicepresident  of  McClatchy  Newspapers,  on 
why  his  company  decided  to  make  the  Bee  a  morning  paper. 
“We  were  very  much  aware  of  declining  P.M.  circulation.  We 
didn’t  have  a  problem  immediately,  but  eventually  we  would 
and  eventually  someone  might  come  in  with  a  morning  paper 
and  give  us  a  battle.” 

Modesto’s  move  to  A.M.  in  October  1976  was  an  “immedi¬ 
ate  success,”  Potts  noted.  “We  went  from  51,000  to  58,000 
daily  within  a  few  days.  Now  we’re  at  68,000  daily  and  74,000 
on  Sunday.” 

McClatchy  Newspapers  made  the  Fresno  Bee  a  morning 
paper  in  November  1976  and  registered  another  “clear  suc¬ 
cess  with  circulation  jumping  from  1 2 1, 000  to  130,000  “over  a 
few  weeks.”  Potts  said. 

Today  Fresno  Bee  has  1 38,000  daily  circulation  and  155,000 
Sunday  circulation. 

Sacramento  Bee,  an  afternoon  daily  for  121  years,  first 
started  publishing  mornings  in  April  1978  in  response  to  a 
mailers’  strike.  The  following  June,  the  paper’s  management 
decided  to  make  the  A.M.  switch  permanent. 

“The  first  year  the  Sacramento  Bee  lost  10,000  in  daily 


circulation  because  of  reader  resistance  and  the  strike  and 
because  we  were  competing  with  another  morning  paper,  the 
Sacramento  Potts  commented.  “Now  we  have  more 

than  recovered.  Sacramento’s  circulation  has  grown  from 
190,000  in  the  strike  days  to  215,000  daily.” 

Show  down  in  Little  Rock 

Arkansas  Democrat  took  on  a  morning  paper  twice  its  size 
in  the  Arkansas  Gazette  when  it  switched  from  evening  to 
morning  publication  in  October  1979. 

Paul  Smith,  the  Democrat’s  ad  director,  said  the  paper’s 
ABC  statement  for  the  quarter  from  July  1  to  September  30, 
1980  showed  a  gain  of  11,000  daily  to  nearly  63,0(X)  and  a 
19,000  gain  on  Sundays  to  1 15,400. 

“Our  circulation  is  now  over  67,000  daily  and  over  123,000 
on  Sunday,”  Smith  stated. 

“Our  ad  market  share  has  gone  up  quite  a  bit,”  he  con¬ 
tinued.  “In  November  1978  we  had  365,170  retail  inches.  In 
November  1980  we  ran  681,199  retail  inches.” 

Smith  said  the  Democrat  also  gained  an  80%  share  of  the 
classifed  market  since  it  began  offering  individuals  free  ads. 

“The  readership’s  high  for  the  individual  ads,  and  our 
commercial  classified  advertisers  realized  that,”  he  re¬ 
marked.  “We  reversed  the  market.  Our  competition  used  to 
have  75%  of  the  classifieds.” 

News  rack  sales  have  improved  since  the  Democrat  con¬ 
verted,  Smith  pointed  out,  going  from  4200  daily  for  his  paper 
versus  12,400  for  the  Gazette  before  the  switch  to  6597  for  the 
Democrat  to  9975  for  the  Gazette  as  of  September  30. 

Smith  said  Sunday’s  news  rack  sales  also  improved.  In 
September  1978  they  were  7996  compared  to  the  Gazette’s 
(Continued  on  page  18) _ 

PMs  that  switched 
to  AM  editions 

Modesto  (Calif.)  Bee — October  1976 

Fresno  (Calif.)  Bee — November  1976 

Gainesville  (Fla.)  Sun — September  1977 

Tallahassee  (Fla.)  Democrat — January  1,  1978 

Lakeland  (Fla.)  Ledger — April  1978 

Colby  (Kans.)  Free  Press — June  1978 

Sacramento  (Calif.)  Bee — June  1978 

Pittsfield  (Mass.)  Berkshire  Eagle — April  30,  1979 

Lake  Charles  (La.)  American  Press — July  2,  1979 

Sioux  Falls  (S.D.)  Argus-Leader — July  9,  1979 

North  Platte  (Nebr.)  Telegraph — July  27,  1979 

New  Ulm  (Minn.)  Journal — August  14,  1979 

Clearwater  (Fla.)  Sun — August  1979 

Jefferson  County  (Mo.)  Democrat-Pilot — September  1979 

Bakersfield  Californian — October  1979 

Little  Rock  (Ark.)  Democrat — October  1979 

Mesa  (Ariz.)  Tribune — February  4,  1980 

Ionia  (Mich.)  Sentinel-Standard — February  4,  1980 

South  Haven  (Mich.)  Tribune — February  20,  1980 

Cadillac  (Mich.)  Evening  News — March  1,  1980 

Big  Rapids  (Mich.)  Pioneer — March  29,  1980 

Poughkeepsie  (N.Y.)  Journal — April  14,  1980 

Niles  (Mich.)  Daily  Star — June  1,  1980 

Dowagiac  (Mich.)  News — June  1,  1980 

Medina  (Oh.)  Gazette — June  16,  1980 

Paterson  (N.J.)  News — September  22,  1980 

Montreal  (Can.)  La  Presse — September  29,  1980 

St  Thomas  (V.I.)  News — September  30,  1980 

Fort  Pierce  (Fla.)  News-Tribune — October  20,1980 
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Ups  and  downs  recorded 
by  top  25  newspapers 


By  Celeste  Huenergard 

Biggest  may  not  always  be  synony¬ 
mous  with  best  or  even  profitable,  but  in 
the  newspaper  business  it  is  always  note¬ 
worthy. 

Last  year  the  25  top-circulated  dailies 
and  Sundays  lowered  their  averages 
slightly  during  the  six  month  period  en¬ 
ded  September  30,  collectively  recording 
losses  of  76,302  and  194,387  respec¬ 
tively. 

On  the  daily  chart,  Boston  Globe  sur¬ 
passed  Long  Island  Newsday  for  the  No. 

1 1  spot,  while  Houston  Chronicle  and 
Houston  Post  moved  up  a  notch,  pushing 
Washington  Star  down  to  No.  20. 

Rocky  Mountain  News  joined  the 
lineup  for  the  first  time  this  year,  beating 
out  Dallas  Morning  News  for  25th  place. 

(Dallas  News’  numbers  were  not  avail¬ 
able  by  presstime  as  a  result  of  Dallas 
Times-Herald’ s  request  for  an  ABC  in¬ 
vestigation.) 

On  Sunday,  Detroit  News  claimed  the 
No.  5  spot  previously  held  by  Phi¬ 
ladelphia  Inquirer,  while  Boston  Globe 
climbed  ahead  of  Chicago  Sun-Times  to 
become  the  nation’s  9th  largest  Sunday. 

Philadelphia  Bulletin  slipped  two 
places  to  No.  18  as  Milwaukee  Journal 
walked  off  with  No.  16  and  Miami  Herald 
with  No.  17. 

The  biggest  daily  and  Sunday  losses 
were  tallied  by  the  biggest  contender: 
New  York  News,  which  dropped  81,724 
readers  daily  and  112,338  on  Sundays. 

In  the  plus  column,  the  biggest  gains 
were  tabulated  by  New  York  Times  which 
picked  up  31,365  new  readers  during  the 
week  and  27,281  on  Sundays. 

Plus  or  minus,  it  was  an  interesting  year 
for  all  the  papers  that  made  the  charts. 
Equally  interesting  were  the  reasons  they 
gave  for  their  fluctuations. 

The  Daily  News  was  the  only  loser  in 
New  York  City  this  year. 

In  addition  to  gains  posted  by  the 
Times,  New  York  Post  upped  its  figures 
8,500  copies  during  the  week. 

It  was  a  long  hot  summer  for  all  three 
metros  as  each  went  after  a  bigger  slice  of 
the  Brie:  the  upscale  reader. 

The  morning  Daily  News  introduced 
Tonight  on  the  newsstands  August  19,  but 
remained  diligently  tight-lipped  about 
sales  of  the  new  evening  edition  designed 
for  affluent  readers. 

“Let’s  just  say  the  figures  are  looking 
very  positive,”  an  executive  suggested. 
“When  March  comes,  the  world  will 
see.” 

A  hefty  advertising  campaign,  whose 
price  tag  is  estimated  in  the  $800,000 
range,  and  extensive  sampling  are  cur- 
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rently  touting  Tonight.  There  will  be 
more  of  the  same  in  1 98 1 ,  with  between  20 
and  25  additional  tv  commercials  sche¬ 
duled  to  be  taped  by  spring. 

The  Post,  which  introduced  a  morning 
edition  on  July  22  is  chortling  over  its 
alleged  success. 

“We’re  doing  great,”  a  spokesman 
said.  “Our  readers  are  smarter  than  our 
critics.” 

The  Post  halted  a  radio  and  tv  cam¬ 
paign  about  six  weeks  ago  and  presently 
is  not  sampling  because  “sales  are  grow¬ 
ing.”  It  also  has  requested  a  special  three- 
month  interim  ABC  audit  for  October, 
November,  and  December  which  is  sche¬ 
duled  for  release  in  January. 

The  Post’s  front  page  dateline  recently 
began  announcing  daily  sales  of  750,000 
copies.  ABC  September  30  figures  list  the 
paper  at  639,604  daily. 

The  New  York  Times,  which  took  over 
its  Boston  and  Washington  D.C.  home 
(felivery  this  year,  also  has  the  numbers 
to  prove  it  is  doing  well. 

An  executive  attributed  the  substanti¬ 
ated  success  to  an  “excellent  product, 
very  aggressive  target  marketing,  and 
acceptance  by  the  public.” 

The  Times  joined  the  numbers  race  on 
August  18  when  it  introduced  a  national 
edition  printed  via  satellite  in  Chicago. 

Donald  M.  Nizen,  Times  vicepresident 
for  consumer  marketing,  said  the  mid¬ 
west  edition  is  doing  “better  than  planned 
but  it’s  too  early  to  say  if  it’s  a  success.” 
He  added  sales  in  the  midwest  are  up  to 
about  42,000,  a  30%  increase  over  what 
they  were  last  year  before  the  edition’s 
debut. 

Not  all  Midwesterners  were  pleased 
with  the  national  Times  when  they  first 
saw  it.  They  complained  about  the  abs¬ 
ence  of  local  New  York  news,  high 
fashion  retail  ads,  and  less  sports 
coverage. 

Nizen  said  Times  research  had  indi¬ 
cated  beforehand  20%  of  the  readers 
would  be  distressed  over  the  switch  but 
80%  favored  it. 

The  Times  recently  added  another  page 
of  sports  statistics  and  brought  back  the 
New  York  retail  ads.  Local  news  from 
New  York  will  continue  to  be  limited  to 
trend  stories. 

*  ♦  * 

In  Chicago,  a  continuing  circulation 
war  provided  national  filler  for  both  print 
and  broadcast  editors. 

Chicago  Tribune  boosted  its  daily  aver¬ 
ages  to  784,388,  a  gain  of  3,762  copies. 

On  Sunday,  it  dropped  3,641  readers 
and  tallied  a  total  of  1,144,058. 

The  Sun-Times  recorded  losses  of 
20,633  during  the  week  and  29,693  on  sun- 
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days,  lowering  its  combined  tabulations 
to  655,332  and  680,940  respectively. 

The  all-day  Tribune  attributed  its  posi¬ 
tive  numbers  to  an  improved  product  and 
the  80’s  shift  from  “me”  to  “we”  -  a  shift, 
it  said,  which  has  readers  searching  for- 
“bulk  information”  about  the  world 
around  them  instead  of  the  70’s  demand 
for  shorter  pieces  and  fluff. 

“1  think  the  80’s  will  be  different  times  for 
tabloids,”  a  Tribune  spokesman  said.” 

The  Sun-Times,  a  tabloid,  blamed  its 
losses  on  price  increases  and  its  unwil¬ 
lingness  to  pump  more  money  into  prom¬ 
otion. 

In  the  fall  of  1979  both  newspapers 
went  from  150  to  200  dumg  the  week,  and 
from  600  to  750  on  Sundays. 

The  two  papers  went  to  250  daily  at  the 
end  of  September. 

“If  we  had  spent  the  money  the  Tri¬ 
bune  did....Well,,  you  can  buy  orders, 
you  know,”  a  Sun-Times  spokesman 
said.  “But  we  just  continued  our  normal 
procurement  process.... and  took  our 
losses.” 

The  Tribune  reported  it  spent  roughly 
$2  million  on  radio  and  tv  spots  in  1980 
and  from  October  to  December  offered 
new  subscribers  13  weeks  for  half  price. 

The  Sun-Times  said  it  avoided  exten¬ 
sive  promoting  because  circulation 
gained  from  special  offers  is  “short  term 
and  very  costly.  If  you  put  the  yield  from 
the  increase  into  promotion,  that’s  kind 
of  self-defeating,”  a  spokesman  said. 

The  Tribune  didn’t  agree. 

“I’d  be  curious  to  see  (the  Sun-Times) 
going  to  retail  accounts  and  telling  them 
to  cut  down  on  advertising  so  they’ll 
make  ore  money.” 

The  Tribune  said  it  was  “thinking 
very  hard”  about  its  next  step  in  the 
national  Three  Sigma  syndicated  re¬ 
search  study  which  shows  the  Sun-Times 
with  the  lead  in  adult  readership  per  copy. 

The  Tribune  requested  a  recount  ear¬ 
lier  this  year,  but  the  retabulation  only 
confirmed  the  original  findings  and  added 
the  male  adult  readership  to  the  Sun- 
Times’  side  too. 

While  the  Sun-Times  bannered  the  re¬ 
sults  in  a  page  three  story,  the  Tribune 
claimed  “there  are  areas  in  the  basic  mar- 
ketng  profile  that  aren’t  balanced.  They 
don’t  work.  We’re  going  to  be  talking 
with  Three  Sigma  about  taking  a  look  at 
those.” 

A  local  trade  magazine  referred  to  the 
Tribune  as  having  several  doubts  about 
the  study,  including  its  reliance  on  read¬ 
ership  numbers,  lack  of  concentration  on 
demographics,  and  the  design  of  the 
study  to  position  newspapers  against 
broadcast  to  supply  theadvertising  com¬ 
munity  with  data.” 

The  article  went  on  to  say  that  despite 
(Continued  on  page  12) 
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those  doubts,  the  “Tribune  chose  not  to 
drop  out  of  the  survey  because  ‘we  didn’t 
want  to  blow  the  first  real  national  news¬ 
paper  study.’’’ 

♦  ♦  * 

There  was  no  brotherly  love  lost  be¬ 
tween  the  Philadelphia  Bulletin  and  the 
Philadelphia  Inquirer  last  year  as  they 
battled  for  readers  in  a  retail  trading  zone 
that  includes  21  other  dailies. 

The  morning  Inquirer  tallied  daily  gains 
of  7,729,  boosting  its  weekday  average  to 
425,877  for  the  six-month  period 

According  to  tis  publisher’s  statement, 
the  Inquirer  surpassed  the  Bulletinduring 
July,  August,  and  September  by  6,689 
copies. 

“That  was  a  milestone  for  us,”  an  ex¬ 
ecutive  stated. 

Sunday  was  a  different  story  as  the  In- 
qurier  dropped  to  824,066,  a  loss  of 
20,406,  after  a  November  1979  price  hike 
from  50^  to  60^. 

An  Inquirer  spokesman  claimed  the 
paper  has  been  growing  steadily  for  the 
past  few  years  and  has  recorded  total 
gains  of  4%  since  September  1975  while 
the  Bulletin  has  lost  2 1 .%%  of  its  circula¬ 
tion  during  the  same  period. 

“We’re  not  setting  the  world  on  fire 
with  circulation  gains,  but  we’re  holding 
ourown,”  the  spokesman  said.  He  attri¬ 
buted  the  growth  to  producton  improve¬ 
ments  which  last  year  included  an  ex¬ 
panded  business  section. 

The  evening  Bulletin,  bought  by  Char¬ 
ter  Co.  last  April,  continued  to  record 
minuses. 

Its  circulation  dropped  28,032  readers 
for  a  total  of  434,105  while  its  Sunday 
count  fell  37,923  to  505,001. 

But  the  Bulletin  thinks  the  worst  is 
over.  “We  feel  like  we  have  stopped  the 
losses  now.  That  we’ve  bottomed  out  and 
are  increasing  now,”  a  spokesman  said. 

If  that  is  true,  credit  should  proabably 
be  directed  to  a  brand  new  format  and  the 
most  extensive  promotional  campaign  in 
the  paper’s  history. 

During  the  past  six  months,  the  Bulle¬ 
tin  has  spent  approximately  $750,000  on 
radio  and  tv,  and  trade  and  consumer 
magazine  advertising. 

“We’re  not  in  the  black  yet,  but  we 
plan  to  be  by  the  end  of  1982,”  the 
spokesman  said. 

According  to  another  source,  single 
copy  sales  at  the  Bulletin  are  currently  up 
about  6,000  a  week  while  home  delivery, 
about  75%  of  total  circulation,  remains 
stable. 

*  «  « 

Miami  Herald  recorded  Sunday  losses 
of  21,876  thanks  to  a  price  hike  last  Janu¬ 
ary  which  jumped  single  copies  from  500 
to  750  and  upped  home  delivery  100  a 
week. 
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During  the  week,  the  Herald  tallied  a 
slight  gain  of  176  copies. 

Circulation  director  Ralph  Gibson  said 
the  reader  loss  was  due  primarily  to  the 
price  increases  and  the  country’s  econo¬ 
mic  situation  which  also  put  a  clamp  on 
the  paper’s  promotion  budget. 

“We  plan  to  be  more  aggressive  in 
1981,”  Gibson  said. 

*  *  ♦ 

Boston  Globe,  the  fastest  growing  pap¬ 
er  on  the  Urtited  States  according  to  some 
studies,  did  it  again  last  year.  Daily  fi¬ 
gures  climbed  18,942  to  501,520  while 
Sunday  claimed  20,317  new  readers  for  a 
total  of  714,528. 

Both  sets  of  numbers  represent  record 
highs  for  the  Globe  which  has  been  grow¬ 
ing  for  the  last  ten  years 

The  all-day  broadsheet,  which  has  won 
8  Pulitzers  in  the  last  10  years,  pointed  to 
“an  excellent  product  and  a  good  direct 
marketing  approach,  as  the  keys  to  its 
success. 

Promotion  in  1980  included  regular  use 
of  radio  and  tv,  some  smapling,  and  direct 
mail  and  telephone  solicitation.  No  dis¬ 
counts  were  offered. 

*  *  ^ 

Both  Los  Angeles  Times  and  Los 
Angeles  Herald-Examiner  raised  their 
prices  last  year  and  paid  for  it  in  read¬ 
ership. 

The  Times  lost  12,623  copies  during  the 
week  and  27,281  on  Sundays.  The 
Herald-Examiner  lowered  its  daily  fi¬ 
gures  by  15,224  and  its  Sunday  by  14,891. 

Each  paper  has  introduced  six  price 
hikes  since  1978,  bringing  their  daily  pro¬ 
ducts  up  to  250,  the  Sunday  Times  to  750, 
and  the  Sunday  Herald-Examiner  to  600. 

The  Times  said  it  “anticipated  greater 
losses”  from  the  higher  price  tags,  but 
offered  no  discounts  or  gimmicks  to 
offset  the  possiblity. 

“We  feel  that  once  we  get  into  the  busi¬ 
ness  of  giving  the  paper  away,  it’s  hard  to 
stop,”  circulation  Bert  Tiffany  said.  “We 
have  a  very  fine  product.  We  can  sell  it 
and  do.” 

During  the  third  week  in  December  the 
Times  went  on-line  with  its  circulation 
service  terminals  which  handle  customer 
billing  and  services. 

An  automated  message  system  trans¬ 
mits  information  to  outside  delivery 
agents  almost  simultaneously.  About 
95%  of  the  Times’  circulation  is  paid  in 
advance. 

The  newest  addition  to  Tiffany’s  de¬ 
partment  is  a  12  to  15  passenger  van 
which  transports  employe  sales  people 
every  morning  to  various  areas  for  soli¬ 
citation. 

“We’re  expanding  on  this  as  fast  as  we 
can  hire  and  tran,”  Tiffany  said,  adding 
that  the  company  prefers  a  professional 
sales  approach  rather  than  the  more  emo¬ 
tional  pitch  a  youth  carrier  might  deliver. 

Herald-Examiner  circulation  director 
Leo  J.  Kelly  said  for  the  first  time  in  a 
decade  his  paper  has  been  showing  gains 


in  the  last  six  weeks  over  last  year’s  num¬ 
bers. 

“I  feel  that  after  a  couple  of  years  of 
restructuring  and  price  increases,  we  now 
are  in  a  solid  position  to  move  forward. 
We’re  working  very  hard  on  home  deliv¬ 
ery  service  because  we  had  a  bad  image  in 
the  market  place  on  delivery.” 

The  Herald-Examiner  has  completed 
converting  80%  of  its  independent  dealers 
to  employees,  a  move  it  started  in  1978. 

It  is  also  halfway  through  putting  its 
subscribers  on  computer  files  and  has 
separated  its  home  delivery  sector  from 
single  copy. 

Four  months  ago  it  started  weekly  sales 
training  for  employes. 

“We’ve  stopped  the  losses,”  Kelly 
said.  “The  future  looks  pretty  good.” 

Hi  *  ^ 

Kansas  City  Star  and  Times  racked  up 
losses  of  19,398  in  the  morning,  24,323  in 
the  evening,  and  7,188  on  Sunday. 

Circulation  director  Charles  Leggett 
blamed  the  declines  on  the  elimination  of 
ego  circulation  and  the  city’s  gloomy  eco¬ 
nomic  picture. 

Approximately  12,000  copies  of  the 
evening  Star  were  cut  off  in  outlying  areas 
because  of  “high  fuel  costs.”  The  rest  of 
the  losses,  Leggett  said,  were  due  to  the 
city’s  sagging  auto  industry. 

While  promotion  campaigns  in  1980  in¬ 
cluded  radio,  neither  television  nor  dis¬ 
counts  were  used. 

Leggett  said  the  papers’  numbers  will 
improve  if  the  economy  stabilizes,  and  if 
it  doesn’t,  “we’ll  maintain  our  own.” 

Leggett’s  most  ambitious  undertaking 
since  he  arrived  in  Kansas  City  shortly 
after  the  dailies  were  sold  in  1977  is  the 
papers’  switch  from  independent  con¬ 
tractors  to  employe  carriers.  A  federal 
trial  date  for  the  case  has  been  set  for 
February  17. 

*  *  * 

Houston’s  jump  from  sixth  largest  to 
fourth  largest  city  in  the  U.S.  was  re¬ 
flected  in  its  two  dailies’  six  month  fi¬ 
gures. 

The  morning  Houston  Post  climbed  to 
331,171  during  the  week,  a  gain  of  6,087 
and  claimed  12,497  additional  copies  on 
Sunday  for  a  total  of  399,137. 

The  evening  Houston  Chronicle  and  its 
new  A.M.  edition  fared  equally  well. 

The  daily,  which  says  one-third  of  its 
weekday  circulation  is  now  morning,  reg¬ 
istered  a  gain  of  16,715  to  reach  356,288. 
Sunday  added  15,269  in  circulation  for  a 
total  of  443,763. 

The  Chronicle  pointed  to  a  “superior 
editorial  product”  and  the  city’s  growth 
as  the  major  reasons  more  households  are 
reading  it. 

The  record  year  for  the  Post  included  a 
$1  a  month  price  hike  July  I  for  home 
delivery. 

For  those  subscribers  who  wanted  to 
cancel  because  of  the  increase,  the  paper 
offered  them  two  months  at  the  old  price 
(Continued  on  page  40) 
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1980 

1980 

Gain/Loss 

Coverage 

Gain/Loss 

Coverage 

Gain/Loss 

Over  Same 

of  CZ 

Over  Same 

of  RTZ 

Over  Same 

DAILY 

Period  In 

Hsids  or 

Period  In 

Hsids  or 

Period  In 

Top  25 

Sept  1980 

1979 

PMA  Circ. 

1979 

PMA  Circ. 

1979 

N.Y.  Daily  Ne^vs  (m) 

1,524,641 

-81,724 

30.67% 

-.67 

13.63% 

-1.16 

L.A.  Times  (m) 

1,000,942 

-12,623 

23.71% 

-1.00 

N.Y.  Times  (m) 

873,255 

31,365 

11.48% 

.63 

9.82% 

.04 

Chicago  Tribune  (all  day) 

784,388 

3,762 

23.47% 

-1.0 

26.39% 

.79 

Chicago  Sun-Times  (m) 

655,322 

-20,663 

33.09% 

-2.60 

17.00% 

-.10 

N.Y.  Post  (e) 

639,604 

8,500 

18.21% 

-.07 

2.28% 

.14 

Detroit  News  (ail  day) 

629,598 

1,024 

41.33% 

-.04 

33.78% 

-.15 

Detroit  Free  Press  (m) 

604,062 

3,585 

27.75% 

-.16 

28.67% 

-.53 

Washington  Post  (m) 

584,500 

5,669 

46.99% 

.36 

49.42% 

-.17 

S.F.  Chronicle  (m) 

509,354 

4,710 

37.67% 

.34 

16.89% 

-.25 

Boston  Globe  (all  day) 

501,520 

18,942 

39.44% 

1.06 

21.90% 

.90 

L.I.  Newsday  (e) 

489,888 

-7,871 

54.74% 

-2.33 

37.11% 

.29 

Phil.  Bulletin  (e) 

434,105 

-28,0332 

30.75% 

-2.31 

15.09% 

-.92 

Phil.  Inquirer  (m) 

425,877 

7,729 

25.22% 

.26 

15.77% 

.22 

Newark  Star-Ledger  (m) 

406,728 

-1,310 

51.03% 

1.46 

14.50% 

-.33 

Miami  Heraid 

398,415 

176 

43.48% 

-1.56 

21.70% 

-.72 

Cleveiand  Piain  Deaier  (m) 

395,452 

9,258 

52.19% 

1.36 

21.52% 

.38 

Houston  Chronicle  (e) 

356,288 

16,715 

34.23% 

.38 

19.57% 

.63 

Houston  Post  (m) 

331,172 

6,087 

31.54% 

-.85 

17.21% 

.05 

Washington  Star  (e) 

329,489 

-13,271 

29.89% 

-.80 

27.27% 

-2.65 

Miiwaukee  Journal  (e) 

318,723 

-5,444 

56.42% 

-1.37 

6.58% 

.20 

Cleveland  Press  (e) 

304,499 

3,791 

47.89% 

.86 

15.22% 

.41 

Kansas  City  Times  (m) 

297,972 

-19,398 

53.20% 

-3.55 

24.56% 

-1.79 

L.A.  Heraid-Examiner  (e) 

285,371 

-15,224 

10.93% 

-.76 

4.85% 

-.49 

Rocky  Mtn  News  (m) 

276,997 

15,115 

46.28% 

.28 

17.91% 

1.53 

1980 

1980 

Gain/Loss 

Coverage 

Gain/Loss 

Coverage 

Gain/Loss 

Over  Same 

of  CZ 

Over  Same 

of  RTZ 

Over  Same 

SUNDAY 

Period  In 

Hsds  or 

Period  In 

Hsids  or 

Period  In 

Top  25 

Sept  1980 

1979 

PMA  Circ. 

1979 

PMA  Circ. 

1979 

N.Y.  Daily  News 

2,125,156 

-112,338 

38.56% 

-.01 

20.60% 

-1.93 

N.Y.  Times 

1,430,358 

27,281 

14.54% 

.61 

15.65% 

L.A.  Times 

1,234,114 

-39,422 

28.75% 

-1.79 

Chicago  Tribune 

,144,058 

-3,641 

30.60% 

-1.36 

41.02% 

.56 

Detroit  News 

829,240 

10,499 

50.74% 

..59 

44.48% 

.39 

Phii.  Inquirer 

824,066 

-20,406 

46.55% 

-.78 

30.98% 

-1.08 

Washington  Post 

820,452 

11,049 

58.66% 

.05 

71.11% 

.88 

Detroit  Free  Press 

720,987 

8,797 

26.54% 

.42 

32.57% 

-.12 

Boston  Giobe 

714,528 

20,317 

47.40% 

1.09 

34.59% 

1.22 

Chicago  Sun-Times 

680,940 

-29,693 

29.96% 

-2.37 

20.49% 

-.51 

S.F.  Exam.  &  Chronicie 

657,756 

-9,579 

50.84% 

-1.95 

22.78% 

-.92 

Pittsburgh  Press 

645,208 

-11,526 

80.43% 

.41 

41.91% 

-1.98 

Minn.  Tribune 

593,527 

-6,760 

38.22% 

-1.34 

Newark  Star-Ledger 

566,152 

3,032 

59.66% 

2.33 

22.40% 

-.52 

L.I.  Newsday 

553,924 

10,099 

60.61% 

-.39 

49.29% 

1.82 

Milwaukee  Journal 

514,863 

-15,820 

74.27% 

-1.10 

22.20% 

-2.10 

Miami  Herald 

509,097 

-21,876 

54.59% 

-3.05 

28.85% 

-2.99 

Phil.  Bulletin 

505,001 

-37,923 

27.70% 

-1.32 

20.02% 

-1.71 

Atlanta  Jour.  &  Const. 

496,006 

-9,823 

62.13% 

.62 

26.26% 

-.93 

Cleveland  Plain  Dealer 

457,11 

9,295 

62.56% 

1.14 

27.58% 

.93 

Houston  Chronicle 

443,763 

15,269 

40.99% 

-.41 

26.00% 

-.52 

St.  Louis  Post-Dispatch 

429,297 

-1,414 

44.94% 

-29.39 

Portland  Oregonian 

414,667 

4,887 

69.10% 

.29 

45.96% 

-1.22 

Houston  Post 

399,137 

12,497 

36.69% 

-.44 

22.28% 

.25 

Kansas  City  Star 

399,006 

-7,188 

66.08% 

-1.46 

37.61% 

-1.08 
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Experts  predict  growth 
despite  shaky  economy 


Total  newspaper  circulation  will  in¬ 
crease  1%  in  1981  while  newspaper  re¬ 
venues  will  grow  by  10%  this  year, 
according  to  John  B.  Mauro,  director  of 
research  for  Media  General. 

Addressing  financial  analysts  at  an  out¬ 
look  for  media  conference  in  New  York 
City,  Mauro  stated  total  revenues  for  the 
newspaper  industry  should  reach  $19.3 
billion  in  1981. 

“At  22%  of  all  newspaper  revenues, 
revenue  from  circulation  should  be  $4.2 
billion  in  1981,”  he  said. 

“For  the  next  several  years  newspap¬ 
ers  should  be  able  to  increase  prices  to 
keep  up  with  inflation,”  Mauro  asserted. 
“But  prices  will  not  go  beyond  25^  unless 
the  inflation  rate  increases  substan¬ 
tially.” 

He  listed  a  number  of  factors  which  will 
affect  newspaper  readership  positively  in 
the  years  ahead.  These  are: 

The  growth  of  the  25-54  year-old  age 
group  which  has  been  the  “notable  reader 
group  over  the  years;” 

Predictions  calling  for  100  million  U.S. 
households  by  1990,  “the  needs  of  which 
insprie  a  greater  desire  for  information 
provided  by  newspapers;” 

A  greater  awareness  by  the  industry 
that  newspapers  need  to  be  sold  as  other 
products  in  the  marketplace  are  sold. 

Factors  which  may  affect  newspaper 
circulation  negatively,  said  Mauro,  are 
“telecommunications  systems  for  public 
consumption.” 

“I  personally  see  the  growth  of  these 
systems  to  be  quite  slow,  at  best  reaching 
10%  of  U.S.  households  by  1990,”  he 
said.  “The  effect  on  newspaper  read¬ 
ership  may  be  much  the  same  as  free  tele¬ 
vision  has  had  in  the  past  three  decades. 
It  has  strengthened  the  newspaper  read¬ 
ing  motive  among  the  majority  of  people 
who  are  interested  in  what  is  happening  in 
the  world.  It  has  reduced  the  newspaper 
reading  motive  among  a  majority  of  the 
population  who  have  the  least  interest  in 
what  is  going  on.” 

Mauro  predicted  “about  7  or  8  new 
papers”  will  begin  publishing  next  year. 

He  also  forecasted  “more  switching 
from  evening  to  morning  editions”  in 
1981. 

“What  the  idea  of  switching  publica¬ 
tion  times  signals  to  me,”  Mauro  re¬ 
marked,  “is  newspaper  publishers  have 
become  more  sensitive  to  the  marketing 
environment  of  their  area  and  are  begin¬ 
ning  to  make  major  adjustments  in  corre¬ 
lating  the  delivery  of  their  informational 
output  to  the  public’s  convenience.” 

Mauro  added  evening  newspapers  “are 
not  likely”  to  disappear  in  “our  life- 
14 


times”  because  there  are  four  times  as 
many  of  them  as  morning  papers  and  “it 
is  not  as  easy  to  convert  as  we  might 
suspect.” 

He  said  there  are  currently  1763  news¬ 
papers  in  the  United  States  of  which  358 
are  morning,  1,381  are  evening,  and  24 
are  all  day  papers. 

Advertising 

“Unless  the  economy  comes  apart 
again  at  the  seams,  we  think  newspapers 
will  realize  a  minimum  10%  (advertising) 
revenue  increase  for  1981,”  Edward  Par- 
malee,  president  of  Knight-Ridder  News¬ 
paper  Sales  told  the  conference. 

“More  definitely,”  Parmalee  con¬ 
tinued,  “we  project  a  revenue  growth  in 
the  range  of  10%  for  retail,  11%  for 
national,  and  9%  for  classified.” 

Remarking  newspapers  “are  commit¬ 
ted”  to  their  effort  to  broaden  the  retail 
base  of  “small  and  medium  size  contract 
advertisers,”  Parmalee  said  “part-run 
advertising  should  jump  another  10%”  in 
1981. 

Advertising  rates  will  increase,  “in  re¬ 
sponse  to  inflationary  pressure,”  he 
stated,  “at  a  greater  pace  than  in  1980.  I 
would  expect  retail  ROP  rates  to  jump 
10%  to  11%.  Preprint  rates  will  advance 
5%  to  6%.  National  rates  will  go  up  about 
11%.  Classified  12%.” 

Parmalee  said  his  revenue  forecasts 
were  based  on  “the  prospect  that  the  eco¬ 
nomy  will  show  little  real  growth  over  the 
next  12  months  although  some  upturn  can 
be  expected  in  the  third  and  fourth  quar¬ 
ters.” 

Parmalee  contended  the  first  quarter  of 
1981  will  be  “troublesome  for  all  three 
categories  of  advertising.  We  will  be  run¬ 
ning  against  15%  or  better  revenue  in¬ 
creases  in  all  three  classifications.  The 
second,  third,  and  fourth  quarters  will 
offer  better  opportunities  for  growth 
since  we  will  be  bucking  only  8%,  4%, 
and  8%  revenue  increases  respectively.” 

For  1980,  Parmalee  said  total  advertis¬ 
ing  revenue  will  increase  about  8%  while 
overall  linage  will  decline  by  2%. 

Retail  revenues  in  1980  increased  by 
9%  to  $8.5  billion  while  linage  declined 
1%. 

“Retail  newspaper  advertising  spend¬ 
ing  appears  to  be  somewhat  less  volatile 
than  the  supporting  trend  of  underlying 
economic  activities,”  Parmalee  noted. 

National  advertising  revenues  in  1980 
increased  13%  to  $2.4  billion  while  linage 
rose  3.5%. 

National  linage  increases  have  come 
primarily  from  cigarette,  airline,  and 
financial  classifications  to  “offset  the 
substantial  loss  of  factory  and  dealer 
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association  automotive  business,”  Par¬ 
malee  stated.  Prepreint  and  energy  re¬ 
lated  advertising  also  contributed  “signi¬ 
ficantly”  to  national  revenue  growth  in 
1980. 

Classified  advertising  revenues  this 
past  year  rose  2%  to  $4.7  billion  while 
linage  dropped  6.5%. 

“Once  again  the  severity  of  the  drop  in 
classified  has  varied  widely  from  market 
to  market,”  Parmalee  commented.  He 
said  newspapers  in  southeastern,  south¬ 
western,  and  some  west  coast  markets 
“relatively  unaffected  by  the  economic  , 
slide,”  have  sustained  classified  revenue 
growth.  Newspapers  in  the  midwest  and 
northeast  “have  had  exceptionally  rough 
going.” 

Part-run  linage,  at  premium  rates,  will 
be  up  more  than  10%  in  1980,  Parmalee 
said. 

Production 

By  the  end  of  this  decade,  “there  will  not 
be  any  people  between  the  editor  and  the 
press,”  declared  Joseph  A.  Riggs,  Jr., 
vicepresident  of  operations  for  the  New 
York  Times. 

He  said  electronic  pagination  and  other 
developments  will  bring  about  such  a 
change. 

But  at  present,  newspaper  production 
remains  “in  a  state  of  confusion”  as  a  ' 
result  of  “so  many  manufacturers  climb¬ 
ing  onto  the  (electronic)  bandwagon,” 

Riggs  said.  4 

He  maintained  the  newspaper  industry 
needs  to  create  “a  staff  of  highly  trained 
technical  people  to  evaluate”  new  pro¬ 
duction  technologies  which  “show  a  lot 
of  opportunities.” 

Newsprint 

Riggs  predicted  newsprint  prices  by  the 
end  of  1981  will  rise  to  $500  a  metric  ton 
even  though  new  capacity  should  “pro¬ 
duce  surplusses  and  moderate  the  labor 
situation.” 

North  American  newsprint  capacity  in 
1981  will  be  15.8  million  metric  tons,  up 
from  14  million  metric  tons  in  1980. 

“The  industry  is  prepared  to  meet  the 
needs  of  our  readers  and  advertisers,” 

Riggs  declared. 

For  many  newspapers,  premium  prices 
paid  for  newsprint  in  1980  will  “reduce 
1980- 1981  cost  comparisons,”  remarked 
Frederick  G.  Harris,  Dow  Jones 
vicepresident  of  finance. 

He  said  the  purchase  of  European 
newsprint  “should  be  substantially  re¬ 
duced  or  eliminated”  in  1981. 

He  said  newsprint  prices  would  rise  to 
$470  a  metric  ton  early  next  year  and 
increase  another  9%  in  the  fourth  quarter 
to  $513  a  metric  ton. 

Harris  and  Riggs  both  said  their  predic¬ 
tions  on  newsprint  prices  in  1981  were 
(Continued  on  pcif>e  45) 
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Public  firms  expand 
electronic  horizons 


By  Andrew  Radolf 

New  information  technologies  and 
software  were  hot  topics  at  this  year's 
Outlook  for  Media  conference  in  New 
York  City. 

Talk  of  acquisitions  and  future  earnings 
failed  to  generate  the  same  enthusiasm  as 
last  year  among  financial  analysts.  Most 
of  them  seemed  more  interested  in  learn¬ 
ing  how  executives  from  seven  publicly 
owned  newspaper  companies  planned  to 
get  their  firms  involved  in  emerging  elec¬ 
tronic  communications  fields  in  1981  and 
throughout  the  decade. 

The  executives,  for  the  most  part, 
obliged  the  analysts  while  also  projecting 
how  their  companies  will  perform  this 
year. 

Gannett:  Chairman  Allen  H.  Neuharth 
said  his  company  in  1981  will  see  a  “slight 
shift”  in  the  direction  of  “moderately 
priced  internal  development.  We  have 
enough  resources  to  take  advantage  of 
new  opportunities  we  develop 
ourselves.” 

Neuharth  indicated  this  internal  shift 
included  developing  programming  for 
new  communications  technologies.  He 
said  Gannett,  with  the  exception  of  its 
newspaper  printing  facilities,  is  “in  the 
software  business”. 

He  remarked  the  “economics  and  poli¬ 
tics  of  cable”  convinced  Gannett  “9  or  10 
years  ago  to  get  out  and  not  pursue 
franchises.” 

Neuharth  stated  Gannett  has  not  lost 
interest  in  acquiring  new  media  prop¬ 
erties  but  added  the  company  wanted  to 
“shy  away  from  high  cost  acquisitions. 
We  are  broad-based  enough.” 

Douglas  McCorkindale,  senior 
vicepresident,  law  and  finance,  said 
newspaper  linage  for  the  company’s  pap¬ 
ers  would  rise  1%.  Circulation  will  grow 
by  1%  daily  and  1%  to  2%  on  Sunday. 

Newspaper  prices  will  increase  10%  to 
11%  in  1981.  Advertising  rates  will  also 
increase  10%  to  11%. 

McCorkindale  said  company  profits 
would  fall  within  the  “historic  growth 
range”  of  13%  to  24%  but  declined  to  be 
more  specific. 

Harte  Hanks  Communications:  Presi¬ 
dent  Robert  G.  Marbut  stated  his  com¬ 
pany  intends  to  transform  its  29  newspap¬ 
ers  into  “community  information  cen¬ 
ters”  in  1981. 

Under  the  information  center  concept, 
the  company’s  newspapers  will  distribute 
through  “a  variety  of  print  and  electronic 
delivery  systems  products  and  services 
for  each  market  segment”  defined  by  its 
geographic,  demographic,  and  special  in¬ 
terest  characteristics,  Marbut  explained. 

He  identified  cable  television,  direct 
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mail  marketing,  entertainment  program¬ 
ming,  and  home  electronic  information 
systems  as  “four  new  priority  areas”  in 
Harte-Hanks’  future  development. 

The  company  is  researching  program¬ 
ming  approaches  for  cable  television  and 
intends  to  begin  producing  locally 
oriented  programs  mixing  news  and  en¬ 
tertainment  in  the  second  half  of  1981. 

Marbut  added  newspapers,  pennysav- 
ers,  broadcast  television  and  radio  still 
account  for  85%  of  Harte-Hanks’  re¬ 
venues. 

He  said,  “These  four  lines  of  business 
give  us  the  opportunity  to  enter  geog¬ 
raphic  markets  of  any  size  anywhere  in 
the  country.” 

For  1981,  Harte-Hanks  expects  its  pub¬ 
lishing  operations,  newspapers  and  pen- 
nysavers,  to  show  a  17%  to  21%  increase 
in  advertising  revenues  and  a  10%  to  14% 
increase  in  circulation  revenues. 

The  company  predicted  its  growth  in 
earnings  per  share  in  1 98 1  to  be  in  the  1 0% 
to  31%  range. 

Times  Mirror  Company:  Lee  Guittar, 
Dallas  Times-Herald  chairman,  spoke  to 
the  conference  about  Times  Mirror’s  re¬ 
cent  acquisition  of  Denver  Post  for  $95 
million 

He  said,  “I’m  not  aware  it’s  (Post) 
been  sentenced  to  an  afternoon  cycle.  We 
will  meet  the  market  demand.  If  it  tells  us 
to  produce  a  morning  paper,  we  will.” 

Guittar  stated  the  company  thinks  the 
Post  can  be  made  profitable  in  three  to 
five  years. 

“It  needs  a  classified  telephone  and 
front  end  system  and  building  renovation. 
There’s  never  been  any  ownership  willing 
to  put  money  back  into  the  paper,”  he 
explained. 

Guittar  called  Denver  “an  attractive, 
exciting  market  similar  to  our  own  in 
Dallas.” 

Stender  E.  Sweeney,  Times  Mirror 
treasurer,  said  the  company  will  “aggres¬ 
sively  pursue  new  cable  franchises”  and 
will  be  active  in  the  “programming  area.” 

Times  Mirror  also  plans  to  begin  a 
viewdata  experiment  in  Orange  County  in 
the  near  future. 

Sweeney  said  ad  rate  increases  at  the 
company’s  major  newspapers  including 
Los  Angeles  Times,  Newsday,  Hartford 
Courant,  Stamford  Advocate,  Greenwich 
Time,  and  the  Times-Herald  will  be  in  the 
10%  range.  Labor  costs  are  also  expected 
to  rise  about  10%. 

He  stated  there  are  no  plans,  so  far,  for 
increases  in  newspaper  prices. 

Dow  Jones  &  Co.:  Chairman  Warren  H. 
Phillips  said  circulation  of  the  Wall  Street 
Journal  grew  to  1 .9  million  in  1 980  to  lead 
the  way  for  a  13%  increase  in  company 


FORECAST 


earnings  to  $58  million. 

“There  are  strong  demographic  tides  in 
favor  of  our  publications,”  Phillips  re¬ 
marked.  “The  pool  of  business  readers  is 
growing  faster  than  the  population  as  a 
whole.” 

Phillips  said  Dow  Jones  has  “gone 
beyond  experimentation”  in  electronic 
publishing  and  plans  to  add  “content  and 
programming  ”  to  its  data  base  services. 

“We’re  providing  a  profitable  news  re¬ 
trieval  service  to  more  than  12,000  cus¬ 
tomers,  double  what  we  had  at  the  begin¬ 
ning  of  1980,”  he  stated,  adding  Dow 
Jones  is  seeking  “some  form  of  participa¬ 
tion  in  the  cable  tv  field  even  if  it’s  fairly 
modest.” 

Phillips  noted  his  company  has  entered 
a  partnership  to  bid  on  cable  franchises  in 
Princeton,  New  Jersey.  He  called  the 
move  “partly  a  research  and  develop¬ 
ment  operation”  since  Princeton  is  near 
Dow  Jones’  computer  headquarters  in 
South  Brunswick. 

New  York  Times  Co:  Circulation  of  the 
nationally  distributed  New  York  Times  is 
up  30%  to  42,000  daily  since  the  company 
introduced  its  two  section,  Chicago 
printed  edition  last  August  18.  Sunday 
circulation  of  the  national  edition  is 
110,000. 

The  Times  transmits  copy  to  Chicago 
via  satellite  from  its  Carlstadt,  New 
Jersey  printing  plant. 

Next  March  the  company  plans  to  add 
Milwaukee  and  St.  Louis  to  the  cities 
where  its  new  national  edition  is  available 
for  50t(  daily,  $2  on  Sunday  at  news¬ 
stands. 

Donald  Nizen,  vicepresident  for  con¬ 
sumer  marketing,  said  the  Times’  circula¬ 
tion  reached  958,9(X)  in  November,  1980 
and  is  “on  the  way  to  reaching  one  million 
of  the  right  people.” 

The  “right  people”  make  $35,000  a 
year  or  more,  have  four  years  of  college, 
and  hold  managerial  or  professional  jobs. 

“We  make  no  effort  to  sell  to  the 
mob,”  Nizen  remarked. 

Company  executives  identified  maga¬ 
zines  as  “a  primary  area  for  our  growth” 
in  1981. 

They  said  full  text  free  search  of  the 
New  Y ork  Times  newspaper  will  be  avail¬ 
able  on  the  company’s  information  data 
base  service  this  year. 

Multimedia:  By  the  end  of  1981  the 
company  plans  to  have  front  end  systems 
installed  at  all  of  its  newspapers  and  to 
increase  press  capacity. 

ROP  linage  is  expected  to  increase  2% 
and  national  linage  to  grow  3%  in  1981 
while  ad  rates  will  rise  between  10%  and 
12%.  Preprint  linage  will  increase  by  5%. 
Classified  linage  will  go  up  5%. 

Circulation  will  rise  1%  to  1.5%  daily 
(Continued  on  page  28a) 
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Newspictures 


There  is  no  escaping  the  repeti¬ 
tive  grim-to-disastrous  view  of 
the  1980  world  in  wire  service 
picture  packages  supplied  to 
newspapers  by  The  Associated 
Press  and  United  Press  Interna¬ 
tional  for  year  end  review  pages. 

Over-all  the  packages  approxi¬ 
mate  a  rerun  of  the  “Pictures  of 


SLEEPING  GIANT  of  Mount  Hood  is  in  the  background  os  Mount  St. 
Helens  erupts  July  22.  (Max  Gutierrez) 


PRESIDENT  CARTER  concedes  victory 
to  Ronald  Reagan.  (Darryl  Heikes) 


United  Press 
International- 

excerpts 


AAANILA  ESCAPE — Passengers  jump  from  China  Airlines  plane  after  it 
burst  into  flames  on  landing. 


RONALD  REAGAN,  as  the  Republican 
presidential  candidate,  is  up  a  tree  at 
his  Pacific  Palisades,  California, 


EARTHQUAKE  IN  ITALY — Fireman  carries  the  body  of  a  child  buried  home,  on  July  26 — but  not  for  long, 

alive  in  the  November  23  earthquake.  (Luciano  Mellace)  (Ron  Edmonds) 
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in  the  1980s 

the  70s”  in  E  &  P  of  December 
29,  1979 — terrorism’,  riots,  fire 
tragedies,  hostages,  refugees. 
But  1980  added  a  few  more  natu¬ 
ral  and  man-made  disasters,  awe¬ 
some  and  sobering  when  viewed 
in  retrospect. 


— Lenora  Williamson 


DEATH  IN  THE  IRANIAN  DESERT — The  ill-fated  attempt  to  rescue 
American  hostages  being  held  in  Iran  ended  in  tragedy.  (Mohammed 


JIM  CRAIG,  goalie  of  the  U.S.  Olym¬ 
pic  ice  hockey  team,  holds  the  Amer¬ 
ican  flag  after  his  team  defeated  Fin¬ 
land  to  win  the  Gold  Medal  at  Lake 


Associated 

PreSS'~^xcerpts 


DESOLATION — A  lone  man  walks  amid  rubble  of  Balvano,  Italy,  after 
the  earthquake  struck  in  November.  (Gianni  Foggia) 
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MGM  GRAND  BURNS— Las  Vegas 
fire  kills  more  than  80,  with  hundreds 
injured. 


AM  editions 

(Continued  from  page  10) 


15,850.  As  of  Septemper  30,  the  Democrat’s  Sunday  rack 
sales  were  13,197  to  the  Gazette’s  13,804. 

The  Democrat  has  also  become  a  much  better  competitor 
outside  its  city  zone,  according  to  Smith. 

“We  felt  most  people  outside  Little  Rock  take  home  their 
local  P.M.  and  want  a  morning  statewide  paper  to  supplement 
it,’’  he  explained. 

Wider  horizons 

Tallahassee  (Fla.)  Democrat,  Poughkeepsie  (N.Y.)  Jour¬ 
nal,  Paterson  (N.J.)  News,  and  Fort  Pierce  (Fla.)  News- 
Tribune  all  gave  attracting  new  readers  and  the  ability  to 
circulate  over  a  wider  region  as  their  main  reasons  for  becom- 
ming  morning  newspapers. 

“The  Democrat  was  growing  anyway,’’  said  W.  H.  Har¬ 
well,  Jr.,  publisher  of  Knight-Ridder’s  Tallahassee  paper. 
“We  can  put  out  a  better  newspaper  in  the  morning  and 
circulate  over  a  10  county,  75  mile  region.’’ 

Harwell  noted  in  1977,  its  last  year  as  a  P.M. ,  the  Democrat 
had  a  circultion  gain  of  3.29f .  In  the  first  A.M.  year  beginning 
January  1,  1978  circulation  gain  jumped  to  4.5%.  He  expects 
the  gain  in  1980  to  be  5%  as  the  paper  goes  over  52,000  daily 
and  62,000  on  Sunday. 

Gannett  owned  Poughkeepsie  Journal  is  up  1600  daily  to 
41,197  and  1000  on  Sunday  to  52,150  since  it  converted  last 
April,  stated  ad  director  Tom  Merryweather. 

“Improved  penetration  is  our  goal,”  he  said;  “Morning 
publication  gives  us  more  time  to  reach  people  and  have  later 
news  and  sports.  Our  retail  advertisers  are  pleased.  Our  trend 
is  up.  It  (being  A.M.)  gives  us  a  better  story  to  tell.” 

Paterson  (N.J.)  News  eliminated  its  P.M.  edition  last 
September  22  and  became  soley  an  A.M.  paper. 

“Each  week  we’re  adding  200  to  400  new  readers,  and  our 
advertisers  have  told  us  their  ads  in  our  paper  are  pulling 
more,”  reported  John  Buzzetta,  publisher.  “It’s  easier  for  us 
to  reach  new  readers,  and  almost  all  our  readers  converted 
with  us.  We  had  1200  carrier  boys  and  girls  make  the  switch 
with  us  too.  Good  promotion  was  the  key  to  our  success.” 

He  said  circulation  for  the  Allbritton  paper  is  now  55,000 
daily. 

Switching  to  morning  gave  a  great  boost  to  home  delivery 
for  Fort  Pierce  News-Tribune  which  changed  over  on  Octo¬ 
ber  20,  1980.  Circulation  director  Hank  Lindsey  said  sub¬ 
scriptions  increased  1.8%  in  September  1980,  the  last  full 
month  as  an  evening  paper.  Subscriptions  leaped  14%  in 
November,  the  first  full  month  of  A.M.  publishing. 

“There’s  been  some  trade-off  from  single  copy  to  home 
delivery,”  he  stated.  “Our  total  circulation  showed  a  1%  loss 
last  September.  In  November,  overall  we  had  a  2.3%  gain.” 

The  News-Tribune’s  circulation  is  14,738  daily  and  17,139 
on  Sunday. 

Ad  director  Dwight  Debolt  said  the  paper  recorded  its  best 
ROP  retail  month  since  1977  in  November  when  it  was  3650 
retail  inches  ahead  of  last  year. 

News-Tribune  also  added  a  Saturday  morning  paper.  De¬ 
bolt  believes  the  extra  day  as  well  as  going  A.M.  contributed 
to  November’s  5000  inch  gain  in  classified  advertising. 

Eagle  reaches  out 

Since  going  A.M.  on  April  30,  1979,  the  Berkshire  Eagle  in 
Pittsfield,  Mass,  has  set  its  sights  on  a  5000  circulation  gain  by 
April  1984. 

The  Eagle  has  already  gained  2000  new  readers  to  reach 
nearly  32,000  daily  while  making  itself  the  third  highest  news¬ 
paper  in  market  penetration,  according  to  marketing  director 
Michael  Miller. 

He  said,  “advertising  linage  is  up,  and  so  is  the  number  of 
signatures.  The  little  guy  gets  a  bigger  bang  for  his  buck  out  of 
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it  (A.M.  conversion).” 

Noting  the  Springfield  (Mass.)  Union's  offices  are  only  “an 
hour  and  a  half  away,”  Miller  stated  his  paper  “probably  cut 
their  (Union’s)  circulation  in  half  in  Berkshire  (Tounty  when 
we  went  morning,  but  that  wasn’t  our  primary  reason  for 
changing.  Our  real  eason  was  to  shore  up  circulation  in  our 
primary  market  and  grow  outside  of  it.” 

Miller  noted  the  Eagle  has  begun  a  sampling  program  in 
North  Adams,  home  of  the  Ingersoll  owned  North  Adams- 
(Mass.)  Transcript. 

“We’ve  gained  about  340  subscribers  up  there  out  of  2000 
households  sampled,”  he  said. 

The  Transcript  is  a  P.M.  paper  emphasizing  local  news.  Its 
publisher,  Claire  Piaggi,  said  she  has  no  plans  to  switch  the 
Transcript  to  mornings  to  compete  with  the  Eagle. 

“We’re  giving  our  readers  more  up  to  date  news  by  coming 
out  at  1  P.M.,”  she  stated.  “We’re  doing  very  well.” 

Some  switch  to  fight 

Bakersfield  Californian  changed  to  a  morning  cycle  in 
October,  1979  in  response  to  Los  Angeles  Times  coming  into 
its  market. 

“We  wanted  to  establish  aP  day  flexibiity,”  explained  co¬ 
publisher  and  editor  Ted  Fritts.  “We’ve  also  had  packaging 
and  format  changes.  Our  quality’s  increased.  There’s  more 
detail,  sports,  features,  and  columnists.  Circulation  is  in¬ 
creasing.  It’s  about  71,000  daily,” 

Mesa  (Ariz.)  Tribune's  general  manager  Haney  Womack, 
reported  his  paper  has  “been  able  to  maintain  as  good  a 
growth”  as  its  major  competitor,  the  morning  Arizona  Repub¬ 
lic  in  Phoenix,  since  converting  last  February  4. 

“Our  circulation  went  up  about  1767  copies  against  a  year 
ago.  It’s  now  33,995,”  Womack  said.  He  added  switching  did 
not  cause  “any  drastic  change  in  advertising  but  we  didn’t 
lose  any.  In  retail  we  increased  as  a  result  of  new  stores.” 
NYT’s  Florida  boom 

For  two  Florida  members  of  the  New  York  Times  Group, 
Lakeland  Ledger  and  Gainesville  Sun,  the  move  to  mornings 
produced  gains  in  circulation  and  advertising  linage  and 
strengthed  their  abilities  to  compete  with  metro  dailies. 

“In  advertising  it  smoothed  out  our  editions,”  remarked 
W.G.  Ebersole,  publisher  of  the  Gainesville  Sun  which  con¬ 
verted  in  September  1977.  “We  used  to  have  a  lot  of  peaks 
and  valleys.” 

Ebersole  said  switching  enabled  the  Sun’s  circulation  to 
“show  stronger  gains  than  had  we  stayed  in  the  afternoon 
field.” 

Ebersole  said  daily  circulation  at  the  time  of  conversion 
jumped  from  31,679  to  33,985  and  has  now  reached  42,1)00. 
Sunday  circulation  went  from  33,765  to  36,247,  and  now 
stands  at  43,600. 

The  publisher  said  converting  to  morning  publication  has 
made  his  paper  “strong  enough  to  meet  head  on”  a  host  of 
A.M.  competitors  which  include  Miami  Herald,  St.  Peters¬ 
burg  Times,  Tampa  Tribune,  Orlando  Sentinel  Star,  and  Flor¬ 
ida  Times-Union  in  Jacksonville. 

When  Lakeland  Ledger  converted  in  April  1978  it  gained 
6000  daily  circulation,  or  15%.  In  1979  it  registered  another 
13%  gain  in  circulation.  The  paper’s  management  expects  to 
reach  46,000  daily  and  55,000  on  Sunday  by  December  31. 

Ad  director  Don  Whitworth  said  the  Ledger’s  major  adver¬ 
tisers  have  increased  their  ad  schedules  since  the  conversion. 

“The  Tampa  Tribune  has  a  zoned  edition  in  our  area,” 
Whitworth  stated.  “But  they  are  not  able  to  provide  late 
sports  in  their  edition.  We’re  better  able  now  to  grow  outside 
Lakeland  too.” 

For  ClearwateiiFla.)  Sun,  a  Jefferson  Pilot  newspaper, 
converting  to  mornings  in  the  summer  of  1979  meant  “revers¬ 
ing  the  losing  ways  of  the  afternoon  paper”  and  registering 
“modest  gains”  in  circulation  instead. 

Publisher  Scott  Trundle  said  his  paper’s  circulation  is  up 
(Continued  on  page  24b) 
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CHARLES  BRADLAUGH 
1833-1891 


Some  people  in  Bradlaugh’s  day  apparently 
believed  he  himself  abused  the  free  speech  he 
believed  in.  Known  as  a  radical  and  an  atheist, 

he  was  prosecuted  for  alleged  bias-  - _i._ 

phemy  and  sedition.  His  promi- 
nence  through  much  of  the  19th  ~ 

century  as  a  champion  of  indi-  |i^  ^ 

vidual  liberty,  however,  also  ^  ^ 

brought  him  the  opportunity  to  J 

serve  in  the  House  of  Commons.  W  jj 

Although  almost  a  century  has  ^  ? 
passed  since  Bradlaugh  died,  his 
struggle  for  individual  liberty  and 
freedom  of  speech  still  goes  on  in 
many  parts  of  the  world.  Here  in  the 
United  States,  these  freedoms  depend  on 
our  First  Amendment  —  and  on  you  in  the 


newspaper  publishing  industry  who  exercise 
its  guarantee. 

As  a  major  supplier  of  newspaper 

-  systems  to  your  industry  for  almost 

i  WO  years,  we’re  especially  aware  of 
iQjy  the  challenges  involved  in  guarding 

so  important  a  trust.  And  because 
ofthis  special  awareness,  we  see 
our  role  as  one  of  overall  service; 
oftrying  to  clear  away  as  many 
of  your  production  problems 
as  possible — so  you  can  meet 
your  challenges  and  achieve 

_  your  goals. 

Graphic  Systems  Division, 

Rockwell  International,  3100  South  Central 
Avenue,  Chicago,  IL  60650. 
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We're  concerned.  We  re  Hockwell-Gossi. 


Rockwell 

International 


...where  science  gets  down  to  business 


An  illumination  by  Sol  Nodel,  commissioned  by  Peters.  Griffin.  Woodward.  Inc.,  and  reprinted  with  their  permission. 


EQUIPMENT  NEWS  SECTION 


Edited  by  EARL  WILKEN 


Newspaper  production  systems 


In  the  first  year  of  the  Decade  of  the 
Eighties,  systems  for  the  production  of 
the  daily  newspaper  retained  a  “high 
priority”  status  with  industry  executives. 

The  year  past,  however,  produced  little 
excitement  with  respect  to  breakthroughs 
in  new  products  or  systems  but  close 
observations  revealed  that  numerous  de¬ 
velopments  were  being  nourished  and  not 
all  of  these  would  advance  industry  in¬ 
terests. 

A  review  of  the  systems,  products  and 
services  in  1980  that  sustained  the  drive 
for  a  “Total  Systems  Approach”  must 
start  with  a  discussion  of  the  joint  satellite 
project  of  ANPA,  AP  and  UPI. 

Both  wire  services  announced  in  mid¬ 
year  different  approaches  to  satellite  de¬ 
livery  of  wire  service  copy.  The  Associ¬ 
ated  Press  elected  to  own  the  receive- 
only  earth  dishes  but  asked  individual 
newspapers  to  pay  for  the  site  prepara¬ 
tion  for  these  dishes.  United  Press  Inter¬ 
national  moved  to  have  individual  news¬ 
papers  own  the  receive-only  earth  dishes 
or  lease  them. 

At  the  end  of  1980  the  industry  was 
faced  with  the  possibility  of  two  separate 


satellite  delivery  systems  since  basic  dif¬ 
ferences  arose  over  the  intent  of  the  joint 
ANPA,  AP  and  UPI  satellite  program. 

In  addition  to  the  delivery  of  news  by 
satellite  was  the  proposal  to  investigate  in 
greater  detail  the  delivery  of  advertising 
copy  for  national  and  regior  al  advertis¬ 
ers.  ANPA  held  discussioiis  with  the 
Newspaper  Advertising  Bureau  and 
other  interested  parties  on  a  satellite  de¬ 
livery  concept  called  Sat-Fax. 

In  newsrooms,  front-end  electronic 
copy  processing  systems  continued  to 
have  a  low  profile,  however,  some  news¬ 
papers  were  looking  at  replacement  sys¬ 
tems  with  more  power  and  flexibility. 

Electronic  system  suppliers  penetrated 
to  a  greater  degree  the  smaller  dailies  and 
weeklies  with  suppliers  of  hard-wired, 
low  cost  systems  making  strong  market¬ 
ing  gains. 

Several  efforts  by  vendors  and  news¬ 
papers  in  designing  full-page  pagination 
systems  (with  and  without  graphics)  be¬ 
gan  to  surface.  Industry  interest  re¬ 
mained  high  for  these  systems  which 
must  take  hold  before  computer-to-plate 
systems  become  operational. 


DON’T  THEY 
WEIGH  THE 
SAME? 


.4% 


Electronic  advertising  layout  systems 
gained  in  acceptance  and  more  newspap¬ 
ers  went  online  with  these  systems.  The 
advertising  departments  in  some  news¬ 
papers  also  moved  ahead  with  the  con¬ 
cept  that  terminals  should  be  located  in 
their  physical  area  although  this  develop¬ 
ment  did  not  extend  to  all  newspapers. 

Two  related  electronic  systems,  one 
for  layout  by  computer  (dummy  layout) 
and  the  other  the  tracking  by  computer  of 
advertising  copy  and  graphics,  gained  li¬ 
mited  recognition  in  some  newspapers. 

Full-text  electronic  retrieval  systems 
for  libraries  edged  forward  last  year  with 
management  just  beginning  to  understand 
the  importance  of  this  development  to 
their  economic  future. 

Laser  plate  making  systems  made 
some  progress  in  1980  with  several  news¬ 
papers  producing  plates  on  a  daily  basis. 
The  industry’s  three  suppliers  were  still 
trying  to  reduce  the  cost  of  the  plate 
which  has  held  back  the  adoption  on  a 
large  scale  of  laser  plate  making  systems. 

In  the  camera/film  area  the  cost  of  film 
increased  due  to  inflation  and  rising  silver 
prices.  Suppliers  introduced  film  without 
silver  and  newspapers  continued  to  in¬ 
stall  silver  recovery  systems. 

(Continued  on  page  22) 


Of  course  not. 

Feathers  are  weighed  in  avoirdupois 
weight;  16  (437.5  grain)  ounces  per  pound. 
Gold  pounds  are  troy  weight;  12  (480  grain) 
ounces  per  pound.  The  avoirdupois  pound 
of  feathers  is  nearly  3  ounces  heavier  than 
the  gold  pound.  This  difference  would  not 
escape  a  careful  writer  —  one  who  doesn't 
fall  prey  to  common  assumptions. 

And  one  of  those  assumptions  is  that  all 
yellow  construction  machines  are  ours.  We 
make  a  line  of  mining  machinery  that  in¬ 
cludes  wheel  and  track-type  tractors, 
wheel  and  track-type  loaders,  wheel 
tractor-scrapers,  motor  graders,  off-highway 
trucks,  excavators,  compactors  and  diesel 
engines.  We  also  make  pipelayers,  log 
skidders  and  lift  trucks. 


But  competitors  make  products  similar  to 
ours  and  sometimes  paint  them  yellow,  too. 
However,  they  don't  bear  the  CATERPILLAR 
name.  CATERPILAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Tractor  Co. 

We  put  a  lot  of  extra  effort  into  building 
special  value  in  machines  bearing  our 
trademark.  Help  us  sustain  the  meaning  of 
our  name.  Be  sure  you  use  our  trademark 
only  when  you  write  about  products  we 
make. 

Thank  you. 


CATERPILLAR 


f  Trademarks  of  Caterpillar  Tractor  Co. 
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I - 1  -  PUBLICATIONS  ON 

U  1  MICROFILM 


Now  it’s  easy  as  1,  2,  3  to  find  what  you’re 
looking  for  in  microfilm,  micofiche  or  micro¬ 
form  equipment  in  our  THREE  NEW  1981 
CATALOGS  FROM  BELL  &  HOWELL’S 
MICROPHOTO  DIVISION. 

We  designed  these  three  annual-edition 
catalogs  to  provide  you  with  current,  up-to- 
date  information,  making  it  easier  for  you  to 
order  the  micropublishing  materials  that 
best  serve  your  needs. 

To  request  these  catalogs,  simply  check 
the  appropriate  box  for  the  catalog(s)  that 
will  be  most  helpful  to  you,  or  call  us  toll 
free,  1-800-321-9881  ...  we  think  you’ll 
discover  the  many  benefits  of  one-source 
convenience  for  all  your  micropublishing 
needs. 


Includes  newspapers  and  special  collections  on  micro¬ 
film,  Bell  &  Howell’s  Indexes  to  America’s  great  news¬ 
papers,  as  well  as  a  complete  line  of  microfilm  equipment. 

, - ,  ^  PUBLICATIONS  ON 


U  Z  MICROFICHE 


Includes  periodicals  and  special  collections  on  micro¬ 
fiche,  Phonefiche,  Transdex  and  Microfiche  equipment. 


I - 1  g—  MICROFORM 

U  3  EQUIPMENT 


Includes  our  complete  line  of  microform  readers  and  stor¬ 
age  equipment. 


NAME 


TITLE 


miCRO  PHOTO  Division 

Old  Mansfield  Rd.  Wooster,  OH  44691 


LIBRARY/COMPANY 


Q]  BelibHoujell 


Equipment 

(Continued  from  page  20) 


The  year  1980  was  the  “Year  of  the 
Press”.  Newspaper  executives  placed 
orders  for  conversion  systems  (letter- 
press  to  offset  quality  printing),  purch¬ 
ased  doublewidth  offset  presses  from 


Executives  allocated  monies  in  1980  to 
the  mailroom  area  of  the  production  pro¬ 
cess  with  labeling  and  stuffing  systems 
getting  a  good  share  of  the  dollars. 

Construction  for  new  plants  and  im¬ 
provements  for  existing  facilities  re¬ 
mained  strong  in  1980.  New  buildings  in 
many  cases  incorporated  energy  systems 
such  as  solar  collection  units  and  news¬ 
papers  continued  to  install  emergency 


U.S.  and  foreign  suppliers  and  looked 
with  great  interest  at  the  prototype  doub¬ 
lewidth  lightweight  letterpress  unit  prom¬ 
oted  by  the  AN  PA  and  named  ANPAP- 
RESS.  Near  the  end  of  the  year  newspap¬ 
ers  were  hearing  more  about  heatset 
offset  presses  for  producing  Sunday 
magazines. 


systems  for  producing  their  own  elec¬ 
tricity. 

Although  the  “Year  of  the  Database” 
has  not  been  acknowledged  by  the  indus¬ 
try,  (declared  in  1978),  considerable 
monies  were  allocated  in  1980  to  purch¬ 
ase  hardware  and  software  for  both  cir¬ 
culation  and  general  business  systems. 


,  g  Lockwood  Greene. 
Design  capabilities 
to  help  publish  facts 
and  fiction. 


The  diffusion  of  knowledge  and  entertainment  through 
publishing  and  printing  requires  increasingly  sophisticated 
bcilities. 

At  Lockwood  Greene,  our  involvement  has  included 
collaboration  with  publishers  across  the  country  in  outlining, 
developing,  editing  and  completing  detailed  designs  for 
complex  operations. 

For  the  last  century  and  a  half,  we've  helped  industry 
meet  change  with  change— taking  your  technology  into 
account  while  applying  our  experience  to  your  needs. 

So  if  you're  planning  the  preface  for  a  publishing  or  print¬ 
ing  complex,  get  in  touch  with  Lockwood  Greene. 

Working  together,  We  cam  co-author  a  facility  that  will 
enhance  your  literary  reputation  in  fact  rather  than  fiction. 


LOCKWOOD  GREENE 

ARCHITECTS  •  ENGINEERS  |  _ 

'  NEW  YORK  •  SPARTANBURG  •  ATLANTA  •  DALLAS  •  CHICAGO 
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The  industry’s  most  vital  raw  material, 
newsprint,  continued  to  advance  in  price 
and  although  some  sections  of  the  coun¬ 
try  had  tight  supply  conditions  part  of  the 
year  most  of  the  newspapers  did  not  en¬ 
counter  these  supply  conditions.  New 
newsprint  machines  went  on  streanfi  in 
the  southern  and  eastern  regions  of  the 
country  with  several  newspapers  invest¬ 
ing  in  these  operations. 

Modernized  plants 
get  high  priority 
in  company  plans 

Modernization  of  production  facilities 
to  take  advantage  of  the  benefits  of  new 
printing  technology  rates  a  high  priority 
on  newspaper  publishers’  expenditure 
plans  for  1981. 

Already  moving  out  of  the  blueptint 
stage  into  construction  is  an  expansion 
and  improvement  program  for  Times  Mir¬ 
ror  Company  dailies  in  California  that  is 
estimated  to  cost  $215  million.  The  key 
item  will  be  a  second  satellite  printing 
plant  in  the  San  Fernando  Valley,  with 
completion  anticipated  some  time  in 
1985. 

The  Orange  County  facility  of  the  Los 
Angeles  Times  will  be  the  most  expensive 
and  up-to-date  newspaper  plant  in  the 
country. 

Knight-Ridder  management  has  autho¬ 
rized  a  budget  item  of  nearly  $50  million 
to  provide  a  new  plant  for  the  St.  Paul 
(Minn.)  Dispatch  and  Pioneer  Press  at 
Northport  on  the  Mississippi  River.  Still 
in  the  talking  stage  are  plans  for  an  office 
building  near  the  present  downtown 
home  of  the  St.  Paul  papers. 


FORECAST 


A  major  Knight-Ridder  construction 
program  was  completed  in  the  fall  of  1980 
at  Lexington,  Ky.,  with  an  investment  of 
$23  million  in  an  office  and  production 
plant.  The  Herald-Leader  building  on 
West  Short  Street,  occupied  since  1916, 
was  put  up  for  sale. 

The  Pulliam  Newspapers  at  Phoenix, 
Anz.-Republic  and  Gazette-v/\\\  get  a 
satellite  printing  facility  at  Mesa  as  part  of 
a  $16.5  million  modernization  program. 
The  groundbreaking  is  set  for  early 
Spring.  Pulliam’s  Indianapolis  News  and 
Star  plant  aiso  is  being  upgraded. 

About  $12.5  million  has  been  ear¬ 
marked  by  Cox  Enterprises  for  an  en¬ 
larged  plant  of  the  Mesa  Tribune  contain¬ 
ing  a  Goss  Metro  offset  press  that  will 
produce  not  only  the  daily  but  also  the 
.Arizona  Pennysaver. 

A  new  offset  production  plant  is  under 
construction  for  the  Spokane  (Wash.) 

(Continued  on  page  29) 
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THE  AGE  OF  MKRONKS  IS  HERE 

One  of  the  fastest  copiers 
‘  in  its  class-32  copies  per  minute. 


CanWs  incredible  NP-80.  The  premier 
prcxiuct  of  the  age  of  micronics. 

What  is  micronics?  It’s  a  combinatbn  of 
space  age  technology  and  our  own  engi¬ 
neering/optics/electronics  expertise.  And 
what  does  that  mean  for  you?  High  quality 
copying  is  made  easier,  more  efficient, 
and  significantly  faster. 

32  Copies  per  Minute.  With  a  running 
speed  of  under  two  seconds  per  copy,  the 
NP-80  is  one  of  the  fastest  machines  in  its 
class.  What’s  more,  there  is  no  warmup  or 
waiting  time.  Your  first  copy  is  ready  in 
only  6.2  seconds. 

Micro-Computer  Control.  But  you  get 

more  than  just  speed.  The  NP-80’s  built-in 
micro-computer  controls  the  entire  copy¬ 
ing  operation,  with  features  designed  for 
convenient,  reliable  operation.  It  takes 
operational  adjustments  off  your  hands. 

Sensor  Control  Panel.  The  entire  sys 
tern  responds  to  your  commands  through 
a  touch  sensor  smooth- 
surface  control  panel.  A  bright 
digital  display  gives  you  all  the  copy 
information  you  ever  need. 

Interrupt  Function.  It’s 
great  for  squeezing  short 
jobs  in  the  middle  of  a  long 
copy  run.  The  computer 
‘memory  keeps  track  of  your 
original  long  run  copy  count  after 


^four  short  job  is  com 
Ccallv  returns  to  the  or 


and  autcmati- 
cally  returns  to  the  original  paper  size. 

Double  Cassette  Paper  ^pply  System. 
Svs/itch  paper  size  instantly!  can  keep 
two  paper  sizes  (up  to  700  sheets)  loadrb 
at  all  times.  And  copy  statement  to  ledger¬ 
sized  originals. 

And  other  benefits  keep  on  coming. 

The  NP-80  automatically  shuts  itself  off 
36  seconds  after  your  last  copy  run. 

A  unique  CdS  drum  is  designed  for  more 
speed  and  longer  drum  life.  And  a  new 
roller  developing  system 
uses  less  devetoper 
toner  to  pro¬ 
duce 


completely  dry.  superior  quality  copies. 

The  NP-^  is  fast  beaxTiing  the  ulti¬ 
mate  plain  paper  copier.  Don't  be  the  last 
person  in  your  business  to  enter  the  Age  of 
Micronics.  Find  your  authorized  Canon 
copier  dealer  in  the  Yellow  Pages.  Or  mail  in 
the  coupon  betow. 

r— — - - 

I  I’d  like  to  know  more  about  the  NP-80.  j 
j  □  Please  send  me  more  informaiion.  • 
j  □  Rease  have  a  salesperson  call.  j 


Canon 


FLAW  RARER  COPER 


NP 


Canon  USA  Inc.  Copier  Division 
One  Canon  Plaza.  Lake  Success.  New  York  11042 


Syndicates 


By  Lenora  Williamson 


New  manager  for  UPl  world-wide  features 


will  include  handling  product  licensing  in¬ 
volving  comic  strip  characters  and  book 
serializations. 

McGinnis  succeeds  John  Alius,  who  is 
taking  early  retirement  from  the  division 
which  operates  on  every  continent  in  the 
world. 

McGinnis,  a  graduate  of  Lone  Moun¬ 
tain  College,  San  Francisco,  joined  UPI 
in  1975  in  New  York  City,  becoming  edi¬ 
tor  and  assistant  to  the  manager  of  the 
international  features  division.  Previous¬ 
ly  she  was  manager  of  Licensed  Phanta¬ 
sies  International,  a  feature  syndicate 
based  in  New  York  City. 

John  Alius,  55,  a  veteran  news  and 
business  exective,  has  been  with  UPI 
since  1945,  having  held  posts  with  the 
news  service  abroad  and  in  the  United 
States.  A  Canadian  citizen,  he  also  was 
UPI  manager  in  Peru,  Brazil,  Mexico  and 
general  manager  for  Canada,  and  then 
Katherine  E.  McGinnis  is  the  newly  became  IFD  general  manager  in  1978. 
appointed  manager  of  the  International  *  *  * 

Feature  Division  of  United  Press  Interna¬ 
tional  and  will  be  involved  in  selling  Familiar  initials  in  the  daily  syndicate 
syndicated  material  around  the  world.  business,  SFI,  are  staying  the  same  but 
The  appointment  was  announced  by  assuminganewnameeffective  January  I . 
Claude  Hippeau,  UPI  vicepresident  for  Sun  Features  Inc.  is  the  new  name  for 
international  affairs,  who  said  her  duties  what  had  been  known  as  Suburban  Fea- 


McGinnis 


"WEAeTMUYlimSASSO 
MIIY  CnCULAVW  IN  THE 
,  ^  FMECffAPHICElMCREASEr 

■80BSAPAMEK0, 
THE  mono  (BEIWEH  COUNTY,  MJ) 

For  The  Record,  The  Birthday  Game  produced  weekly  entries 
averaging  more  than  36%  of  daily  circulation!  And  more  than 
59%  for  The  Brockton  (MA)  Enterprisell  Unheard-of  response 
levels.  But  not  surprising,  when  you  understand  that  The 
Birthday  Game  is  the  easiest-to-play,  easiest-to-run  circulation 
promotion  there  is! 

And  now  The  Birthday  Game  offers  a  new  price  break  for 
newspapers  under  30,000  circulation.  So  no  matter  what  your 
paper's  size,  you  can  hold  or  build  circulation — even  in  the  face 
of  a  price  hike! 

Call  today  for  full  details.  (203)  562-1 1 33.  Or  write:  The 
Jackson  Newspapers,  P.O.  Box  2026,  New  Haven  CT.  06521. 
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Cures  Inc.,  according  to  president  Bill 
Kennedy. 

The  change  will  end  confusion  between 
Newspaper  Enterprise  Association’s  ex¬ 
clusive  weekly  feature  service.  Suburban 
Features,  which  Kennedy  manages,  and 
his  own  daily  syndicate  which  takes  on 
the  Sun  name. 

Kennedy  started  Suburban  Features 
Inc. in  1973  and  sold  his  weekly  service 
and  the  name  Suburban  Features  to  NEA 
in  1975.  He  remains  as  manager  of  NEA's 
weekly  division  as  well  as  serving  as  pres¬ 
ident  and  general  manager  of  Sun  Fea¬ 
tures  Inc. 

In  addition  to  the  name  change,  SFI 
will  be  moving  its  California  offices  to  45 
Kennedy  Parkway,  Post  Office  Box  45, 
Cardiff,  California,  92007,  with  phone 
numbers  remaining  the  same.  Kennedy’s 
east  coast  office  retains  the  same  address, 
1160  Rockville  Pike,  Rockville,  Md., 
20852. 


de  Santis 


Veteran  fashion  reporter  and  editor, 
Florence  de  Santis  is  writing  a  new  fea¬ 
ture  for  Newspaper  Enterprise  Associa¬ 
tion.  De  Santis’  “Fashion”  will  appear 
each  week  in  the  NEA  daily  service  as  a 
comprehensive  two-article  feature  de¬ 
voted  to  the  consumer  and  reporting  on 
the  fashion  industry,  beauty  and  health. 

Her  30  years  of  professional  experi¬ 
ence  has  kept  de  Santis  in  close  touch 
with  fashion  industry  people.  She  wrote  a 
column  for  the  Bell-McClure  Syndicate, 
was  associate  beauty  editor  of  Charm 
magazine,  and  most  recently  editor  of  the 
Fashion,  Face  &  Figure  service  distri¬ 
buted  by  United  Feature  Syndicate.  She 
is  also  editor  of  the  bi-monthly  magazine. 
Trade  with  Italy. 

*  3|e 

The  National  Cartoonists  Society  is 
staging  its  annual  “No.  1”  Sports  Night 
Dinner  January  29  when  the  membership 
pays  special  tribute  to  New  York  Yankee 
Reggie  Jackson. 

The  event  is  scheduled  for  the  grand 
ballroom  of  the  Biltmore  Hotel  where  the 
cartoonists  will  again  do  their  unique 
caricature  presentation  during  the 
“warm-up”  period  of  the  show. 
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The  people  of  the 
City  of  Brotherly  Love 


(and  The  Philadelphia  Bulletiri\ 
have  spoken! 


Because  of  a  redesign  in  the  make-up  of  the  Philadel-  schoolers  and  college  students  too.  We  realized  very 

phia  Bulletin,  the  editors  reluctantly  cancelled  DRAB-  quickly  that  we  had  disturbed  a  very  important  seg- 

BLE,  the  comic  strip  by  Kevin  Fagan.  But  according  to  ment  of  our  reading  audience.” 

Nick  Nagurny,  managing  editor  of  the  Bulletin,  “When 
we  dropped  DRABBLE,  there  was  an  immediate  out¬ 
pouring  of  messages,  phone  calls  and  petitions.  We  The  Bulletin  quickly  redesigned  the  entire  comics 

looked  at  the  response  and  found  it  came  from  kids  page  to  fit  DRABBLE  back  in.  “Our  readers  are  happi- 

seven  and  eight  years  old,  junior  and  senior  high  er  now  that  Norman’s  back,”  says  Nagurny. 


For  rates  and  availability  call  collect  (212)  557-2833 


UNITED  FEATURE  SYNDICATE,  200  Park  Avenue,  New  York,  N.Y.  10166 
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4%  to  about  45,000. 

An  added  benefit,  he  noted,  was  a  significant  reduction  in 
duplication  in  his  market  between  the  Sun  and  the  St.  Peters¬ 
burg  Times. 

“Our  advertisers  were  in  a  predicament  because  readers 
were  forced  to  make  a  decision,”  Trundle  commented. 
“We’ve  experienced  advertising  gains  in  8  of  the  last  1 1 
months. 

Same  day  mail 

For  several  small  midwestern  dailies  serving  rural  areas, 
changing  publishing  cycles  enabled  them  to  switch  to  all  mail, 
same-day  delivery. 

instead  of  receiving  papers  a  day  old,  most  subscribers  get 
their  newspapers  in  the  early  afternoon  on  the  same  day  they 
were  produced,  which  is  why  Cadillac  (Mich.)  Fve/iiVi^f  News 
did  not  change  its  name  after  converting  on  March  1,  1980. 

All  mail  delivery  produced  savings  in  gas  from  reduced  or 
eliminated  motor  routes,  savings  on  carrier  costs  since  they 
were  done  away  with  entirely,  and  newspapers  with  more 
timely  local  and  regional  news. 

By  utilizing  computerized  mailing  systems,  the  papers  can 
sample  any  route  and  increase  their  cash  flows  by  billing 
subscribers  in  advance. 

Besides  Cadillac  Evening  News  with  7500  subscribers, 
other  Michigan  papers  adopting  all  mail  delivery  in  1980  are 
Niles  Daily  Star  with  7000  subscribers.  South  Haven  Daily 
Tribune  with  3000,  Ionia  Sentinel-Standard  with  4500,  The 
Pioneer  in  Big  Rapid  with  5300,  and  Dowagiac  Daily  News 
with  about  3600  subscribers. 

Jefferson  County  (Mo.)  Democrat-Pilot  became  an  all  mail 
publication  in  September  1 979  and  and  grew  from  6500  to  8200 
subscribers. 

All  of  these  mail  delivered  papers  report  that  despite  re¬ 
latively  weak  local  economies,  their  circulations  have  held 
their  ground  or  shown  modest  improvements.  Their  advertis¬ 
ing  linages  have  also  ranged  from  staying  even  to  posting 
small  gains. 

Stated  Jim  Huckle,  Ionia  Sentinel-Standard  publisher  and 
owner  of  the  South  Haven  Daily  Tribune,  “Had  we  not  done 
it  (converted),  we  would’ve  been  down.  We’re  holding  our 
own  now  despite  economic  adversity  and  unemployment. 
This  has  enhanced  our  position  to  develop  advertising  and 
circulation.” 

Medina  (Oh.)  Gazette  with  17,000  daily,  switched  only  its 
rural  subscribers  to  mail  delivery  while  continuing  to  rely  on 
carriers  for  in-town  distribution  when  it  became  a  morning 
paper  on  June  16,  1980. 

Gazette  president  Arthur  Hudnutt  credited  going  A.M. 
with  helping  his  paper’s  circulation  stay  even  despite  a  news- 
tand  price  increase  to  200  and  a  struggling  local  economy 
dependent  on  automobile  manufacturing. 

Carrier  turnover  high 

“Be  sure  your  circulation  department  is  strong.  That’s  the 
area  of  greatest  trauma,”  advised  Keith  Blackledge,  editor  of 
North  Platte  (Nebr.)  Telegraph  which  converted  on  July 
27,  1979. 

“Most  complaints  (from  converting)  came  from  carriers, 
not  subscribers,”  he  said.  “Our  immediate  turnover  was 
50%.  We’re  still  battling  to  maintain  our  routes  and  carriers.” 

Blackledge  said  his  paper’s  daily  circulation  is  now  16,200, 
down  from  17,000  when  it  was  a  P.M.  paper.  He  attributed 
some  of  the  circulation  loss  to  a  decline  in  North  Platte’s 

population  after  a  major  trucking  firm  moved  its  operations  to 
Lincoln. 


Blackledge  stated  his  paper  has  cut  costs,  especially  in  fuel, 
by  reducing  motor  routes  from  9  to  5 .  Distant  subscribers  now 
receive  their  papers  by  mail. 

When  Gannett’s  Sioux  Falls  (S.D.)  Argus-  Leader  went 
A.M.  on  July  9,  1979,  the  greatest  resistance  came  from 
parents  of  carriers  and  not  the  kids  themselves,  noted  Byron 
Feldmen,  promotion  director. 

“Our  circulation  department  was  mixed  up  for  one  year. 

We  had  300%  carrier  turnover.  The  parents  didn’t  want  to  get 
up  that  early,”  Feldmen  stated.  He  added  the  Argus-Leader 
also  had  to  find  new  district  and  general  managers  for  circula¬ 
tion  . 

To  relieve  some  of  the  carrier  problems,  Feldmen  said 
Argus-Leader  shortened  every  route  to  100  papers  or  less,  or 
to  under  one  hour  in  delivery  time.  The  papers  are  also 
trucked  to  carriers’  homes  rather  than  dropped  off  at  central 
distribution  points. 

Despite  the  problems,  Argus-Leader  gained  “2000  right 
away”  in  daily  circulation  after  changing  to  A.M. ,  Feldmen 
noted,  to  reach  45,000.  Sunday  circulation  is  now  56,000. 

Feldmen  said  the  conversion  to  mornings  also  “helped 
keep  penetration”  at  “89%  in  the  city  zone.” 

Berkshire  Eagle  also  began  dropping  papers  off  at  carriers’ 
homes  in  order  to  maintain  its  delivery  force  when  it  con¬ 
verted. 

Business  manager  Bob  Rose  said  after  going  A.M.,  “the 
number  of  truck  stops  skyrocketed.  We  lost  time  for  more 
bundle  drops.” 

Rose  stated  travel  for  the  paper’s  truck  force  jumped  from 
18,000  miles  per  month  to  24,000  miles  per  month. 

“On  the  whole  increases  in  our  circulation  and  advertising 
have  been  impacted  by  higher  distribution  costs,  but  we’re 
putting  out  a  better  and  more  timely  product,”  Rose 
observed.  “We  added  more  vehicles  and  people  to  accom¬ 
plish  our  growth  goals.” 

Converting  to  mornings  brought  about  a  change  in  Lake¬ 
land  Ledger’s  carrier  force  from  school  children  to  adults 
wanting  a  second  job. 

Publisher  Ebersole  said  it  took  six  months  to  work  out  his 
carrier  problems.  Once  they  were  resolved,  he  noted,  the  f 
paper  “began  showing  a  good  gain.  Close  to  10%.” 

Lake  Charles  (La.)  American  Press  reported  its  conversion 
to  A.M.  on  July  2,  1979  also  changed  its  carrier  force  from 
school  children  to  “older  people  and  college  students.” 

General  Manger  Hugh  Shearman  said  circulation  is  now  at 
an  all  time  high  of  40,000  daily  and  43,000  on  Sunday.  The 
paper  has  registered  a  9%  linage  gain  in  1980  over  1979. 

“The  Baton  Rouge  paper  (Advocate)  and  the  Times- 
Picayune  stopped  carrier  delivery  in  Lake  Charles  after  we 
switched,”  Shearman  commented.  “People  weren’t  going  to 
take  two  morning  papers.” 

So  who’s  unhappy? 

Nick  Patrsch,  publisher  and  editor  of  the  3200  daily  Colby 
(Kan.)  Free  Press  said  “1  don't  like  it!”  when  asked  about 
how  the  paper  was  doing  since  changing  to  mornings  on 
January  1 ,  1979.  The  paper  changed  from  a  weekly  to  a  daily 
in  June  1978. 

“We’re  spreading  one  crew  over  two  shifts.  1  would  prefer 
to  go  back  to  evening,”  Partsch  said,  adding  the  conversion 
was  initiated  by  his  predecessor. 

“The  idea  was  to  give  better  rural  delivery,  but  the  people 
prefer  more  local  news  than  national,”  Partsch  stated.  “The 
average  48  year  old  farmer  knows  whether  he  wants  the  paper 
or  not.  It  doesn’t  matter  if  he  gets  the  local  news  a  day  late.” 

Partsch  said  his  biggest  competitor  was  Denver,  Colora¬ 
do’s  Rocky  Mountain  News. 

“There’s  no  way  we  can  compete  with  them  on  national, 
international,  or  regional  news,”  he  explained.  “We  have  to 
concentrate  on  local  news  and  serving  our  community.  We 
don’t  have  the  leverage  or  the  finances  to  expand  beyond  it.” 
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'The  Detroit  News  Magazine  is 
news  for  Detroiters  and 

•A 

everyone  in  MichiganThat’s  why 
it’s  edited  right  here,  by  us’’ 

PETER  B.  CLARK 

President,  The  Detroit  News  ^ 


“Since  we’re  Michigan’s  largest 
newspaper,  our  advertisers  get 
the  best  coverage  of  their 
.  market  when  using  our  magazine’’ 


GENE  R.  AREHART 


Vice  President  &  Marketing  Director 


i  »'• 

“We  cover  what  interests  bur 
readers .  ♦ .  you  can’t  get  people 
involved  in  your  newspaper 
unless  ybu’reinvolved  with  the^ 
people’^  !  ^ 


WILLIAM  E.  GILES 
Vice  President  &  Editor 


NO  NATIONALiy  SYNDICATED  MAGAZINE 
GIVES  you  THE  READERSHIP, 

THE  eaiEVABiLiry  or  the  advertising  response 
OF  YOUR  OWN  LCXAUy  EDITED  MAGAZINE 

50  of  the  country's  leadins  newspapers  carry  locally  edited  SUNDW 
masazines.  And  they  could  probably  sive  you  50  good  reasons  why 
Hsre  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extensbn  to  your 
paper. 

•  They're  of  vital  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Vbur  paper  ought  to  be  positioned  with  the  country's  top  newspapers.  If 
your  circulation  is  over  150,000,  it's  entirely  feasible . . .  and  we'll  show  you 
how. 

Call  Jim  Davy,  President,  (212)  689-8200.  . 


AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald- American,  BUFFALO  Courier-Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  E/x^uirer,  CLEVELAND  Plain  Dealer,  COLUMBUS  Dispatch,  DALLAS  Morning  News, 

DALLAS  Times-Herald,  DENVER  Post,  DES  MaNES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant,  HOUSTON  Chronicle, 
INDIANAPOLIS  Star,  KANSAS  CITy  Star,  LOUISVILLE  Courier- Journal  &  Times,  LOS  ANGEES  Herald  Examiner,  LOS  ANGELES  Valley  News, 
MEArLPHIS  Commercial  Appeal,  MIAM  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune,  NEW  ORLEANS  Times- Picayune,  NEW  YORK  News, 
OMAHAMtbrkJ-Herald,  ORLANDO  Sentinel  Star,  PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal, 
ROCHESTER  Democrat  &  Chronicle,.  ST.  LOUIS  Globe- Democrat,  ST.  LOUIS  Post-Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  CITY  Tribune, 

SAN  JOSE  Aitercury-News,  SEATTLE  Times,  SEATTLE  Post- Intelligencer,  SPOKANE  Spokesman-Review,  SYR-ACUSE  Herald- American/ Post-Standard, 
TACOMA  News  Tribune,  TOLEDO  Blade,  W/^SHINGTON  Post,  WASHINGTON  Star. 
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and  2%  to  3%  on  Sunday. 

1981  will  see  “more  regular,  timely  cir¬ 
culation  increases,”  Multimedia  presi¬ 
dent  Wilson  C.  Wearn  said. 

Weam  stated  Multimedia  “hopes”  to 
add  more  cable  franchises  to  those  it 
already  has  in  Kansas,  Oklahoma,  and 
suburban  Chicago. 

He  commented  the  company  plans  “in 
a  series  of  20%  increments  over  the  next 
four  years”  to  complete  its  acquisition  of 
Tar  River  Cable  Communications  in 
South  Carolina.  The  first  20%  of  Tar  Riv¬ 
er  was  purchased  in  December,  1980. 

“We  will  finance  (the  Tar  River  acquis- 
tion)  out  of  cash  flow  almost  entirely,” 
Wearn  said. 

Cable  produced  $8.5  million  in  re¬ 
venues  for  Multimedia  in  1980.  Wearn 
stated  cable  revenues  in  1981  should  “ex¬ 
ceed  $16  million.” 

He  asserted  Multimedia  will  “stay  out 
of  bidding”  for  big  city  franchises  be¬ 
cause  they  are  too  costly. 

Knigh-Ridder  Newspapers:  1981  will  be 
another  year  of  record  earnings  although 
net  income  will  not  grow  by  the  16%  in¬ 
crease  registered  in  1980.  senior 
vicepresident  for  finance  Robert  Single- 
ton  said. 

He  projected  flat  earnings  for  the  first 
quarter  with  earnings  increases  coming  in 
each  of  the  next  three  quarters. 

Ad  rates  in  1981  will  rise  1 1%  to  12%. 
Linage  will  increase  1%,  he  stated. 

Circulation  revenues  will  “benefit 
from  1980  price  actions”  with  more  price 
increases  coming  this  year.  The  result, 
Singleton  commented,  will  a  be  12%  to 
15%  incease  in  Knight-Ridder's  circula¬ 
tion  revenues  this  year. 

Name  change 
proposed  by  INAE 

Members  of  International  Newspaper 
Advertising  Executives  will  be  asked  to 
change  the  name  of  the  association  at  the 
annual  business  meeting  in  Hollywood. 
Fla.  on  January  26. 

At  the  Fall  meeting,  the  board 
approved  a  proposal  to  officially  change 
the  association’s  name  to  International 
Newspaper  Advertising  and  Marketing 
Association  (INAME). 

In  asking  for  the  change,  the  board  said 
that  the  “era  of  ‘just  selling  white  space’ 
and  supervising  others  who  ‘pick  up  ads’ 
from  voluntary  advertisers  has  long  since 
passed  from  the  business  scene.  Plan¬ 
ning  for  an  improved  share-of-market, 
positioning  to  face  new  competition, 
budgeting  for  improved  profit  perform¬ 
ance  and  higher  return-on-investment  for 
our  newspapers  is  more  than  ‘just  a  func¬ 
tion  of  advertising.’  It  is  marketing  in  its 
true  sense.” 

EDITOR  &  PUBLISHER  for  January  3,  1981 


Reporters  feud 
over  issuance 
of  Army  data 

By  John  Consoli 

The  Pentagon  press  corps  and  Oklaho¬ 
ma-based  investigative  reporter  Jack 
Taylor  are  locked  in  a  battle  over  which 
Army  records  should  or  should  not  be 
released  under  the  Freedom  of  Informa¬ 
tion  Act,  and  the  Reporters  Committee 
for  Freedom  of  the  Press  finds  itself  un¬ 
comfortably  in  the  middle  of  the  feud. 

“You’ve  got  two  absolutely  polar 
points  of  view  here,”  Jack  Landau,  head 
of  the  Reporters  Committee  told  E&P 
this  week. 

“Jack  (Taylor  of  the  Daily  Oklahoman) 
feels  he  is  fairly  sure  that  most  investiga¬ 
tive  reporters  will  agree  with  him,  while 
(Washington  Star  reporter)  John  (Fialka) 
feels  the  Pentagon  press  corps  will  agree 
with  him.  It  obviously  will  not  do  the 
press  any  good  to  have  two  well  estab¬ 
lished  groups  of  journalists  feuding 
among  themselves  over  FOl.” 

Taylor,  under  the  FOl  Act,  sought  to 
have  released  to  him  reports  that  Penta¬ 
gon  information  officers  wrote  to  their 
bosses  about  press  interviews  they  sat  in 
on.  His  request  was  denied  by  the  Army 
and  he  filed  an  appeal.  While  that  appeal 
was  pending,  Fialka  sent  a  letter  to  the 
Reporters  Committee  complaining  that 
compliance  with  Taylor’s  request  would 
allow  one  reporter  to  “ferret  out  the  work 
product  of  another  reporter.”  He  said  it 
would  allow  one  reporter  to  “pickpock¬ 
et”  the  work  of  another. 

Initially,  neither  is  willing  to  back 
down,  Landau  said. 

Further  complicating  the  situation  is 
that  Taylor  is  a  member  of  the  Reporters 
Committee  Steering  Committee  and  said 
if  his  appeal  for  the  records  is  turned 
down  by  the  Army,  he  will  ask  the  Repor¬ 
ters  Committee  to  file  suit  to  obtain  them. 

Landau  is  attempting  to  set  up  a  meet¬ 
ing  between  Taylor  and  Fialka  in  hope  of 
resolving  the  conflict,  but  nothing  defi¬ 
nite  has  been  agreed  to.  Fialka  is  on  vaca¬ 
tion  and  Taylor  said  he  will  fly  to 
Washington  only  if  his  busy  schedule  per¬ 
mits  it.  He  said  a  meeting  in  late  January 
or  early  February  has  been  suggested  by 
Landau. 

The  records  Taylor  is  seeking  are  cal¬ 
led  “after-action  reports.”  Informal 
Army  procedure  calls  for  public  informa¬ 
tion  officers  to  sit  in  on  interviews  the 
press  conducts  with  Pentagon  officers. 
Following  the  interview,  the  information 
officer  or  third  party  to  the  interview  pre¬ 
pares  a  report,  for  internal  use,  which 
contains  the  name  of  the  people  involved 
in  the  interview,  the  subject  matter  of  the 
interview,  a  synopsis  of  what  was  discus¬ 
sed  and  sometimes  his  impression  of  the 


reporter  who  conducted  the  interview. 

Taylor  said  as  a  follow-up  to  a  series  of 
articles  he  did  on  military  preparedness 
which  ran  between  August  and  October, 
he  decided  to  do  an  article  on  how  the 
Army  deals  with  the  media. 

“While  investigating  for  my  original 
series,  1  became  intrigued  with  the  poli¬ 
cies  of  the  military  public  affairs  depart¬ 
ment,”  Taylor  said.  “1  thought  it  would 
make  a  good  possible  story.” 

As  a  result  of  his  series,  Taylor  was 
also  asked  to  chair  a  panel  during  the 
upcoming  Investigative  Reporters  and 
Editors  convention  on  how  to  come  up 
with  stories  on  the  military. 

“The  Army  does  not  have  much  of  a 
position  in  withholding  these  documents 
under  FOl,”  Taylor  contends.  “They 
would  like  to  deny  my  request,  but  this 
would  be  stretching  the  FOl  Act.” 

Taylor  contends  that  because  the  Army 
has  such  a  weak  position  in  attempting  to 
deny  him  the  records,  “the  Army’s  public 
affairs  people  decided  to  try  to  get  the 
Pentagon  press  corps  up  in  arms — to  put 
pressure  on  me  to  drop  my  appeal — to 
back  off  on  my  request.” 

Taylor  said  these  tactics  have  only 
made  him  and  his  newspaper  more  ada¬ 
mant  to  obtain  the  records. 

“It’s  kind  of  an  unholy  and  odd  alliance 
between  the  Army  and  the  press  that  cov¬ 
ers  it,”  Taylor  said.  “The  Pentagon  press 
corps  wants  an  exclusion  under  the  law 
that  they  are  unwilling  to  grant  anyone 
else.  It  is  hypocrisy  of  the  first  magni¬ 
tude.” 

Lt.  Colonel  Michael  Vargosko,  chief  of 
the  news  branch  of  the  Army  department 
of  public  affairs,  denied  Taylor’s  conten¬ 
tion  that  the  Army  incited  the  Pentagon 
press  corps.  He  said  when  Tim  Hatch  of 
the  Army  General  Counsel’s  office  was 
gathering  background  before  making  a  re¬ 
commendation  on  Taylor's  appeal,  he 
suggested  that  Hatch  talk  with  some  re¬ 
porters  to  get  their  feelings  on  the  matter. 

“My  goal  was  to  give  Hatch  another 
viewpoint,”  Vargosko  said.  “We  didn't 
want  him  to  make  a  recommendation  un¬ 
less  he  got  to  speak  to  reporters  himself.  I 
selected  the  reporters  out  of  the  hallway, 
at  random.” 

Fialka  and  other  Pentagon  reporters 
have  expressed  their  concern  that  releas¬ 
ing  the  reports  would  enable  competing 
reporters  to  learn  each  other’s  sources 
and  the  stories  being  worked  on,  but 
Taylor  feels  they  might  have  another  mo¬ 
tive  in  not  wanting  the  reports  released. 

“Those  kinds  of  reports  could  not  be 
detailed  enough  to  compromise  a  repor¬ 
ter’s  quest  for  a  story.”  he  said.  “Tradi¬ 
tionally,  sources  who  do  not  want  to  be 
identified  request  anonymity,”  he  said. 
“I  doubt  very  seriously  if  a  source  who 
wished  to  remain  confidential  would  give 
an  interview  to  a  reporter  in  the  presence 
of  a  public  information  officer.” 

Taylor  also  said  Army  newsletters 
(Continued  on  page  40) 
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Fire  damages  presses 
and  building  interior 


By  Linda  Carrico 

Flames  ripped  through  the  Corpus 
Christ!  (Tex.)  Caller-Times  pressroom 
early  Saturday  morning  (December  13) 
extensively  damaging  the  newspaper’s 
printing  facilities  and  engulfed  the  in¬ 
terior  of  the  four-story  building  in  dense, 
black  smoke. 

No  injuries  were  reported  among  news¬ 
paper  employes.  Minor  injuries  were  re¬ 
ported  among  firemen  fighting  the  blaze. 

Key  printing  equipment-several  press 
units,  a  conveyor  and  a  folder-were  dam¬ 
aged  by  the  fire.  As  a  result,  the  Caller- 
Times  had  to  print  %,()00  copies  of  the 
Sunday  Caller-Times  at  the  Victoria 
(Tex.)  Advocate. 

Enough  of  the  equipment  went  back 
into  operation  for  the  Caller-Times  to 
print  with  its  own  facilities  Sunday  night 
for  the  Monday  morning  edition  of  the 
Caller. 

Caller-Times  publisher  Edward  H. 
Harte,  general  manager  James  W.  Hop- 
son,  production  manager  Roy  Daniel  Jr., 
executive  editor  Robert  E.  Rhodes  and 
Calller  managing  editor  John  R.  Thomas, 
arrived  at  the  scene  shortly  after  the  fire 
was  reported  at  4:08  a.m. 

They  watched  as  firemen  worked  for 
two  hours  to  be  sure  the  fire  was  under 
control. 

“The  greatest  nightmare  of  a  publisher 
is  a  fire  in  his  press  room,”  Harte  said 
later.  “But  we  were  lucky.  Instead  of  our 
entire  livelihood  destroyed,  we  were  able 
to  get  our  presses  back  up  in  a  day.” 

The  fire,  which  firemen  believe  origin¬ 
ated  between  the  basement  and  first  floor 
of  the  pressroom,  started  as  pressmen 
were  completing  work  on  the  final  edition 
of  the  Dec.  13  Caller-Times.  About  40 
newspaper  employes  were  in  the  building 
at  the  time  the  fire  broke  out. 

Pressmen  said  they  saw  a  flash,  and 
then  the  fire  caught  the  web  of  papers 
running  up  the  folder  on  the  three-story 
press  and  from  there  leaped  to  the  struc¬ 
ture  of  the  building.  The  fire  blazed  into 
the  attic  area  above  part  of  the  third-floor 
newsroom,  rendering  some  rooms  unus¬ 
able. 

Harte  said  the  design  of  the  air- 
conditioning  duct  system  in  which  the  fire 
may  have  started  kept  the  fire  from 
spreading  throughout  the  building.  The 
ducts  are  contained  in  the  pressroom,  in¬ 
stead  of  tying  in  with  the  full  building’s 
air-conditioning. 

Fire  officials  said  dense  smoke  from 
burning  ink,  solvents,  grease  and  rubber 
rollers  hampered  firefighting. 

“Because  the  building  has  so  few  win- 


Linda  Carrico  is  a  Caller-Times  reporter. 


dows,  it  was  very  difficult  to  get  the 
smoke  out  of  the  building  to  see  what  we 
were  doing,”  said  assistant  Fire  Chief 
R.K.  Gibson.  “We  had  to  break  the  win¬ 
dows,  but  the  smoke  was  so  heavy  we 
couldn’t  see  our  hands  in  front  of  our 
faces.” 

The  chief  said  there  was  extensive  fire 
and  heat  damage  to  the  pressroom  area 
and  smoke  and  water  damage  through  the 
rest  of  the  building.  Some  attic  timbers 
were  charred  on  the  top  floor. 

Hopson  at  first  estimated  the  damage 
to  the  building  in  excess  of  $250,000,  but 
the  final  figure  was  expected  to  be  much 
higher. 

Three  sections  of  the  Sunday  Caller- 
Times  had  been  pre-printed  Friday  after¬ 


noon.  Those  sections,  pre-run  comics 
and  advertising  inserts  were  not  dam¬ 
aged.  The  remaining  sections  were  re¬ 
dummied  Saturday  morning,  down  to  the 
essential  pages. 

A  newsroom  crew,  headed  by  Times 
managing  editor  Bill  Duncan,  took  adver¬ 
tising  pasteups  and  news  copy  to  the  Vic¬ 
toria  newspaper  plant  to  produce  the  re¬ 
maining  six  sections  of  the  Sunday  news¬ 
paper.  With  them  went  a  backshop  pas¬ 
teup  crew  and  some  pressmen. 

The  first  team,  comprised  of  Duncan, 
news  editor  Gretchen  Ray  and  copy  edi¬ 
tors  Marcie  Gugenheim  and  Norm  White, 
arrived  at  the  Advocate  about  noon  after 
a  94-mile  drive. 

“We  were  really  hoping  that  our  trip  to 
Victoria  would  turn  out  to  be  only  a 
Saturday  morning  drive-that  the  Caller- 
Times  computer  system  damaged  by  the 
fire’s  smoke  would  be  working  again  and 
we  could  return  to  Corpus  Christ!  and 
work  there,”  Ms.  Ray  said.  But  the  crews 
iContiniied  on  pane  45) 
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Equipment 

(Continued  from  page  22) 


Spokesman-Review  and  Chronicle  in  the 
downtown  center.  A  feature  of  the  build¬ 
ing  where  operations  are  scheduled  to  be¬ 
gin  early  in  1981  is  a  two-level  public 
parking  garage. 

Stauffer  Communications  moved  the 
Independence  (Mo.)  Examiner  'mXo  a  $1 .7 
million  plant  which  also  produces  the 
Blue  Springs  (Mo.)  E.xaminer,  a  couple  of 
weeklies,  retail  advertising  inserts,  a 
shopper,  and  special  magazines. 

Some  other  projects  for  1980-1981. 

A  117,000  square  foot  production  cen¬ 
ter  for  the  Baton  Rouge  (La.)  Advocate 
and  State  Times. 

A  $5  million  building  program  for  the 
Naples  (Fla.)  Daily  News  whose  circula¬ 
tion  is  expected  to  rise  from  33,000  to 
60,000  in  the  next  decade. 

A  Spanish-style  home  for  the  Gilroy 
(Calif.)  Dispatch,  a  McClatchy  newspap¬ 
er,  that  will  include  many  energy-saving 
features. 

Expansion  of  the  Huntsville  (Tex.) 
Item  plant  at  a  cost  of  $1  million.  The 
Harte-Hanks  paper  is  adding  press  capac¬ 
ity  to  handle  commercial  accounts. 

The  Raleigh  (N.C.)  News  &  Observer 
and  Times  will  have  a  new  building  with 
equipment  to  provide  solar-heated  water 
for  warm  air. 

Dow  Jones  &  Co.  has  plans  to  build 
satellite  facilities  near  Beaumont,  Tex., 
LaGrange,  Ga.  and  Charlotte,  N.C., 
bringing  the  total  of  Wall  Street  Journal 
plants  to  17  across  the  country. 

An  addition  to  the  Troy  (Ohio)  Daily 
News  plant  will  contain  solar  energy  faci¬ 
lities. 

A  site  in  downtown  Stamford,  Conn, 
was  chosen  for  a  common  production 
plant  of  the  Stamford  Advocate  and 
Greenwich  Time. 

Cramped  for  space  in  its  building,  the 
Cookeville  (Tenn.)  Herald-Citizen  is  put¬ 
ting  on  an  addition  with  1 3 ,000  square  feet 
of  space. 

Great  Falls  (Mont.)  Tribune  is  spend¬ 
ing  $3  million  for  a  production  building 
near  Broadwater  Bay. 

Donrey  Media’s  Red  Bluff  (Ca\if.)  Dai¬ 
ly  News  complied  with  a  new  California 
energy  code  by  adding  a  15,300  square 
foot  building  without  windows. 

McClatchy  daily  gets 
roll  handling  unit 

SI  Handling  Systems  of  Easton,  Pa., 
has  been  awarded  a  contract  to  develop 
and  install  an  automated  roll  handling 
system  for  the  Sacramento  Bee,  a  mem¬ 
ber  of  the  McClatchy  Newspaper  chain. 

The  14  lane  Switch-Cart  system  is  de¬ 
signed  to  handle  rolls  of  newsprint  from 
the  laydown  area  to  the  reels  in  a  con¬ 
tinuous  cycle. 
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YOU'RE  DOING  A  STORY  ON  TOXIC  CHEMICALS. 

IT  IS  ONE  HOUR  TO  DEADLINE 
AND  YOU  NEED  TO  CHECK  YOUR  FACTS.  FAST. 


CONTACT:  TOXICS  is  a  new  directory  published  specifically  for  the  news 
media.  It  lists  nearly  1000  U.S.  experts  who  are  willing  to  answer  your 
questions  about  pesticides,  radiation  hazards,  unsafe  drinking  water, 
chemical  spills,  industrial  plant  emissions  and  hazardous  waste  disposal. 

With  this  guide,  all  you  need  to  do  is  pick  up  the  phone  to  reach 
distinguished  scientists,  industrial  hygienists,  attorneys,  government  and 
corporate  officials,  economists  and  environmentalists.  For  easy  access,  the 
experts  are  listed  alphabetically  and  indexed  by  state  and  specialization. 
Every  entry  includes  a  brief  biography. 

ONE  COPY  PER  MEDIA  ORGANIZATION  AVAILABLE  WITHOUT  CHARGE 

Fill  out  this  form  and  return  to:  World  Environment  Center, 

300  East  42nd  St.,  New  York,  NY  10017  or  call  (212)  697-3232. 

Multi-Copy  rates  upon  request. 


YES.  Please  send  me  my  free  copy  of  CONTACT:  TOXICS. 

Nome _ Title _ 

Affiliation _ _ 

I 

Address _ 


city  state  zip  code  tel.no. 

World  Environment  Center  is  a  non-profit,  non-odvococy  educational  service  which  provides 
information  on  the  meaning  and  impact  of  environmental  developments  around  the  world. 
Publication  of  CONTACT;  TOXICS  was  made  possible  by  a  grant  from  the  National  Science 
Foundation,  corporations  and  environmental  organizations. 
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Newspeople  in  the  news 


Sidney  Epstein,  executive  editor  of 
the  Washington  Star,  became  associate 
editor  and  publisher  on  December  29  and 
also  will  be  nominated  to  the  Star’s  board 


Robert  A.  Snyder,  Jr.,  was 
appointed  to  the  newly  created  position 
of  circulation  department  promotion  and 
training  manager  of  Syracuse  (N.Y.) 
Newspapers.  Snyder  began  with  the  Sud¬ 
bury  Daily  Item  and  then  was  named  cir¬ 
culation  manager  of  a  sister  newspaper, 
the  Port  Jervis  (N.Y.)  Union-Gazette.  In 
1978  he  assumed  additional  responsibili¬ 
ties  of  assistant  to  the  publisher. 

*  4=  ^ 

Bobby  Ray  Miller  was  appointed  in¬ 
ternational  editor  of  United  Press  Inter¬ 
national  and  will  be  in  charge  of  the  news 
services  distributed  overseas.  He  suc¬ 
ceeds  Donald  Dillon,  who  retired. 
Miller  has  been  deputy  foreign  editor 
since  1979  and  will  retain  that  position, 
supervising  the  New  York  editing  of  fore¬ 
ign  news.  Miller  joined  UPI  in  1%9. 

#  *  * 

Jim  Furlong  was  named  sports  editor 
of  the  Duncan  (Okla.)  Banner.  He  former¬ 
ly  worked  with  the  Jackson  (Miss.)  Daily 
News,  Tuscaloosa  (Ala.)  News  and  the 
New  York  Times. 

4:  4e  4c 

Larry  Rauert  has  joined  the  Daily 
Gate  City,  Keokuk,Iowa,  as  the  new  cir¬ 
culation  manager,  moving  from  the  Lin¬ 
coln  (Neb.)  Journal/Star,  where  he  was 
area  circulation  manager.  Rauert  re¬ 
places  Mike  Wead,  who  will  be  leaving 
the  newspaper  to  return  to  school. 

*  4c  4c 

J.  Leroy  Yorgason,  manager  of  the 
Utah  Press  Association,  was  selected  by 
the  Wisconsin  Newspaper  Association 
board  of  directors  to  become  the  new 
assistant  manager/legislative  coordinator 
of  the  association. 
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Sawyer  Ferguson  Walker  Company, 
Inc.,  has  announced  election  of  four  new 
vicepresidents  as  follows:  G.  Robert 
Ervin,  Philadelphia  manager;  James  N. 
Lamhofer,  Los  Angeles  manager; 
Donald  A.  Sansotta,  Boston  manager, 
and  Walter  W.  Saville,  Charlotte 
manager.  All  four  were  elevated  to 
vicepresident  from  office  manager  of 
their  respective  offices. 

4c  4:  4c 

Peter  J.  Schuyten  was  appointed  to 
the  new  position  of  deputy  editorial  direc¬ 
tor  of  Data  Base  Publishing  in  Dow  Jones 
&  Co.’s  Information  Services  Group 
effective  at  year-end.  Schuyten  was  most 
recently  technology  editor  of  the  New 
York  Times,  where  he  wrote  a  weekly 
column  and  reported  on  technology  and 
telecommunications  issues.  He  will  be 
based  in  South  Brunswick,  N.J. 

4c  4;  4c 

Al  Hooper,  Washington  state  journal¬ 
ist,  is  the  newly  named  editor  of  the  Seat¬ 
tle  Business  Journal.  Hooper  formerly 
was  managing  editor  of  the  Seattle  Post- 
Intelligencer  and  before  that  managing 
editor  of  the  Bellevue  (Wash.)  Journal- 
American.  Cordovan  Corp.,  a  subsidiary 
of  Scripps  Howard  Newspapers,  pub¬ 
lishes  the  Seattle  Business  Journal  and 
eight  others  in  various  cities. 

4c  4c  4c 

Jim  McElunn  was  named  national 
advertising  manager  for  Houston  Home 
Garden  magazine  and  D-Ft.  Worth 
HomelGarden.  He  had  been  with  the 
Houston  Chronicle,  where  he  was  senior 
account  executive  in  national  advertising 
sales  for  six  years. 


of  directors.  Epstein  has  been  executive 
editor  since  April  of  1978. 

*  ♦  ♦ 

Ronald  W.  Reichmann  was 
appointed  general  news  editor  for  the. 
New  England  Division  of  United  Press 
International.  Riechmann  has  been  New 
England  newscenter  editor  in  Boston 
since  1976  and  before  that  was  New  Eng¬ 
land  broadcast  editor  five  years.  He  suc¬ 
ceeds  Donald  A.  Davis,  who  was  trans¬ 
ferred  to  Washington  in  a  new  assign¬ 
ment. 

4c  4c  4c 

Jonathan  M.  Brickman,  a  reporter 
with  Transcript  Newspapers  of  Dedham, 
Mass.,  was  named  business  manager  of 
the  Waltham  (Mass.)  News  Tribune — a 
part  of  Transcript.  He  succeeds  John 
Thomas,  who  left  to  buy  into  and  become 
publisher  of  the  Golden  (Colo.)  Trans¬ 
cript. 

4c  4c  4c 

John  W.  Wolf,  assistant  general  fore¬ 
man  in  the  engraving  department  of  the 
Milwaukee  Journal  and  Sentinel,  was 
promoted  to  assistant,  labor  relations  and 
training. 


Joel  R.  Kramer,  an  assistant  managing 
editor  of  Newsday,  Long  Island,  is  newly 
named  executive  editor  of  the  Buffalo 
Courier-Express,  effective  January  13, 
and  Douglas  L.  Turner,  the  former  execu¬ 
tive  editor,  was  named  Washington 
bureau  chief.  Kramer  has  been  with 
Newsday  since  1 972  in  various  editorial 
posts  and  in  1 973  edited  a  series  on  he¬ 
roin  traffic  for  which  Newday  won  a  Pulit¬ 
zer  Prize  for  Public  Service. 

Turner  was  been  with  the  Courier- 
Express  23  years  moving  up  from  reporter 
to  state  capitol  correspondent,  financial 
editor,  investigative  editor  and  then  ex¬ 
ecutive  editor. 
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VETERANS  HONORED — H.  Charles  Berky,  left,  publisher  of  the  Lonsdale 
(Pa.)  Reporter,  distributes  gifts  to  three  former  members  of  the  board  of 
directors  of  Equitable  Publishing  Co.,  who  were  honored  at  a  recent  recep¬ 
tion  for  their  129  years  combined  service  to  the  firm.  They  are:  George  W. 
Knipe,  second  from  left,  former  president;  Howard  C.  Berky,  former  pub¬ 
lisher,  and  John  G.  Skibbe,  former  corporate  vice  president  and  finance 
director.  (Photo  by  Robert  Martin) 


Hayden 


Harrell 


Kernen 


Goldmark 


McKenzie 


Sue  Hayden,  former  public  service 
and  promotion  director  for  the  Albany 
(Ore.)  Democrat-Herald,  was  named 
manager  of  community  relations  for  the 
Philadelphia  Bulletin.  She  assumes  an 
area  of  responsibility  previously  held  by 
Herbert  Shugar,  who  retired  in  mid- 
December.  He  joined  the  newspaper  in 
1954  and  for  the  last  five  years  served  as 
both  community  relations  director  and 
public  relations  director.  Shugar  will  join 
his  wife  in  the  management  of  the  How- 
To-Do-It  Book  Shop,  which  they  own. 

Hayden  has  had  ten  years  of  newspap¬ 
er  experience,  including  serving  as  direc¬ 
tor  of  the  public  service  and  promotion 
department  of  the  Huntington  (W.Va.) 
Herald-Dispatch.  She  is  the  wife  of  Bulle¬ 
tin  publisher  N.S.  Hayden. 

♦  *  * 

George  T.  Harrell  was  appointed 
New  York  Daily  News  classified  advertis¬ 
ing  director  recently,  being  promoted 
from  assistant  classified  advertising  man¬ 
ager.  He  joined  the  newspaper  as  tele¬ 
phone  sales  manager  in  1978  and  his  pre¬ 
vious  experience  includes  similar  posi¬ 
tions  at  the  Evening  Standard  in  London, 
Scottish  Daily  Express,  Glasgow  Evening 
Citizen,  and  the  Philadelphia  Inquirer. 

4e  4c  4c 

Michael  R.  Fancher,  night  city  editor, 
was  promoted  to  assistant  managing  edi¬ 
tor-news  of  the  Seattle  Times,  succeeding 
N.  Christian  Anderson,  who  became 
editor  of  the  Orange  County  (Calif.)  Reg¬ 
ister,  Santa  Ana. 

4c  4c  4c 

David  Horowitz,  editor  of  the  World 
Union  Press  and  a  long-time  United  Na¬ 
tions  correspondent,  was  elected  presi¬ 
dent  of  the  UN  Correspondents  Associa¬ 
tion  for  1981 .  He  is  a  former  president  of 
the  Foreign  Press  Association  of  New 
York. 

4c  4c  4: 

Rita  P.  Heitler  was  appointed  classi¬ 
fied  advertising  manager  of  the  Camden 
(N.J.)  Courier  Post,  effective  January  1 
when  she  replaced  Tho^ias  B.  Wilson, 
who  is  leaving  to  take  a  position  outside 
the  newspaper  business.  Heitler  has  been 
with  the  Courier  Post  since  1951.  In  1979 
she  became  office/systems  manager  of 
the  classified  department. 
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Peter  F.  Goldmark  is  the  newly 
named  group  manager  of  the  international 
advertising  department  of  the  New  York 
Times.  Advertising  from  Canada  will  be¬ 
come  one  of  Goldmark's  principal  re¬ 
sponsibilities.  He  has  been  with  the 
Times  since  1976,  coming  from  the  Coun¬ 
cil  of  the  Americas,  for  which  he  was 
director  of  Latin  American  affairs. 

4c  4c  « 

Van  McKenzie  joined  the  Atlanta 
Journal  as  an  assistant  managing  editor. 
He  will  be  primarily  responsible  for  the 
sports  department,  but  also  will  be  in¬ 
volved  in  other  sections  of  the  newspap¬ 
er.  Most  recently,  McKenzie  was  deputy 
sports  editor  of  the  New  York  Daily  News 
and  before  that  executive  sports  editor  of 
ithe  St.  Petersburg  Times  and  Cocoa 
(Fla.)  Today. 

4c  4t  ♦ 

Promotions  of  four  executives  were 
announced  at  the  year-end  meetings  of 
Gannett  Co.,  Inc.,  in  Washington.  They 
are:  Larry  F.  Miller,  vice  president 
and  controller,  who  became  vice  presi¬ 
dent,  financial  analysis  and  controller. 
Jimmy  L.  Thomas,  vice  president  and 
treasurer,  who  becomes  vice  president, 
financial  services  and  treasurer.  Larry 
P.  Gasho,  controller  of  Gannett  West, 
becomes  director  of  business  analysis 
and  planning.  Paul  Kessenger,  general 
executive  with  Gannett  research  and  De¬ 
velopment  Task  Force,  becomes  director 
of  marketing  services. 

4c  4c  4c 

Berkshire  Newspapers,  Inc.,  pub¬ 
lishers  of  The  Transcript,  North  Adams, 
Mass.,  appointed  Claire  M.  Piaggi  as 
general  manager  and  Rodney  G.  Doher¬ 
ty  as  editor  and  assistant  general  mana¬ 
ger.  Paiggi  was  formerly  business  mana¬ 
ger  and  has  been  with  the  paper  19  years. 
Doherty,  with  the  newspaper  three  years, 
was  promoted  from  executive  editor. 

«  *  * 

John  McLaren,  press  and  legislative 
assistant  to  Congressman  Lionel  Van 
Deerlin  (D-Calif.)  for  14  years,  has  re¬ 
turned  to  the  San  Diego  (Calif.)  Tribune 
and  the  Copley  news  organization,  where 
he  had  previously  served  for  eight  years 
as  a  Tribune  reporter  and  in  the  Washing¬ 
ton  bureau  of  the  Copley  News  Service. 


Bill  Kernen  was  named  to  the  new 
position  of  director  of  administrative  ser¬ 
vices  of  the  Omaha  World-Herald  with 
responsibility  for  all  accounting,  build¬ 
ing,  property  and  data  processing  depart¬ 
ments.  He  continues  his  duties  as  corpo¬ 
rate  treasurer.  Also,  Cal  Richards, 
business  manager,  resigned  to  pursue 
other  interests  and  George  Wachtler 
becomes  chief  accountant. 

♦  *  ♦ 


Jesse  Hill,  Jr.,  was  elected  to  the 
board  of  directors  of  Knight-Ridder 
Newspapers,  Inc.,  filling  a  vacancy 
caused  by  the  resignation  in  June  of  Ben 
V.  Schneider,  Jr.  Hill  is  president  and 
chief  executive  officer  of  the  Atlanta  Life 
Insurance  Company. 


CIRCULATION 

REVELATIONS 

Circulation  operations 
are  forever  in  motion. 
They  do  not  stand  still  to 
be  counted.  Thus,  many 
see  them  as  just: 

“a  bag  of  worms.” 

LET  US  EXPLAIN 

Our  free  booklet,  “Cir¬ 
culation  in  the  Bag”  iden¬ 
tifies  a  multitude  of  factors 
that  build  or  hamper  circu¬ 
lation  growth  and  its  con¬ 
tribution  to  the  bottom 
line. 

LIKE  TO  SEE  IT 


Free  on  Request  to 

Cyrus  H.  Favor,  Creative  Dir. 
CIRCULATION  RESEARCH 
GROUP 

38  Vacation  Lane, 

W.  Yarmouth,  Mass.  02673 
Phone:  617-775-0532 

Or  to  Administrative  Office 


gii^yp 


A  Hickcy-Mitchall  Co.  Sarvic* 
4242  Lindill  Boulevard 
St.  Louit,  Miaouri  63108 
1.800-32S42S8  or 
314«52-1414 
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48  of  52  dailies  sold  in  1980 
join  group  ownerships 


(Continued  front  page  9) 

COLORADO 
Denver  Post 

Evening  266,571;  Sunday  351,839 
Bonfils  Foundation  and  others 
to  Times  Mirror  Company 
Price:  $95  million 

ILLINOIS 

Bloomington  Pantagraph 

All  day  51,933;  Sunday  50,638 
Davis  Merwin  and  others 
to  Chronicle  Publishing  Co.,  San  Fran¬ 
cisco 

Clinton  Daily  Journal  &  Public 

Evening  4,500 

Joseph  P.  McNaughton  and  others 
to  Tompkins  Media 

Chicago 
Daiiy  Calumet 

Evening  8,800 
Panax  Publishing  Co. 
to  Trinity  Company  Inc. 

(Liverpool  Post  and  Echo  Ltd) 

Streator  Times  Press 

Evening  11,737 
John  H.  Fornof  family 
to  Small  Newspapers 


INDIANA 

Fort  Wayne  News  Sentinel 

Evening  72,857 
Helene  Foellinger 
to  Knight-Ridder  Publications 

IOWA 

Nevada  Evening  Journai 

Evening  3,666 
Richard  Hammell 
to  Eugene  Thomas 

Oskaioosa  Heraid  and  Shopper 

Evening  6,934 
Boone  Newspaper 
to  Donrey  Media  Group 

KANSAS 

Kansas  City  Kansan 

Evening  18,727;  Sunday  20,067 
Lee  Enterprises 
to  Inland  Industries 

KENTUCKY 
Corbin  Times-Tribune 

Evening,  Sunday  8,7(M) 

John  L.  Crawford,  Jim  L.  Crawford  and 
Springer  Hoskins 
to  Thomson  Newspapers 
Consultants:  Maurice  and  Gray  Henry 


Maysville  Ledger-Independent 

Morning  8,457 
Mrs.  Carolyn  Striplin 
to  Howard  Publications 
Consultant:  George  Cooper 

LOUISIANA 

Houma  Daily  Press 
and  Terrebonne  Press 

Evening  19,370;  Sunday  19,570 
Carmage  and  C.  Lee  Walls 
to  New  York  Times  Co. 

Minden  Press-Herald 

Evening  3,951 
R.  H.  Fackelman 
to  Enterprise  Group 

Ruston  Daily  Leader 

Evening  6,604 
Enterprise  Group 
46%  to  R.H.  Fackelman 

Slidell  Daily  Times 

Evening  10,400;  Sunday  10,581 
R.  H.  Fackelman 
to  Enterprise  Group 

Thibodaux  Daily  Comet 

Evening  11,201 
Carmage  and  C.  Lee  Walls 
to  New  York  Times  Co. 

(Continued  on  next  page) 


LEE  E.  DIRKS 

Serving  Newspaper 
Owners  and  Publishers 


Suite  3343 

100  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


MEMO  TO:  NEWSPAPER  OWNERS 

SUBJECT:  YOUR  MOST  IMPORTANT  BUSINESS  DECISION 

One  day  your  newspaper  or  group  of  newspapers  may  appear  in  E&P's 
annual  listing  of  dailies  sold  the  previous  year. 

A  compelling  need  to  build  a  new  plant  may  trigger  the  sale,  or 
possibly  the  burden  of  estate  taxes.  Perhaps  you  foresee  other  media 
chipping  away  at  your  franchise,  eroding  its  value.  Maybe  you  simply  hunger 
for  a  more  leisurely  pace  in  the  sun. 

If  you  contemplate  selling,  let  me  urge  you  to  engage  a  broker.  I 
believe  you  will  profit  from  his  third-party  perspective. 

And  when  you  select  a  broker,  I  hope  you  will  choose  me.  A  newsman 
with  Dow  Jones  for  eight  years,  I  understand  the  unique  responsibilities  of  a 
newspaper  to  its  community.  A  Detroit  Free  Press  executive  for  four  years, 
1  know  how  difficult  it  is  to  recruit  carriers,  how  wrenching  to  convert  to  a 
new  production  facility.  A  newspaper-stock  analyst  for  seven  years,  I  have 
studied  the  values  of  publicly  owned  newspaper  groups,  appraised  numerous 
private  newspapers,  and  tracked  the  appreciation  of  newspaper  values  in 
hundreds  of  acquisitions. 

In  short,  I  know  the  power  of  print  on  the  editorial  page  and  the  value 
of  print  in  a  display  ad.  I  know,  too,  the  attractions  of  print  to  merger- 
minded  companies. 

I'll  be  happy  to  give  you  an  honest  assessment  of  the  fair-market  value 
of  your  newspaper  property.  Then  if  you  engage  me  to  represent  you.  I'll 
advise  you  on  the  wide  range  of  approaches  you  can  take  toward  selling, 
prepare  a  thorough  presentation  outlining  your  property's  current  strengths 
and  future  potential,  and  contact  as  many  or  as  few  qualified  buyers  as  you 
wish. 


Please  give  me  a  call, 
business  decision. 


I  want  to  help  as  you  face  your  most  important 
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Dailies  sold 

(Continued  from  page  32) 


MICHIGAN 

Coldwater  Daily  Reporter 

Evening  9,100 

Donald  E.  Johnson  and  family 
to  Park  Newspapers 

Cheboygan  Daily  Tribune 

Evening  4,330 
Mrs.  Alta  Riggs 
to  Sault  Ste  Marie  News 

Escanaba  Daily  Press 
and  Upper  Peninsula  Times 

Evening  9,803;  Sunday  54,942 
Panax  Corp. 

to  Thomson  Newspapers 
Price:  Part  of  $50  million  package 

Iron  Mountain  Daily  News 

Evening  9,876 
Panax  Corp. 

to  Thomson  Newspapers 

Ironwood  Globe 

Evening  10,243 
Noyes  family 
to  Janesville  Gazette  Co. 

Marquette  Mining  Journal 

Evening  17,837 
Panax  Corp. 

to  Thomson  Newspapers 


MISSISSIPPI 

Greenville 

Delta  Democrat  Times 

Evening!  Sunday  17,905 
Carter  family 
to  Freedom  Newspapers 
Consultant:  Joseph  N.  Wells 

Picayune  Item 

Evening  5,281;  Sunday  5,679 
Boone  Newspapers 
to  Donrey  Media  Group 

NEBRASKA 
Omaha  World  Herald 

Morning  125,190;  Sunday  275,391 
Peter  Kiewit  Estate 
to  Employe  Group 

NEW  HAMPSHIRE 
Lebanon-Hanover  Valley  News 

Evening  13,360 

Walter  Paine  and  Ewing  family 
to  Newspapers  of  New  England 

NEW  JERSEY 

Newton 

New  Jersey  Herald 

Evening  17,560;  Sunday  24,438 
American  Newspapers  Inc. 
to  Quincy  Newspapers  and  Sheboygan 
(Wis.)  Press 

NORTH  CAROLINA 
Concord  Tribune 

Evening  12,243;  Sunday  12,855 
Huckle  family 
to  Park  Newspapers 


OKLAHOMA 
Sayre  Journal 

Evening! Sunday  2,479 
Bacon  family 

to  Aktus  Newspapers  (Jefferson-Pilot) 

OREGON 

Albany  Democrat  Herald 

Evening  20,146 
Glenn  Jackson  and  others 
to  Capital  Cities  Media 
(Transaction  includes  8  non-dailies) 

Ashland  Tidings 

Evening  6,036 
Glenn  Jackson  and  others 
to  Capital  Cities  Media 

PENNSYLVANIA 
Danville  News 

Evening  4,384 
William  K.  Ulerich 
to  Ingersoll  Publications 

Lansdale  Reporter 

Evening  19,776 

Howard  C.  Berkey,  H.  Charles  Berkey, 
George  W.  Knipe  and  Dianna  Skibbe 
to  Gannett  Company 
Price:  Part  of  $8  million  package 
Consultants:  Maurice  and  Gray  Henry 

Philadelphia  Builetin 

Evening  462,137;  Sunday  542,924 
McLean  family  and  others 
to  Charter  Media 
Price:  $31  million 
Consultant:  First  Boston  Corp. 


Sturgis  Journai 

Evening  10,504 
Daniel  C  Deisel  and  others 
to  Gannett  Company 


MINNESOTA 
Fairmont  Sentinel 

Evening  12,616 
Mickelson  Media 
to  Ogden  Newspapers 
Consultants:  LeRoy  Keller  and  John 
Morton 

Marshall  Independent 

Evening  7,978 
Mickelson  Media 
to  Ogden  Newspapers 
Consultants:LeRoy  Keller  and  John 
Morton 

New  Ulm  Journal 

Evening! Sunday  11,361 
Mickelson  Media 
to  Ogden  Newspapers 
Consultants:LeRoy  Keller  and  John 
Morton 

Winona  News 

Evening  17,729;  Sunday  18,380 
White  family 
to  Lee  Enterprises 
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OHIO 

Cleveland  Press 

Evening  300,708 
Scripps-Howard  Newspapers 
to  Joseh  Cole 
Price:  About  $20  million 


Phoenixville  Evening  Phoenix 

Evening  7,521 
Neal  G.  Thorpe 
to  Ingersoll  Publications 
Broker:  Hempstead  &  Co. 

(Continued  on  next  page) 


John  A.  Park,  Jr. 

&  ASSOCIATES 

Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

25  Years  Nation-Wide  Personal  Service 
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Dailies  sold 

(Continued  from  page  33} 


SOUTH  DAKOTA 
Huron  Daily  Plainsman 

Evening  13,628;  Sunday  13,922 
Mrs.  Robert  D.  Lusk  and  L.J.  Maher 
to  Freedom  Newspapers 
Brokers:  John  A.  Park  Jr.  and  S.  Leigh 
Park 

VIRGINIA 

Pulaski  Southwest  Times 
and  Times  Journal 

Eveningl Sunday  6,240 
Rooker  family 
to  Worrell  Newspapers 

WISCONSIN 

Green  Bay  Press-Gazette 

Evening  56,461;  Sunday  69,120 
Daniel  C.  Neisei  and  others 
to  Gannett  Company 

Marinette  Eagle  Star 

Evening  10,415 
Noyes  family 
to  Janesville  Gazette  Co. 

Wausau  Daily  Herald 

Evening  29,338 
Daniel  C.  Neisei  and  others 
to  Gannett  Company 


CANADA 

ALBERTA 
Calgary  Albertan 

Morning  41,281;  Sunday  51,634 
FP  Publications 
to  Thomson  Newspapers 

Calgary  Albertan 

Thomson  Newspapers 

to  J.  Douglas  Creighton  (Toronto  Sun). 

Lethbridge  Herald 

Evening  27,111 
FP  Publications 
to  Thomson  Newspapers 


BRITISH  COLUMBIA 
Vancouver  Sun 

Evening  219,503 
FP  Publications 
to  Southam  Corp. 

Victoria  Times  &  Colonist 

Weekday  82,200;  Sunday  53,317 
FP  Publications 
to  Thomson  Newspapers 


MANITOBA 
Winnipeg  Free  Press 

Evening  141,547;  Saturday  172,520 
FP  Publications 
to  Thomson  Newspapers 


ONTARIO 

Toronto  Globe  &  Mail 

Morning! Saturday  284,702 
FP  Publications 
to  Thomson  Newspapers 

QUEBEC 
Ottawa  Journal 

Morning  64,479;  Saturday  83,739 
FP  Publications 
to  Thomson  Newspapers 

Montreal  Gazette 

Morning  165,820;  Saturday  202,197 
Southam  Corp. 

to  Thomson  Newspapers  (one-third) 

Hix  buys  weekly 
and  shopper 

Harry  L.  Hix,  Jr.,  and  wife,  Carol, 
have  purchased  the  weekly  Millington- 
Shelhy  (Tenn.)  Star  and  the  shopper 
Military-North  Shelby  Star  from 
Raymond  Hamilton,  Jr.,  and  his  mother, 
Mrs.  Tina  Blakemore. 

Hix  was  publisher  of  the  Atmore  (Ala.) 
Advance  and  the  Brewton  (Ala.)  Stan¬ 
dard  for  the  past  two  years.  He  formerly 
served  as  editor  of  the  Murfreesboro 
(Tenn.)  Daily  News-Journal. 

The  change  in  ownership  is  only  the 
second  for  the  Star  since  it  was  founded  in 
1950.  The  late  Raymond  Hamilton,  Sr., 
purchased  the  property  in  1952. 

The  sale,  effective  November  I,  was 
handled  by  James  W.R.  White,  a 
McMinnville,  Tenn.  broker. 


Buy  Tenn.  weekly 

Jonesboro  (Tenn.)  Herald  and  Tri¬ 
bune,  one  of  the  state’s  oldest  weekly 
newspapers,  was  sold  by  Bill  Breeden  to 
County  News  Inc.  President  of  CNI  is 
William  R.  Derby,  formerly  ad  manager 
of  the  Johnson  City  (Tenn.)  Press- 
Chronicle,  and  a  sales  representative 
with  Dynamic  Graphics,  who  is  the  new 
publisher  of  the  Herald  and  Tribune. 
James  R.  Morgan,  previously  state  news 
editor,  with  the  Tampa  (Fla.)  Tribune, 
editor  and  publisher  of  Southern  High¬ 
lands  magazine,  and  operates  Morgan 
Media,  an  advertising-media  consulting 
firm,  is  the  executive  editor.  The  paper  is 
1 1 1  years  old. 

Affiliated  acquires 

Affiliated  Publications,  publisher  of  the 
Boston  Globe,  has  agreed  to  purchase  a 
45%  interest  in  McCaw  Communications 
Cos. of  Bellevue,  Washington.  The 
purchase,  which  is  subject  to  regulatory 
approval  and  the  drafting  of  a  final  agree¬ 
ment,  will  make  Affiliated’s  entry  into  the 
cable  television  field. 
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KREHBI  EL-BOLITHO 


Marion  R.  KrehhicI  Robert  N.  Bolilho 


NEWSPAPER  SERVICE,  INC. 

'LCLiLE.'Li.-  -(lcrn.^iLLta.n.ti- 
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200  non-dailies, 
shopper  groups 
in  ’80  purchases 

Sales  of  200  non-daily  papers — a  mix¬ 
ture  of  paid  and  voluntary-pay  circulation 
weeklies,  semi-weeklies,  and  shoppers — 
were  reported  to  Editor  &  Publisher  in 
1980. 

In  several  cases  the  purchases  by  daily 
newspaper  publishers  included  whole 
groups  of  advertising  papers  (shoppers). 
Of  the  130  paid-circulation  weeklies  that 
changed  hands,  68  became  affiliated  wth 
dailies. 

For  approximately  $20  million  Media 
General  Inc.  of  Richmond,  Va.  bought 
three  community  newspaper  companies 
with  a  total  of  24  papers  that  go  to  500,000 
households  in  the  Los  Angeles  area.  They 
are  produced  in  plants  close  by  one  of 
MG’s  recycled  newsprint  mills  at 
Pomona. 

Capital  Cities  Communications  also 
extended  its  holdings  in  the  weekly  field 
with  purchase  of  the  nine-unit  Lightfoot 
group  in  Connecticut,  another  group  of 
seven  in  Oregon,  and  a  Pennypower  busi¬ 
ness  serving  300,000  homes  in  Wichita 
and  vicinity. 

In  Florida  the  Orlando  Sentnel  Star,  a 
Chicago  Tribune  Company  subsidiary, 
added  to  its  roster  of  shoppers,  already  in 
10  markets,  and  so  did  Landmark  Com¬ 
munications,  picking  up  six  non-dailies. 

Omaha  World-Herald's  Suburban 
Newspapers  division  also  was  a  major 
buyer  of  non-dailies. 

The  following  transactions  were  re¬ 
ported  in  1980: 

ALABAMA 
Sylacauga  News 

Tuesdav,  Thursday,  Saturday 
9,700  paid,  7,000  paid 
Charles  H.  Green 
to  Talladega  Publishing  Co. 

(Ralph  Calaghan  and  others) 

Atmore  Advance 

Thursday  4,725 
Charles  Morris 
to  Boone  Publications 

Brewton  Standard 

Thursday  4,615 
Charles  Morris 
to  Boone  Publications 

ARIZONA 

Bagdad  Copper  News 

Thursday  822  paid 
James  and  Katherline  Snelson 
to  Danny  and  Marlies  Connelly 
Broker:  Dean  D.  Sellers 

ARKANSAS 

Siloam  Springs  Herald  &  Democrat 

Wednesday  4,650  paid 
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Mr.  and  Mrs.  George  Perrine  and  Mrs 
Carolyn  Stanfill 

to  Albert  Thompson  and  others 
Broker:  James  W.R.  White 


CALIFORNIA 

Blythe 

Palo  Verde  Times 

Wednesday,  Saturday  5,000 
Cox  Enterprises 

to  Mr.  and  Mrs.  Robert  Cribb  and  Mr. 
and  Mrs.  Bruce  Wright 

Brisbane  Bee-Democrat 

Thursday  300  paid,  900  free 
Industrial  City  Publishing  Co. 
to  Amphett  Printing  Co. 

(San  Mateo  Times) 

Glendale  Star 

Virgil  Pinkley  and  John  C.  Hedlund 
to  Ingersoll  Publications 

Daly  City  Record 

Wednesday,  Friday 
2,250  paid,  30,000  free 
Industrial  City  Publishing  Co. 
to  Amphett  Printing  Co. 

(San  Mateo  Times) 

DelMar  News-Press 

Jack  Ford  and  George  Gorton 
to  Richard  A.  Granato  and  Lynda  Col¬ 
eman 


El  Segundo  Herald 

Thursday  2,260  paid,  3,000  free 
Charles  and  Frances  Adelotte 
to  David  Asper  Johnson 
Broker:  Mel  Hodell 

Fresno  County  Reporter 

86,000  free 

Sierra  Publishing  Co.  (McGoff) 
to  Raph  Kaziateck  and  others 

Hermosa  Beach  Review 

Thursday  7,500  free 
Charles  and  Frances  Aydelotte 
to  David  Asper  Johnson 
Broker:  Mel  Hodell 

Los  Angeles 

Highland  Publications  and 
Heraid  Press  group 

17  weeklies  400,000 
to  Media  General 
Price:  $12,700,000 

Manhattan  Beacn  News 

Thursday  12,000  free 
Charles  and  Frances  Aydelotte 
to  David  Asper  Johnson 
Broker:  Mel  Hodell 

Marina  Tribune 

Monterey  Bay  Publishing  Co. 
to  Harry  F.  Casey  and  others 

Mission  Viejo 

Golden  West  Publishing  Co.  (Saddie- 

(Continued  on  page  36) 
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Serving  growing  conununities 
across  America  since  1946 

DeMotte  (Ind.)  KANKAKEE  VALLEY  POST-NEWS 

Morocco  (Ind.)  COURIER 

Remington  (Ind.)  REMINGTON  PRESS 

Rensselaer  (Ind.)  REPUBLICAN 

Benton  (Ky.)  TRIBUNE-COURIER 

Calhoun  (Ky.)  McLEAN  COUNTY  NEWS 

Franklin  (Ky.)  FAVORITE 

Franklin  (Ky.)  WFKN 

Henderson  (Ky.)  GLEANER 

"STfing  th9  fastest  growing  markof  of  tho  ivansvillo,  Indiana  motro  aroa'‘ 

California  (Mo.)  DEMOCRAT 
Sedalia  (Mo.)  DEMOCRAT-CAPITAL 

"fastost  growing  rogion  in  Missouri" 

Elizabeth  City  (N.C.)  DAILY  ADVANCE 

"Sorving  fho  Koysfono  cornor  of  Northoastom  North  Coro/ino" 

Hertford  (N.C.)  PERQUIMANS  WEEKLY 
Portland  (Tenn.)  PORTLAND  LEADER 

Washington  (D.C.)  NEWS  BUREAU  and  CORPORATE  OFFICES 

DEAR  PUBLICATION  &  RADIO,  INC. 

1053  National  Press  Building  Washington,  D.C.  20045 
(202)  393-0979 


Non-dailies  sold 

(Continued  from  page  35) 

back  Valley  News,  Capistrano  Valley 
News,  Leisure  World  News) 

90,000  free 

Carlton  Smith  and  Richard  Birchall 
to  Media  General  Inc. 

Price:  $8  million 
Broker:  Mel  Hodell 

Pacific  Grove/ 

Pebble  Beach  Tribune 

Wednesday  4,500  paid 
Monterey  Publishing  Co.  (D.B.  Lindsay 
Jr.) 

to  Monterey  Coast  Publishing  Co. 
(Harry  F.  Casey,  Fred  Weybret  and  E. 
Keith  Brown) 

Pacifica  Record 

Industrial  City  Publishing  Co. 
to  Amphett  Printing  Co. 

(San  Mateo  Times) 

Redondo  Beach  Record 

Thursday  7,000  free 
Charles  and  Frances  Aydelotte 
to  David  Asper  Johnson 
Broker:  Mel  Hodell 

San  Bruno  Enterprise  Journal 

Industrial  City  Publishing  Co 
to  Amphette  Printing  Co. 

South  San  Francisco 
Enterprise  Journal 

4,000  paid,  21,000  free 
Industrial  City  Publishing  Co.  (Logan 
Franklin) 

to  Amphett  Publishing  Co. 

(San  Mateo  Times) 


Seal  Beach  Journal 
&  Harbour  Sun 

Wednesday  1,250 
Jim  and  Silvia  Sheafer 
to  Chuck  and  Bunny  Riley 

Seaside  Tribune 

Monterey  Bay  Publishing  Co. 
to  Harry  F.  Casey  and  others. 

Williams 

Colusa  County  Farmer 
and  Westside  Graphic 

2,130  free 
Edwin  F.  Davis 

to  Glenn-Colusa  Newspaper  Inc. 
(Pioneer  Group) 

COLORADO 
Grand  Junction 
Penny  Pincher  Shopper 

Raymond  and  Betty  Angell 
to  Grand  Junction  Newspapers  (Cox) 

CONNECTICUT 
Branford  Review 

Tuesday,  Thursday  6,600  paid 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

Clinton  Recorder 

Thursday  3,000  paid 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

East  Hartford  Gazette 

Thursday  8,100  paid 
Roily  Charest 

to  New  Britain  Herald  Publishing  Co. 
Consultant:  Gerald  D.  Reilly 

East  Haven  Advertiser 

20,000  free 


Richard  Lightfoot 

to  Capital  Cities  Communications 

Broker:  George  Romano 

Guilford 

Shore  Line  Times 

Tuesday,  Thursday  16,000  paid 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

Niantic  News 

9,000  free 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

North  Haven  Post 

7,000  free 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

Old  Saybrook  Pictorial 

Tuesday,  Thursday  20,000  free 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

Thomaston  Express 

Thursday  2,800  paid 
Northwest  Publishing  Co. 
to  Bristol  Press  Publishing  Co. 

Wallingford  Post 

12,000  free 
Richard  Lightfoot 
to  Capital  Cities  Communications 
Broker:  George  Romano 

Westbrook  Pennysaver 

Richard  Lightfoot 

to  Capital  Cities  Communications 

Broker:  George  Romano 


FLORIDA 

Anna  Maria  Islander 
and  Longboat  Key 

Islander,  Thursday  8,000  paid 
Don  Moore 

to  New  York  Times  Co. 

Beverly  Hills  Inquirer 

David  S.  Arthurs 
to  Landmark  Communications 

Bradenton 

County  Advertiser  &  Press  Inc. 
Manatee 

Nine  shoppers  300,000 
Hugo  R.  Greisen  and  Watkins  Estate 
to  Westminster  Press  Ltd.,  England,  and 
Bruce  Sagan,  Chicago 
Broker:  Beckerman  Associates 

Bushnell 

Sumter  County  Times 

Thursday  4,400  paid 
David  S.  Arthurs 
to  Landmark  Communications 
(Continued  on  page  37) 
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Chipley 

Washington  County  News 

Thursday  3,000  paid 
R.  H.  Fackleman 
to  Enterprise  Group 

Crystal  River  Suncoast  Sentinel 

Wednesday,  Friday  2,800  paid 
David  S.  Arthurs 
to  Landmark  Communications 

Dunnellon  Press 

Thursday,  Sunday  1,400  paid 
David  S.  Arthurs 
to  Landmark  Communications 

Inverness 

Chronicle  Press  Sentinel 

Sunday  7,400  paid 
David  S.  Arthurs 
to  Landmark  Communications 

Inverness 

Citrus  County  Chronicle 

Wednesday,  Friday  4,200  paid 
David  S.  Arthurs 
to  Landmark  Communications 

Inverness  Advetiser  etc. 

30,000  free 

Tom  Hawken,  Diane  Hawken  and  John 
Morgan 

to  Sentinel  Star  Co.,  Orlando 

Loxahatchee  Journal 

Matthew  F.  Bressler 
to  Hammell  Newspapers 

Manatee  County  Banner 

16,000  free 
Don  Moore 

to  New  York  Times  Co. 

Ocala 

Shopping  News  of  Marion  County 

25,000  free 
HCL  Inc. 

to  Sentinel  Star  Co. 

Pinellas  Park  Post 

6,000  paid 
Terry  Carlyle 
to  Thomas  Smith 

St.  Cloud  News 

Thursday  3,200  paid 
(also  Kissimmee  Gazette,  Osceola  Shop¬ 
per  and  This  Week  in  Osceola  County) 
Richard  and  Peggy  Luzadder 
to  Sentinel  Star  Co.,  Orlando 

GEORGIA 

Perry 

Houston  Home  Journal 

Thursday  4,100  paid 
Grimes  Publications 
to  Park  Newspapers 

ILLINOIS 

Watseka  Uliana  Spirit 
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21,000  free 

Mr.  and  Mrs.  Norman  Kuhma 
to  Nixor.  Newspapers 

Chicago  Calumet  Day 

Wednesday-Sunday  1,766  paid,  12,000 
free 

Panax  Corporation 
to  Liverpool  Post  &  Echo  Ltd 

INDIANA 

Evansville  West  Side  Story 

2,300  paid 

Landmark  Communications 
to  Robin  Redman 

Hebron 

Porter  County  Herald  and 
So.  Porter  County  Shopper 

Thursday  2,000  paid 
Maurice  and  Catherine  Mason 
to  Vidette  Messenger  Co.,  Valparaiso 

Sheridan  News 

Thursday  2,800 

Mr.  and  Mrs.  James  G.  Steeves 
to  Topics  Newspapers,  Indianapolis 

Winamac 

Pulaski  County  Journal 

3,500  paid 
Nixon  Newspapers 
to  F.R.  Sutton 

IOWA 

Rolfe  Arrow 

Thursday  900 
Mrs.  Mary  Swartz 
to  Ray  and  Frieda  Martin 

KANSAS 

Wichita 

Pennypower  Shopping  News  Inc. 

300,000  free 

Ray  and  Winona  Walton 
to  Capital  Cities  Communications 

KENTUCKY 

Corbin 

Tri'County  Shopping  Guide 

30,000  free 
Times-Tribune  Co. 
to  Thomson  Newspapers 
Consultants:  Henry  Associates 

Louisville 

Southwest  Advertiser 

5,200  paid 
to  Scripps-Howard 

MARYLAND 
Laurel  News  Leader 

Thursday  9,000  paid 
Gertrude  L.  Poe 
to  Whitney  Communications 

Damascus  Courier 

Wednesday  36,000  free 
James  E.  Skillington  III  and  others 
to  Providence  Journal  Co. 

Broker:  W.B.  Grimes  &  Co. 


MASSACHUSETTS 
Cape  Cod  News 

15,000  paid 

to  John  Hughes  Newspapers 

Sippican  Sentinel 

Lawrence  P.  Pangaro 
to  Roger  W.  Miles  and  others 


MICHIGAN 

Camden  Farmers  Almanac 

20,000  paid,  7,000  free 
Richard  L.  Milliman 
to  Suburban  Communications 

Charlotte  Republican  Tribune 

5,000  paid 
Richard  L.  Milliman 
to  Suburban  Communications 

Escanaba 

Mid-Peninsula  Press 

9,800 

Panax  Corp 

to  Thomson  Newspapers 

Escanaba  Reporter 

David  Rood 

to  Menominee  Publishing  Co. 

Fowlerville  Review 

7,400  free 

Richard  L.  Milliman 
to  Suburban  Communications 

Gladstone  Delta  Reporter 

4.200  paid 
David  Rood 

to  Menominee  Publishing  Co. 

Grand  Lodge  Independent 

4,(X)0  paid 
Richard  L.  Milliman 
to  Suburban  Communications 

Hartland/Brighton 
Sun  Herald 

14.200  free 
Richard  L.  Milliman 

to  Suburban  Communications 

Haughton  Copper  Nugget 

Panax  Corp. 

to  Thomson  Newspapers 

Howell 

Livingston  County  Press 

15,000  paid,  300  free 
Richard  L.  Milliman 
to  Suburban  Communications 

Marinette  Eagle  Star 

Noyes  family 

to  Janesville  Gazette  Co.  (Bliss) 

Milford  Times 

4,600  paid,  400  free 
Richard  L.  Milliman 
to  Suburban  Communications 
(Continued  on  page  42) 
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Publishers  invest 
$333  million  in 
radio,  tv  outlets 

Although  many  prospective  buyers  and 
business  analysts  say  that  prices  have 
soared  too  high  too  fast,  newspaper  pub¬ 
lishing  companies  invested  $333  million 
in  broadcasting  stations  in  1980. 

Files  at  the  Federal  Communications 
Commission  provide  information  on 
transactions  involving  18  television  sta¬ 
tions,  with  prices  ranging  from  $750,000 
to  $48.3  million.  The  aggregate  price  paid 
for  22  radio  stations  (am  and  fm)  was  $29 
million. 

At  a  recent  Goldman  Sachs  seminar, 
brokers  agreed  that  the  current  formula 
for  buying  a  tv  station  is  10  to  11  times 
operating  profit.  And  an  fm  radio  station 
alone  in  a  major  market  would  warrant  a 
similar  multiple.  Am  radio  has  slipped  a 
little  in  recent  years,  down  from  eight  to 
six  times  operating  profit. 

Four  years  ago  fm  station  KITT  in  the 
San  Diego  market  was  sold  for  less  than 
$300,000.  Karl  Eller  paid  about  $6  million 
for  it  last  year  before  his  partnership  with 
Charter  Media  went  sour. 

Only  two  years  ago  New  York  Times 
Co.  acquired  a  VHF  tv  outlet  at  Fort 
Smith,  Ark.  for  $<7.5  million.  In  the  past 

r 


year  another  tv  station  there  changed 
hands  for  $950,000  plus  assumption  of 
notes. 

The  proposed  sale  of  Cox  Broadcasting 
Co.,  subsidiary  of  Cox  Enterprises  which 
owns  several  newspapers,  to  General 
Electric  Company  for  stock  valued  at  ab¬ 
out  $500  million  was  called  off  because 
the  Cox  owners  didn't  think  the  price  was 
right.  Cox  earnings  for  1980  were  ex¬ 
pected  to  exceed  $50  million.  Radio  and 
tv  stations  in  nine  markets  and  a  burgeon¬ 
ing  cable  system  were  involved  in  the 
deal. 

An  $82  million  transaction,  switching 
Newhouse  Broadcasting’s  five  tv  stations 
to  Times  Mirror  Company,  received 
FCC’s  blessing  and  Newhouse  got  some 
tax  certificates  as  a  reward  for  eliminatng 
newspaper-broadcast  cross-ownership 
situations  in  several  markets. 

The  tax  certificate  incentive  also 
helped  to  close  the  sale  of  KIMT-tv 
Mason  City,  Iowa,  by  Lee  Enterprises  to 
Daily  Telegraph  Printing  Co.  of  Bluefield, 
W.Va.  The  Shott  family  sold  WHIS-tv 
Bluefield  in  a  forced  divestiture  and  was 
able  to  apply  the  full  $8  million  price  to 
the  purchase  of  KlMT-tv  for  which  Lee 
got  $9.5  million. 

Knight-Ridder  Newspapers  moved 
into  the  Norfolk,  Va.  picture  after  a  prop¬ 
osed  swap  of  WTAR-tv  (Landmark  Com¬ 
munications)  and  WMC-tv  Memphis 
(Scripps  Howard)  ran  into  a  financial 
block.  Knight-Ridder  has  agreed  to  pay 


The  purchase  of  television  station  | 

KAAL-TV 

Austin,  Minnesota 
for 

$11,250,000 

by 

News-Press  &  Gazette  Co.,  St.  Joseph,  Mo. 
from 

Black  Hawk  Broadcasting  Co. 
has  been  consummated  as  of  October  1,  1980. 

We  are  pleased  to  have  served 
as  broker  in  this  transaction. 

BLACKBURN  &  COMPANY,  INC. 

RADIO  •  TV  •  CATV  •  NEWSPAPER  BROKERS  /  NEGOTIATIONS  •  FINANCING  •  APPRAISALS 

WASHINGTON,  O.C.  CHICAGO,  60601  ATLANTA,  30361  BEVERLY  HILLS,  90212 
20036  333  N  Michigan  Ave  400  Colony  Square  9465  Wilshire  Blvd 

1111  19lh  Street  N  W  (312)346-6460  (404)892-4655  (213)274-8151 

(202)331-9270 

V _ ^ 


$48.3  million  for  WTAR-tv,  if  FCC 
approves  the  deal  and  grants  a  tax  certifi¬ 
cate  to  Landmark  which  chose  to  sell  the 
station  rather  than  fight  a  challenge  under 
the  diversification  of  ownership  policy. 

The  Commission  granted  a  tax  certifi¬ 
cate  to  McClatchy  Newspapers  in  its  sale 
of  KMJ-tv  Fresno  to  San  Joaquin  Com- 
municatons  Corp.  for  $13.5  million,  since 
it  advanced  the  policy  aganst  media 
cross-ownership  in  a  market. 

While  approving  the  license  transfer  o 
WHYN-am-fm  Springfield,  Mass,  from 
Guy  Gannett  Publishing  Co.  of  Mane  to 
Affiliated  Publications  of  Boston,  for  $5. 1 
million,  the  FCC  required  that  Berkshire 
Hathaway  Inc.  interest  in  Affiliated  (Bos¬ 
ton  Globe)  remain  passive  subject  to 
change  in  common  ownership  rules.  FCC 
records  disclosed  that  Berksire  Hath¬ 
away  (Warren  Buffett)  owns  8.4%  of 
Affiliated  stock,  alsolO.7%  of  Wasington 
Post  Co.  The  conglomerate  also  has  a 
major  interest  in  Blue  Chip  Stamps,  own¬ 
er  if  the  Buffalo  Evening  News. 

Of  consiilerable  interest  to  newspaper 
publishing  companies  were  the  opportu¬ 
nities  to  enter  the  cablevision  field  or  ex¬ 
tend  their  present  ventures  in  that  fast- 
moving  area.  Thomas  Murphy  of  Capital 
Cities  Communications  cmmented  at  an 
analysts’  seminar  that  “if  we  had  been 
smarterwe  would  have  gon  into  cable 
three  or  four  years  ago,  once  the  satellite 
went  up.’’  His  company  had  just  reached 
a  agreement  to  buy  RKO-General’s  Ca»'- 
lecom  unit  for  about  $i4G  millioti. 

Katharine  Graham,  Washington  Pos* 
Company  expressed  similar  at 

getting  a  late  siau  in  the  cable  business. 

.*.La8AMA 

WAPI-tv  Birmingham  NBC 

Newhouse  Broadcasting  Co. 
to  Times  Mirror  Co. 

Price;  Part  of  $82  million  package 

WHNT-tv  Huntsville 

North  Alabama  Broadcasting  Co. 
to  New  York  Times  Co. 

Price:  $12  million 

WXVI-am  Montgomery 

Brother  Broadcasting 
to  Attaway  Investment  Co. 

(Wesley  Attaway  and  family) 

ARIZONA 
KOAI-tv  Flagstaff  NBC 

Grand  Canyon  Television  Co. 
to  Capitol  Broadcasting  Co. 

(40%  owned  by  Mississippi  Publishers 
Corp.) 

Price:  $1.4  million 

Broker:  Norman  Fischer  &  Co. 

KMEO-am-fm  Phoenix 

B&D  Broadcasting  Inc. 
to  Scripps-Howard  Broadcasting  Co. 
Price:  $4  million 

(Continued  on  page  39} 
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(Continued  from  page  38) 

KWFM-fm  Tucson 

Alvin  Komgold 

to  Pima  Radio  Inc.  (Dudley  White  family) 

Price:  $2  million 

Broker:  Richter-Kalil  &  Co. 


CALIFORNIA 
KOCM-fm  Newport  Beach 

Hutton  Broadcasting  Co. 
to  Donrey  Media  Group 
Price:  $2  million 

KMJ-tv  Fresno  NBC 

McClatchy  Newspapers 

to  San  Joaquin  Communications  Corp. 

Price:  $13.5  million 

KGUY-am  Palm  Desert 

Bear  Broadcasting  Corp. 
to  Media  Women  Inc. 

(Mary  Neiswender  and  Marlyn  Baker) 
Price:  $320,000 

KITT-fm  San  Diego 

Mel  Wheeler  Inc. 
to  Charter  Media  Co. 

Price:  $6  million 

KlOI-fm  San  Francisco 

Jim  Gabbert 
to  Charter  Media  Co. 

Price:  $12  million 

KTIM-am-fm  San  Rafael 

Marin  Broadcasting  Co. 

(Jack  J.  Kraemer  and  Wishard  A.  Brown) 
to  Platt  Broadcasting  Co. 

Broker:  William  A.  Exline  Inc. 

KCOV-tv  Santa  Maria-Santa  Barbara 
CBS 

Helen  Padotti  and  others 
to  Stauffer  Communications  Inc. 

Price:  $7  million 

Broker:  Hogan-Feldman  Inc. 

KSMA-am-fm  Santa  Barbara 

James  M.  Hagerman  and  others 
to  John  M.  Bayliss 
(former  Gannett  executive) 

COLORADO 

KFKA-am  and  KFKZ-fm  Greeley 

RG  Inc  (Harris  Enterprises) 

to  Bob  Treadway  and  others 

Price:  $1.8  million  plus  $150,000  not  to 

compete. 

FLORIDA 

WAIV-am-fm  Jacksonville 

Rounsaville  of  Jacksonville  Inc. 
to  Affiliated  Publicatons  Inc. 

(Boston  Globe) 

Price:  $3  million 

Broker:  Robert  O.  Mahiman  Inc. 

WPOM-am  Riviera  Beach 

Eugene  Bartoli  and  others 

to  L.J.  Communications 
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(Lamarr  J.  Jackson,  Garth  C.  Reeves  and 
others) 

Price:  $1  million. 

WJYW-fm  Tampa 

R.W.  Rounsaville 
to  Gannett  Co. 

Price:  $4  million 

GEORGIA 
WATU-tv  Augusta  NBC 

J.  Thomas  Jones  and  Francis  Robertson 
to  Schurz  Communications 
Price:$5  million 

Broker:  Sherman  &  Brown  Associates 

ILLINOIS 

WXCL-am  Peoria  and  WZRO-fm  Pekin 

Syl  Binkin,  Melvin  Friedman  and 
Richard  Cohen 
to  Charles  P.  Manship  family 
Price:  $1.75  million 

INDIANA 

WGL-am  Fort  Wayne 

News-Sentinel  Broadcasting  Co. 

(Helene  R.  Foellinger) 
to  Myron  P.  Patten  and  others 
Price:  $675,000 

IOWA 

KIMT-tv  Mason  City  CBS 

Lee  Enterprises 
to  Daily  Telegrah  Co. 

(Hugh  1.  Shott  and  family,  Bluefield, 
W.Va.) 

Price:  $9.5  million 

KANSAS 

KSOK-am  Arkansas  City 

Stauffer  Communications 
to  Richard  T.  and  Janet  Wartell 
Price:  $370,000 

KCKN-am-fm  Kansas  City 

Danny  Kaye  and  Lester  Smith 
to  Albritton  Communications 
Price:  $2.7  million 
Broker:  R.C.  Crisler  &  Co. 

KAKE-am  Wichita 

Chronicle  Broadcasting  Co. 

(San  Francisco  Chronicle) 
to  Misco  Industries 


Price:  $2.3  million 
Consultant:  Howard  E.  Stark 

MARYLAND 
WBOC-tv  Salisbury  CBS 

A.S.  Abell  Co.  (Baltimore  Sun) 

to  Thomas  H.  Draper 

Price:  $8  million  (including  industrial 

park  and  printing  company) 

WBOC-am-fm  Salisbury 

A.S.  Abell  Co. 

to  Evening  Post  Publishing  Co. 

(Peter  Manigault  and  family) 

Price:  $2.35  million 

WITH-am  Baltimore 

Scripps-Howard  Broadcasting  Co. 
to  Ragan  A.  Henry  and  others 
Price:  $750,000 

MASSACHUSETTS 
WHYN-am-fm  Springfield 

Guy  Gannett  Publishing  Co 
to  Affiliated  Publications  Inc 
Price:  $5.1  million 

MINNESOTA 
KAAL-tv  Austin  ABC 

Black  Hawk  Broadcasting  Co. 
to  David  R.  Bradley  and  family 
(St.  Joseph  Mo.  News-Press  &  Gazette) 
Price:  $11.5  million 
Broker:  Blackburn  &  Co. 

MISSISSIPPI 
WNAG-am  Grenada 

Bimey  Imes  Jr.  (Columbus  Commercial) 
to  Chatterbox  Inc.  (R.E.  Evans) 

Price:  $300,000 

NEVADA 
KNEV-fm  Reno 

Everett  and  Eleanore  Cobb 
to  McClatchy  Newspapers 
Price:  $700,()00 

NEW  MEXICO 
KRKE-am-fm  Albuquerque 

Gaylord  Broadcasting  Co. 
to  Journal  Star  Stations  (Peoria) 

Price:  $4.5  million  plus  $500,000  not  to 
.compete 

(Continued  on  page  52) 
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“to  think  it  over.”  Only  30  customers 
took  up  the  offer.  The  rest  paid  the  in¬ 
crease. 

“We’re  really  proud  the  Post  hasn’t 
lost  a  reader  with  the  four  price  increases 
its’s  introduced  since  1978,”  a  spokes¬ 
man  said. 

Post  did  not  offer  any  discounts  during 
1980. 

“The  people  in  Houston  want  a  news¬ 
paper,  and  you  don’t  have  to  entice  them 
to  buy  it,”  an  executive  said. 

*  *  * 

A  Sunday  price  jump  from  50^  to  75^  in 
September  1979  cost  the  Milwaukee  Jour¬ 
nal  15,820  readers  and  gave  them  a  total 
figure  of  514,863. 

Its  weekday  circulation  of  318,723  re¬ 
flected  a  5,4^  loss  while  the  morning 
Milwaukee  Sentinel  claimed  171,239  cir¬ 
culation,  a  7,872  gain. 

Circulation  director  Harold  Schwartz 
blamed  the  P.M.  decline  on  the  “trend 
from  evening  to  morning,”  but  said  he 
hoped  the  paper  “would  have  the  loss 
licked  by  spring”  through  increased  ser¬ 
vice  levels  and  expanded  traning  prog¬ 
rams. 

According  to  Schwartz,  the  Sentinel 
“is  finally  taking  off”  after  the  company 
bought  it  from  Hearst  in  1962.  “This 
year’s  numbers  represent  its  highest  fi¬ 
gures  for  September  since  1%2.” 

Carrier  turnover  at  the  two  dailies  dur¬ 
ing  1980  was  at  an  all  time  low  thanks  to  a 
$50  bonus  offer  to  carriers  who  stayed  on 
during  the  winter  months. 

*  *  ♦ 

Some  of  the  returns  in  Washington 
D.C.  last  year  were  very  favorable. 

Washington  Post  gained  5,669  copies 
daily  to  reach  584,500  and  picked  up 
another  1 1 ,049  circulation  on  Sunday  for 
a  total  of  820,452. 

Washington  Star  was  not  so  lucky. 
Losing  13,271  daily,  the  evening  paper 
fell  to  329,489.  On  Sunday,  it  averaged 
304,155,  a  loss  of  9,705. 

Post  wrote  their  gains  off  to  a  strong 
product  and  growing  market.  “We  should 
be  up.  We’ve  been  climbing  since  1970,” 
a  spokesman  said. 

To  combat  a  \5<t  price  increase  which 
brought  the  Sunday  paper  up  to  90^  on 
September  1 ,  the  Post  began  an  extensive 
50%  discount  offer  to  new  subscribers. 
While  the  daily  refused  to  specify  exactly 
how  many  readers  had  been  signed  up, 
the  spokesman  declared,  “thousands  and 
thousands  and  thousands  (had.... and)  a 
very  large  percentage  of  them  have  been 
kept  on.” 

Star  blamed  its  losses  on  a  150  a  week 
home  delivery  hike  in  January  and  a  new 
street  sale  price  of  200. 

The  paper  refused  to  release  figures  for 
its  morning  edition  but  suggested  the 
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A.M.’»  circulation  was  up  over  1979. 

Star  has  reorganized  its  circulation  de¬ 
partment  through  the  creation  of  three 
positions:  a  circulation  manager  re¬ 
sponsible  for  bonuses,  rate  structures, 
billings,  and  collections;  a  consumer  ser¬ 
vices  manager  in  charge  of  home  delivery 
operations;  and  a  consumer  sales  mana¬ 
ger  respnsible  for  new  sales,  training,  and 
[.ersonnel. 

Rocky  Mountain  News  last  year  sur¬ 
passed  the  evening  Denver  Post  in  cir¬ 
culation  for  the  first  time  ever. 

News  gained  15,115  daily  circulation 
foratotal  of 276,977.  On  Sunday  it  gained 
9,719  for  293,733. 

Post  continues  to  lead  on  Sunday  with  a 
total  circulatin  of  352,404,  up  5,802. 

During  the  week  the  Post  gained 
another  5,802  for  272,373  daily. 

News  circulation  director  Tony  De- 
Imonico  credited  his  department’s  move 
from  an  independent  agent  to  an  em¬ 
ployee  delivery  system  which  has  been 
going  on  for  the  past  18  months.  60%  of 
the  system  has  been  converted. 

News  is  currently  developing  a  com¬ 
puterized  data  base  of  subbscribers 
which  Delmonico  hopes  eventually  will 
include  non-subscribers. 

“We  feel  we’re  just  on  the  threshold 
now.  It  looks  like  the  momentum  is  still 
here,”  he  said. 

FOI  feud 

(Continued  from  page  28a 

already  carry  articles  mentioning  which 
publications  have  visited  which  Army 
bases  and  the  stories  they  are  working  on. 

“The  way  the  Pentagon  press  corps  is 
up  in  arms  over  this  makes  me  awfully 
suspicious  that  they  are  concerned  of  the 
disclosure  that  maybe  they  are  working 
too  close  to  the  Army — that  a  buddy  sys¬ 
tem  might  exist  between  them,”  he  said. 

Taylor  filed  his  FOI  request  to  Major 
General  Robert  Sullivan,  the  Army’s  top- 
ranking  public  affairs  officer,  on  Novem¬ 
ber  10.  Taylor  reportedly  asked  for  “af¬ 
ter-action”  reports  dating  back  to  June  1 , 
1980. 

The  Army  denied  Taylor’s  request, 
stating:  “release  of  the  material  you  re¬ 
quested  would  be  a  violation  of  the  pro¬ 
fessional  ethical  standards  which  the 
Army  has  long  maintained  in  its  relations 
with  news  media  representatives. 

The  Army’s  response  to  Taylor’s  re¬ 
quest  continued:  “Although  unwritten,  it 
has  long  been  our  policy  that  efforts  of 
one  newsman  in  his  or  her  reporting  of  the 
Army  shall  be  considered  exclusive  prop¬ 
erty.  To  do  otherwise  would  be  a  totally 
unwarranted  breach  of  confidentiality.” 

Taylor  appealed  the  decision  and  this 
week  it  was  in  the  hands  of  Sara  Lister, 
general  counsel  for  the  Army. 

Hatch,  who  investigated  the  matter  and 
forwarded  his  recommendation  to  Lister, 
said  there  has  been  no  case  law  to  date 


which  has  addressed  whether  or  not  such 
reports  would  be  exempt  from  release 
under  the  FOI  Act.  Hatch  said  the  type  of 
records  Taylor  is  seeking  are  not  exempt 
from  release  under  the  FOI  Act. 

Hatch  further  added  that  if  the  Army 
did  decide  to  release  such  records,  it 
would  probably  cease  preparing  them  in 
the  future. 

“We  hope  to  reach  some  type  of  ba¬ 
lanced  decision,”  Hatch  said. 

Hatch  disagreed  with  Taylor  on  one 
point.  He  said  the  reports  are  much  more 
detailed  than  Taylor  might  think.  He  said 
they  can  run  as  many  as  eight  pages  and, 
in  some  cases,  the  reports  can  be  accom¬ 
panied  by  tapes  of  the  entire  interview. 

Vargosko  said  the  Army  is  concerned 
about  ethical  standards  and  how  release 
of  the  reports  will  effect  its  relations  with 
the  press.  “Put  yourself  in  a  reporters 
place,”  he  said.  “He  spends  months 
gathering  information  for  a  story  and  be¬ 
fore  its  even  printed  someone  else  can 
come  in  and  asked  for  all  the  information 
he  gathered.” 

Landau  said  he  sees  merit  in  both  sides’ 
arguments  and  is  in  a  dilemma  over  how 
to  come  up  with  a  solution  amicable  to 
both  sides. 

One  possible  solution  which  was  dis¬ 
cussed  during  a  Reporters  Committee  ex¬ 
ecutive  board  meeting  last  week  would  be 
to  amend  the  FOI  Act  to  prohibit  the 
Army  from  preparing  such  reports. 

Taylor,  however,  doesn’t  see  under 
what  justification  this  could  be  done 
“It  would  be  awfully  presumptuous  of 
us  (the  media)  to  tell  the  Army  what  re¬ 
cords  it  can  keep  for  its  own  use,”  Taylor 
said. 

9  weeklies  acquried 

Inter  County  Publishing  Co.,  pub¬ 
lishers  of  newspapers  in  Philadelphia, 
Bucks  and  Montgomery  Counties  in 
Pennsylvania,  has  acquired  9  weekly  pap¬ 
ers  in  Camden  and  Gloucester  Counties 
in  New  Jersey  from  Cam-Glo  Newspap¬ 
ers.  Inter-County  has  also  acquired  the 
Tumersville,  N.J.  plant  from  which  Cam- 
Glo  newspapers  operated  for  10  years. 
The  building  is  located  at  the  Black  Horse 
Pike,  at  the  junction  of  the  expressway. 
Cam-Glo  recently  started  a  printing  op¬ 
eration  in  Bellnawr,  and  decided  to  sell 
the  newspapers  as  a  result  of  expanding 
printing  business. 

CBS  to  test  teletext 

CBS  will  conduct  a  marketing  test  of 
the  French  developed  Antiope  teletext 
system  in  Los  Angeles  next  April.  The 
test  will  cost  about  $1  million  and  last 
about  a  year.  CBS  owned  KNXT  -tv,  Los 
angeles  public  television  station  K(i:ET, 
and  the  Caption  Center  of  WGBH,  Bos¬ 
ton’s  public  station,  are  also  participating 
in  the  programming  and  audience  tests. 
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ADVERTISING  NEWS  SECTION 

Edited  by  BILL  GLOEDE 

Inflation,  recession  breed  marginai  growth 
in  1980  newspaper  advertising  revenues 


Though  many  newspaper  industry  ex¬ 
ecutives  are  breathing  a  sigh  of  relief  now 
that  a  year  that  could  have  been  worse  is 
over,  it  appears  that  they’ll  have  to  en¬ 
dure  similar  economic  circumstances 
through  the  first  two  quarters  of  1981. 

In  1980,  a  projected  10.1%  plus  rise  in 
the  Newspaper  Advertising  Bureau’s 
newspaper  advertising  rate  index  outpaced 
the  average  7%  increase  in  advertising  re¬ 
venues.  With  the  1980  inflation  rate  run¬ 
ning  into  double  digits,  the  industry’s 
average  advertising  revenue  growth  was 
at  best  stagnant,  at  worst,  negative,  in 
real  dollar  terms. 

1980  will  likely  be  remembered  as  a 
year  in  which  the  bottom  fell  out  of  classi¬ 
fied.  Inflation  and  high  interest  rates  com¬ 
bined  to  stymie  an  early  1980  resurgence 
in  new  housing  starts,  new  mortgages  and 
the  entire  newspaper  real  estate  classfica- 
tion.  The  roller-coaster  pattern  of  rising 
and  falling  interest  rates  charged  on  con¬ 
sumer  credit  dealt  a  severe  blow  to  the 
already  floundering  U.S.  automobile  in¬ 
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dustry,  and,  subsequently,  to  the  classi¬ 
fied  automotive  display  category.  Many 
auto  dealers,  which  had  long  been  main¬ 
stays  in  local  newspaper  classified  pages, 
were  crushed  by  the  lack  of  available  cre¬ 
dit  and  the  high  cost  of  maintaining  new 
car  inventories. 

The  help-wanted  classification  also 
suffered  in  1980.  The  Conference  Board’s 
help-wanted  index,  a  highly  objective  me¬ 
asure  of  help- wanted  classified  volume  in 
51  major  daily  newspapers  across  the  na¬ 
tion,  stood  at  154  in  January  after 
reaching  an  record  high  167  in  October, 
1979.  Based  on  a  1%7  reference  index  of 
100,  the  number  stood  at  122  at  the  end  of 
October,  1980,  after  bottoming  out  at  1 12 
in  June. 

Based  on  Newspaper  Advertising 
Bureau  projections  of  end-of-year  total 
advertising  revenues,  national  was  the 
sole  category  to  register  a  significant  gain 
in  1980.  The  bureau  projects  that  national 
will  show  a  1 3%  gain ;  retail  a  9%  gain ;  and 
classified  a  1%  gain  for  a  total  rise  in 


newspaper  advertising  revenues  of  7%. 

Robert  Coen,  the  McCann- Erickson 
vicepresident  whose  projections  are  con¬ 
sidered  among  the  most  accurate  by  the 
advertising  industry,  recently  projected 
that  national  advertising  investments  in 
daily  newspapers  will  rise  by  12%  in  1980 
to  $2.3  billion.  He  said  local  advertising  in 
daily  newspapers  was  a  “big  disappoint¬ 
ment’’  largely  because  of  the  decline  in 
classified  advertising  volume.  He  pro¬ 
jected  a  7%  rise  for  the  local  newspaper 
advertising  category. 

For  the  first  nine  months  of  1980,  trans¬ 
portation  and  tobacco  led  the  gains  in 
national  newspaper  advertising  revenue. 
As  of  October,  the  transportation  compo¬ 
nent  of  the  national  category  had  surged 
ahead  23.7%  to  $290  million,  according  to 
the  NAB.  Airlines  advertising  accounted 
for  a  large  portion  of  that  figure,  with  a 
28.6%  hike  to  $183.4  million.  Domestic 
airlines,  which  have  been  waging  eco¬ 
nomy  fare  wars  for  much  of  the  year, 
accounted  for  $118.1  million  in  national 
newspaper  advertising  investments,  rep¬ 
resenting  a  35.6%  jump  over  1979. 

The  automotive  component  of  national 
lost  7.5%  from  its  1979  nine-month  levels, 
but  retained  the  second  position  in 
(Continued  on  page  44) 
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Non-dailies  sold 

(Continued  from  page  37) 

Portland 

Independent  Review  &  Observer 

1,800  paid 
Richard  L.  Milliman 
to  Suburban  Communications 

St.  Johns 

Clinton  County  News 

5,000  paid,  500  free 
Richard  L.  Milliman 
to  Suburban  Communications 

MINNESOTA 
Lewsiton  Journal 

970  paid 

Robert  Mack  Publishing  Co. 
to  Rowland  Rebele  and  Lowell  Blankforl 
Broker;  Walter  E.  Barnes 

Plainview  News 

Thursday  3,000  paid 
Robert  Mack  Publishing  Co. 
to  Rowland  Rebele  and  Lowell  Blankfort 
Broker:  Walter  E.  Barnes 

Redwood  Falls  Gazette 

Tuesday-Thursday  6,200 
Mickelson  Media 
to  Ogden  Newspapers 
Consultant:  LeRoy  Keller 

St.  Charles  Press 

Thursday  1,800 
Robert  Mack  Publishing  Co. 
to  Rowland  Rebele  and  Lowell  Blankfort 
Broker:  Walter  E.  Barnes 

St.  James  Plaindealer 

Tuesday,  Thursday  3,200  paid 
Mickelson  Media 
to  Ogden  Newspapers 
Consultant:  LeRoy  Keller 

Sleepy  Eye  Herald-Dispatch 

Tuesday,  Thursday  2,700  paid 
Mickelson  Media 
to  Ogden  Newspapers 
Consultant;  LeRoy  Keller 

Willmar  Reminder 
Shopper 

Mickelson  Media 
to  Ogden  Newspapers 
Consultant:  LeRoy  Keller 


MISSISSIPPI 
Poplarville  Democrat 

Thursday  2,400  paid 
Boone  Newspapers 
to  Donrey  Media  Group 

Columbia 

Columbian-Progress 

Thursday  4,700  paid 
Columbia  Publishing  Co. 
to  John  Emmerich  (Greenwood) 
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Indianola  Enterprise-Tocsin 

Thursday  3,500  paid 
Delta  Publishing  Co. 
to  John  Emmerich  (Greenwood) 

Amory  Advertiser 

Semi-weekly  5,700 
Bill  Miles 

to  Mid-South  Management  Inc. 

Broker:  James  W.R.  White 

MISSOURI 

Humansville  Star-Ledger 

Thursday  10,800  paid 
Sharon  Piper 

to  Gary  and  Helen  Sosniecki 

Oak  Grove  Banner 
and  Pictorial  News 

Thursday  1,090  paid 
Mike  and  Pat  Lindsay 
to  BHB  Inc  (Chuck  Holden) 

Broker:  Robert  Bolitho 

NEBRASKA 
Gretna  Breeze 

Thursday  500  paid 
George  P.  Miller 
to  Suburban  Newspapers 
(Omaha  World  Herald) 

Papillon  Times 

Thursday  3,800  paid 
George  P.  Miller 
to  Subruban  Newspapers  Inc. 

Ralston  Recorder 

Thursday  2,000  paid 
George  P.  Miller 
to  Subruban  Newspapers  Inc. 

Springfield  Monitor 

Thursday  540  paid 
George  P.  Miller 
to  Subruban  Newspapers  Inc. 

NEW  HAMPSHIRE 
Hanover  Gazette 

to  Douglas  Garfield  and  John  S.  Prescoti 
(Littleton  Courier) 

NEW  JERSEY 

Franklin  Lakes  Suburban  News 

48,000  free 
Rita  and  Lee  Mele 

to  United  Broadcasting  Co.  (Richard 
Eaton) 

Princeton  Spectrum 

30,000  free 
David  Novis 
to  Trenton  Times 

Ledgewood 

West  Morris  Star  Journal 
&  Succasunna  Saver 

UIdis  Grava 

to  Drukker  Communications 
Broker:  W.B.  Grimes  &  Co. 

Trenton 

Mercer  Co  Messenger  and  Hamilton 


Life 

Thursday  6,600 
Julian  J.  Tenaglia  and  others 
to  Christine  Davies  and  Carol  M.  Patton 
Broker:  W.B.  Grimes  &  Co. 

NEW  YORK 
Delmar  Spotlight 

Thursday  4,200  paid 
Nat  Boynton  and  others 
to  Richard  Ahlstrom 
Broker:  W.B.  Grimes  &  Co. 

Croton-on-Hudson 
Cortlandt  News 

Thursday  3,200  paid 
Virginia  K.  Mullen 

to  Herbert  Schmertz  and  Larry  Woods 

Hyde  Park  Townsman 

Wednesday  1 ,200  paid 
Taconic  Newspapers  (P.S.  Richards) 
to  Hamilton  and  Helen  Meserve 
Consultant:  George  Romano 

Long  Beach 
Nassau  Star 

Thursday  11,000  free 
By-the-Sea  Publishing  Co 
to  Laurence  Tillis,  Henry  Levy  and 
others 

Millbrook  Round  Table 

Thursday  1 ,600  paid 
Taconic  Newspapers 
to  Hamilton  and  Helen  Meserve 
Consultant:  George  Romano 

Pine  Plains  Register  Heraid 

Thursday  838  paid 
Taconic  Newspapers 
to  Hamilton  and  Helen  Meserve 
Consultant:  George  Romano 

Rhinebeck  Gazette  Advertiser 

Thursday  3,400  paid 
Taconic  Newspapers 
to  Hamilton  and  Helen  Meserve 
Consultant:  George  Romano 

Pleasant  Valley  Press 

Thursday  1,500 
Arthur  and  Marcella  Levin 
to  Taconic  Newspapers,  Millbrook 

NORTH  CAROLINA 
Garner  News 

Sample  Publishing  Co. 

to  Roanoke  Valley  Publishing  Co. 

(Parker) 

Wadesboro  Messenger  &  Intel¬ 
ligencer 

Thursday  4,200  paid 
Boylin  Publishing  Co. 
to  Jerue  Babb  &  Associates 
Consultants:  Henry  Associates 

OHIO 

Jackson  Journal  Herald 

Mon.,  Wed.,  Fri.  9,800  paid 
E.G.  Chapman 

(Continued  on  page  43) 
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(Continued  from  page  42) 
to  Mid-South  Management  Co. 

(Phyllis  Babb,  W.C.  Buchheit  and  others) 

McArthur 

Vinton  County  Courier 

Wednesday  3,900  paid 
E.G.Chapman 

to  Mid-South  Management  Co. 

Waverly  News-Watchman 

Tuesday,  Thursday  3,800  paid 
E.G.Chapman 

to  Mid-South  Management  Co. 

Wellston  Sentry 

Tuesday,  Thursday  3,800  paid 
E.G.Chapman 

to  Mid-South  Management  Co. 


OKLAHOMA 
Grove  Leader 

J.R.  Haney 
to  Joe  Looney 

Hollis  News 

Thursday  2,000  paid 
Gary  Reid 

to  Altus  Newspapers  (Jefferson-Pilot) 

Mountain  View  News 

Thursday  1,126  paid 
Clarence  E.  Turner 

to  Leon  and  Jul  Hobbs  with  David  Reid 
(Weatherford  Daily  News) 

Sand  Springs  Leader  and  Times 

Tuesday,  Thursday  4,600  paid 
Joe  and  Kerry  Woolard 
to  Mr.  and  Mrs.  Jim  Webster 

Sayre  Sun 

Thursday  800  paid 
C.E.  Bacon 
to  Altus  Newspapers 

Tahlequah  Pictorial  Press 
and  Star  Citizen 

Thursday  4,000  paid 
Ted  Rishenhoover 

to  Enterprise  Group  (Dennis  Byrd  and 
others) 


OREGON 
Beaverton  Valley  Times 

Wed.,  Fri.  17,000  paid,  980  free 
Hugh  McGilvra 

to  Guard  Publishing  Co.,  Eugene 
Also:  2  free  circulation  papers 

Cottage  Grove  Sentnel 

Thursday  6,000  paid 
Democrat  Herald 
to  Capital  Cities  Communications 

Forest  Grove 

Washington  County  News-Times 

Wednesday  6,100  paid 
Hugh  McGilvra 
to  Guard  Publishing  Co. 
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Gresham  Outlook 

Tri-weekly  25,500 
Democrat  Herald 
to  Capital  Cities  Communications 

Lakeview 

Lake  County  Examiner 

Thursday  2,600  paid 
Also  Wise  Buys  shopper 
to  Scripps-lfft  Group 

Lebanon  Express 

Thursday  5,000  paid;  2,000  free 
Democrat  Herald 
to  Capital  Cities  Communications 

Lincoln  City  News  Guard 

Thursday  4,723  paid 
David  and  Margaret  Juenke 
to  Scripps-lfft  Group 

Newport  News  Times 

Thursday  2,100  paid 
Democrat  Herald 
to  Capital  Cities  Communications 

Newport 

Lincoln  County  Courier 

Thursday  2,100  paid 
Democrat  Herald 
to  Capital  Cities  Communications 

Sandy  Post 

Thursday  3,500  paid 
Democrat  Herald 
to  Capital  Cities  Communications 

Springfield  News 

Friday  8,000  paid,  16,500  free 
Democrat  Herald 
to  Capital  Cities  Communications 

Seaside  Signal 

Thursday  3, 137  paid 
David  and  Margaret  Juenke 
to  Scripps-lfft  Group 

Tigard  Times 

Wednesday,  Friday  7,181  paid 
Hugh  McGilvra 
to  Guard  Publishing  Co. 

Tillamook  Headlight  Herald 

Wednesday  7,386  paid 
David  and  Margaret  Juenke 
to  Scripps-lfft  Group 


PENNSYLVANIA 
Bellefonte  Center  Democrat 

Wednesday  2,000  paid 
Donald  and  Helen  Webb 
to  Helen  R.  Fagley 

Lansdale  Extra  Reporter 

Wednesday  26,000  free 
Equitable  Publishing  Co.  (H.C.  Berky  et 
al) 

to  Gannett  Company 

Consultants:  Maurice  and  Gray  Henry 


Owego  Pennysaver  Press 

Thomas  L.  Griffis 
to  Towanda  Daily  Review  Co. 
(Scranton  Times) 

Pennsburg  Town  &  Country 

5,500  free 

Equitable  Publishing  Co. 
to  Gannett  Company 
Consultants:  Maurice  and  Gray  Henry 

RHODE  ISLAND 
South  County  Spectator 

to  Theodore  L.  Holmbert  et  al 
(Pawtuxet  Valley  Daily  Times) 

TENNESSEE 

Kingston 

Roane  County  News 

Tri-weekly  7,200  paid 
R.  H.  Fackelman 
to  Enterprise  Group 

Loudon  Herald 

Thursday  4,900  paid 
Larry  Cate  and  LaRue  Cook 
to  John  M.  Jones  et  al 
(Greeneville  Sun) 

Warren  County  News 

to  Morris  Newspaper  Corp 

Wartburg 

Morgan  County  News 

Thursday  4,700  paid 
R.H.  Fackelman 
to  Enterprise  Group 


TEXAS 

Graves  Chronicle 

Coastal  Plains  Newspapers 
to  Beaumont  Enterprise-Journal 
(Jefferson-Pilot) 

Lockhart  Post-Register 

Thursday  3,500  paid 
Part  interest  to  John  F.  Fearing 

Lumberton 
Hardin  County  News 

Wednesday  10,000 
Coastal  Plains  Newspapers 
to  Beaumont  Enterprise  Journal 

Nederland 

Mid-County  Chronicle 

19,200  free 

Coastal  Plains  Newspapers 
to  Beaumont  Enterprise  Journal 

New  Braunfels  Herald 

Thursday  9,650  paid 
Claude  W.  Scruggs 
to  Taylor  Communications 

Orange 

Opportunity  Valley  News 

to  Golden  Triangle  Publishers 
(Cox  Enterprises) 

(Continued  on  page  45) 
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Ad  review 

(Continued  from  page  41) 

national  newspaper  advertising  with  $239 
million  in  investments. 

The  tobacco  component  of  national 
rose  28.6%  to  $194.8  million  as  of  Octo¬ 
ber,  and  it  was  perhaps  this  national 
advertising  investment  that  benefitted 
most  newspapers.  The  R.J.  Reynolds 
Tobacco  Company  has  purchased  News- 
plan  contracts  in  785  newspapers  in  its 
115  sales  districts  and  has  asked  and  re¬ 
ceived  cooperation  from  an  unspecified 
number  of  daily  newspapers  in  an  effort 
to  expand  the  space  discounts  offered  by 
Newsplan  to  78  and  104-page  discount 
rates  for  some  of  its  1981  advertising. 

The  other  large  component  of  national, 
the  publishing  and  media  category,  reg¬ 
istered  a  12.7%  gain  over  the  first  nine 
months  of  1979  with  $165.6  million  in 
newspaper  advertising  expenditures. 
Within  that  category,  radio  and  television 
stations  hiked  their  spending  16.2%  to 
$104  million. 

Despite  the  generally  dismal  advertis¬ 
ing  revenue  picture,  newspapers  saw 
their  share  of  upbeat  news  in  1980.  It 
appears  that  through  Newsplan  and  the 
newly  developed  Standard  Ad  Unit  Sizes 
developed  by  an  American  Newspaper 
Publishers  Association  working  commit¬ 
tee,  newspapers  are  currying  favor 
among  advertising  agencies  and  their 
clients. 

The  moves  the  industry  made  in  1980 
may  well  prove  instrumental  in  reversing 
newspapers  steady  decline  in  their  collec¬ 
tive  shares  of  national  advertising  re¬ 
venues  since  the  advent  of  television. 

The  adoption  of  the  SAUS  by  the 
AN  PA  board  last  month  ranks  as  one  of 
the  most  significant  decisions  ever  made 
with  regard  to  national  newspaper  adver¬ 
tising. 

In  ANPA’s  view,  the  newspapers  will 
benefit  from  participation  in  the  program 
because; 

*  “It  will  make  newspapers  easier  to 
buy,  both  from  the  logistic  point  of  view 
(mechanical,  traffic  and  production)  and 
from  the  financial  point  of  view  (ordering 
and  billing). 

*  “Modular  size  advertising  will  sim¬ 
plify  newspaper  makeup. 

*  “Adoption  of  the  Standard  Advertis¬ 
ing  Unit  system  will  facilitate  the  estab¬ 
lishment  and  operation  of  a  satellite  trans¬ 
mission  system  for  advertising.” 

The  ANPA  believes  agencies  and 
advertisers  will  benefit  from  the  program 
because: 

*  “It  will  save  time  and  money  in  the 
preparation  of  ads.  due  to  the  elimination 
of  multiple  sizes. 

*  “It  will  eliminate  mistakes,  in  terms 
of  who  gets  what  size  ads. 

*  “It  will  simplify  the  pricing  of  news¬ 
paper  schedules  and  billing. 
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*  “It  will  simplify  other  attendant 
paperwork. 

*  “It  will  improve  the  appearance  of 
the  ads  by  assuring  that  they  appear  with¬ 
out  distortion  or  cropping  of  artwork  in  all 
newspapers.” 

In  a  specially  produced  12-page  broad¬ 
sheet  newspaper  which  is  slated  for  deliv¬ 
ery  throughout  the  newspaper  and  adver¬ 
tising  industries  this  month,  the  ANPA/ 
SAUS  working  committee  states,  “It  is 
mathematically  impossible  to  document  a 
range  of  sizes  which  fits  every  newspaper 
perfectly,  although  the  fit  is  remarkable 
good  in  most  cases.  .  .  The  standard 
sizes  come  closest  to  meeting  the  needs  of 
a  newspaper  using  same-size  makeup  and 
printing,  and  on  four-wide  roll  widths 
from  55”  to  58”,  or  two-wide  roll  widths 
of  27 'A”  to  29”.  .  .  We  are  confident  that 
the  system  meets  a  long-felt  need  of  both 
newspapers  and  advertisers.  It  should  in¬ 
crease  the  amount  of  advertising  placed 
in  newspapers,  and  we  view  its  adoption 
by  the  newspaper  business  as  a  necessary 
and  positive  step  forward.” 

While  the  working  committee  was  de¬ 
veloping  the  standard  ad  sizes,  the  NAB 
was  promoting  Newsplan  in  both  the 
newspaper  and  advertising  fields.  As  a 
result,  there  were  1.000  newspapers 
offering  Newsplan  discounts  and  88  ma¬ 
jor  national  advertisers  who  had  signed 
Newsplan  contracts  by  September.  The 
number  of  newspapers  participating  in 
Newsplan  is  currently  approaching  1 .030, 
according  to  the  NAB. 

On  the  research” front.  Three  Sigma  Re¬ 
search,  Inc.  released  its  first  syndicated 
newspaper  research  study.  The  study 
covers  readership  of  227  daily  and  116 
Sunday  newspapers  in  the  top  31  ADl's 
plus  three  others  in  the  top  50  markets.  It 
covers  the  top  29  metro  areas  and  42 
others  which  are  located  within  ADl’s. 
Three  Sigma  claims  the  study  covers  45 
million  households  and  122  million  peo¬ 
ple,  representing  57%  of  all  U.S.  house¬ 
holds. 

The  NAB’s  Can  Do  (Computerized 
Analysis  of  Newspaper  Data  On-Line) 
got  under  full  sail  in  1980,  marking  the 
first  time  such  complete  data  on  news¬ 
papers  has  been  stored  in  one  place  at  one 
time.  Can  Do  will  assimilate  portions  of 
the  Three  Sigma  study. 

The  NAB  has  also  prepared  to  take  on  a 
substantially  larger  function  as  a  one- 
order/one-bill  depot  for  newspaper 
national  advertising  with  the  purchase 
and  installation  of  a  new  computer  sys¬ 
tem  with  greatly  expanded  capacity. 
While  the  bureau  has  not  yet  committed 
itself  to  performing  such  a  function,  in¬ 
dustry  futurists  speak  of  the  bureau's 
coming  role  as  the  clearinghouse  for  stan¬ 
dard  sized,  satellite  transmitted  ads 
which  would  be  handled  on  a  one-order/ 
one-bill  basis. 

All  the  news  was  not  so  bright,  howev¬ 
er.  The  future  of  newspaper  discount 
structures  came  under  the  scrutiny  of 


the  Federal  Trade  Commission  in  an 
administrative  action  filed  against  the  Los 
Angeles  Times.  While  the  contents  of  the 
agreement  hammered  out  between  the 
Times  and  the  FTC  remain  closely 
guarded  pending  review  by  the  commis¬ 
sion  itself,  sources  have  indicated  to  E&P 
that  the  proposed  consent  agreement  may 
force  the  Times  to  base  its  discounts  on 
production  costs.  The  impact  of  such  a 
decision,  while  still  unknown,  may  prove 
widespread  in  the  newspaper  industry 
and  may  even  have  a  substantial  effect  on 
the  future  of  Newsplan. 

FORECAST 

With  the  economic  uncertainty  of  1980 
expected  to  carry  over  into  1981,  news¬ 
papers,  along  with  other  media,  can  look 
forward  to  perhaps  two  quarters  of  1980- 
like  advertising  revenues  before  things 
start  looking  up. 

On  a  brighter  note,  however,  McCann 
Erickson’s  Robert  Coen  predicted  that 
by  the  second  half  of  1981,  classified 
advertising  would  see  “a  reversal  of 
those  drops  we  saw  last  May  and  June.” 
The  resurgence  in  classified,  he  said,  will 
lead  the  way  for  newspapers  to  have  a 
much  better  year  for  local  advertising 
than  they  did  in  1980.  He  projected  local 
print  revenues  for  1981  at  $27.4  billion. 

In  his  address  before  Paine  Webers 
Outlook  for  the  Media  Conference  early 
last  month,  Coen  projected  national  print 
advertising  (including  magazines)  will 
rise  10%  to  $6. 1  billion  (local  up  12.3%  to 
$27.4  billion  and  total  national  up  9.7%  to 
$33.4  billion)  in  1981.  Print  volume,  he 
said,  would  be  “flat”  and  revenues  will 
“be  up  only  as  a  result  of  rate  increases.” 

He  said  he  believes  the  1981  inflation 
rate  will  approach  9.5%,  the  GNP  will  rise 
10.5%  and  the  economy  will  experience 
“a  sluggish  first  half.”  Newspaper  retail 
advertising  will  be  “stimulated  by  an  im¬ 
proving  economy,”  he  said,  and  the  re¬ 
surgence  of  classified  will  “obviously” 
be  in  response  to  an  improving  economy. 

He  stated  total  U.S.  advertising  re¬ 
venues  in  1981  will  rise  10.8%  to  $60.8 
billion,  representing  2.3%  of  the  GNP. 

Sears’  Kissel  retires; 
Slothower  appointed 

Sears,  Roebuck  and  Co.,  the  nation’s 
largest  retailer,  this  week  began  1981  with 
a  new  national  advertising  manager. 

David  G.  Slothower,  a  22  year  Sears 
veteran  and  marketing  manager  for  the 
company’s  home  improvement  group 
since  1978,  succeeded  Robert  G.  Kissel, 
who  has  been  Sears’  national  advertising 
manager  since  1975.  After  35  years  with 
Sears,  Kissel  stepped  down  this  week 
under  the  company’s  early  retirement  in¬ 
centive  program. 
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Paris 

Lamar  County  Echo 

Thursday  2,500  paid 
Mr.  and  Mrs.  Thomas  Steely 
to  Harte-Hanks  Communications 

Port  Arthur  Community  Post 

to  Golden  Triangle  Publishers  (Cox) 

Port  Neches  Chronicle 

Golden  Triagle  Publishers 
to  Beaumont  Enterprise  Journal 

Stanton  Reporter 

Thursday  1,900  paid 
Terry  Neill 
to  Grant  Mabry 

Van  Alstyne  Leader 

Thursday  1,600  paid 
David  S.  Holden 
to  Mr.  and  Mrs.  Jim  D’ Avignon 

Van  Horn  Advocate 

Thursday  1,500  paid 
Larry  Simpson 
to  Terry  Neill 

UTAH 

Monticelio 
San  Juan  Record 

Thursday  1,600  paid 
James  and  Gertrude  Shannon 
to  Joyce  Adams  Maarin  and  Ingrid  Kay 
Adams 


VIRGINIA 
Blacksburg  Sun 

Weds.,  Sun.  2,000  paid,  3,000  free 
D.  Gregory  Rooker 
to  Worrell  Newspapers 

Collinsville 

Henry  County  Reporter 

Thursday  6,000  paid 
Malcolm  D.  Coe 
to  Richard  and  Shirley  Peterson 
Broker;  W.B.  Grimes  &  Co. 

Radford  News-Messenger 

Thursday  200  paid,  7,500  free 
D.  Gregory  Rooker 
to  Worrell  Newspapers 

Springfield  Times 

Thursday  10,000 
John  D.  Barlow 

to  Larry  and  Samuel  Hochberger 


WASHINGTON 
llwaco  Pacific  Tribune 

Wednesday  3,500 
David  and  Margaret  Juenke 
to  Scripps-Ifft  Group 
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WISCONSIN 
Evansville  Post 

Saturday  1,980  paid 
William  Branen 
to  Bill  and  Helen  Capellaro 

Oregon  Observer 

Thursday  2,500  paid 
Butler  C.  Delany 
to  Henry  W.  Schroeder 

WYOMING 

Wheatland 

Platte  County  Record  Times 

Wednesday  3,345  paid 
Dreher  family 
to  Mike  and  Pat  Lindsey 

CALGARY,  ALTA. 

North  and  South  Side  Mirror 

Tuesday,  Wednesday  150,000  free 
Thomson  Newspapers 
to  J.  Douglas  Creighton 


Fire 
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in  Corpus  Christi  were  unable  to  get  the 
computer  cleared  of  soot  in  time  for  that. 

Instead,  the  Caller-Times  crew  worked 
in  Victoria  on  what  Sunday  editor  Colin 
Seymour  called,  “an  impossibly  early” 
deadline. 

The  main  problem  stemmed  from  the 
Caller-Times  crew’s  unfamiliarity  with 
the  Advocate’s  computer  system. 

She  credited  Advocate  managing  edi¬ 
tor  Vince  Ready  and  copy  editor  Ken 
Maston  with  teaching  the  Caller-Times 
employes  how  to  use  the  system  in  just 
minutes. 

“Because  there  was  not  enough  time 
for  each  of  us  to  learn  how  to  do  every¬ 
thing,  we  each  learned  one  major  job- 
such  as  how  to  copy-edit  and  write  head¬ 
lines,  to  access  the  Advocate’s  wire,  or  to 
open  up  files  and  write  cutlines,”  she 
said. 

Sunday  editor  Seymour  was  in  the 
second  Caller-Times  crew  that  arrived  in 
Victoria  about  45  minutes  later.  He  was 
accompanied  by  sports  editor  Ed  Spauld¬ 
ing,  assistant  Sunday  editor  Joyce  Saenz, 
Caller  reporter  Kathryn  Jones  and  copy 
editors  Laurie  Mayers  and  Bruce  Millar. 

Jones,  Mayers,  Millar  and  Saenz  typed 
into  the  computer  system  local  stories 
dictated  over  the  phone  from  reporters 
working  out  of  the  smoke-fouled  Caller- 
Times  newsroom. 

Don  Cooper,  Times  assistant  city  edi¬ 
tor,  coordinated  the  pasteup  crew  that 
also  traveled  to  Victoria.  The  pasteup 
crew  included  C.L.  Bemis,  Anita  Doug¬ 
las,  Annette  Cooper,  Uvaldo  Gonzalez, 
Eloy  Salinas  and  Ronnie  salinas. 

“We  worked  as  hard  and  as  fast  as  we 
possibly  could  in  Victoria  so  we  wouldn’t 
make  the  Advocate’s  Sunday  paper  come 


out  late,”  Ms.  Ray  said.  “We  had  hoped 
to  be  off  the  floor  by  4:30  p.m.,  but  we 
missed  the  deadline  and  consequently 
made  the  Advocate  late,  too.” 

The  Sunday  Caller-Times  went  to  press 
at  the  Advocate  at  around  6  p.m.  Satur¬ 
day,  but  problems  in  the  press  run,  such 
as  web  breaks,  lengthened  the  printing 
time  beyond  initial  estimates,  Ray  said. 


Experts 
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basically  in  agreement. 

Harris  also  said  increases  in  second 
class  mail  rates  in  1981  would  be  “more 
or  less  in  line  with  inflation.” 

Electronic  information 

Jules  S.  Tewlew,  director  of  special 
projects  for  Lee  Enterprises,  stated  by 
the  end  of  the  decade  electronic  informa¬ 
tion  systems  will  reach  10%  of  all  U.S. 
households,  which  by  then  will  number 
100  million. 

Such  a  development  will  present  news¬ 
papers  with  the  opportunity  to  “deliver  a 
wide  variety  of  supplementary  news  and 
advertising  to  the  consumer,”  he  said. 

Tewlew  remarked  the  “path”  to  home 
electronic  information  systems  “is 
clouded  over  until  Congress  takes  up  the 
FCC  rewrite  and  AT&T.” 

He  pointed  out  that  “a  few  newspap¬ 
ers”  including  two  of  Lee’s  dailies  in 
Iowa,  Mason  City  Globe-Gazette  and 
Ottumwa  Courier,  were  leasing  cable 
channels  to  offer  24  hours  of  news. 

“None  of  the  papers  using  cable  claim 
to  be  making  any  money,”  Tewlew  said. 

Carl  Valenti,  technical  director  of  Dow 
Jones,  observed  if  electronic  information 
systems  penetrate  5%  of  America’s 
households  by  1985,  they  will  become  “a 
$1  billion  industry.” 

“An  information  provider  must  con¬ 
vince  consumers  this  new  medium  has 
real  benefits,”  Valenti  stated.  “The  driv¬ 
ing  force  will  not  be  the  consumer  need 
for  news.  The  key  element  will  be  the 
penetration  of  consumer  oriented  equip¬ 
ment  for  on-line  services.  That  is  low  cost 
and  easy  to  use  data  bases.  The  servees 
must  offer  convenience,  enjoyment,  edu¬ 
cational  value,  and  cost  benefits.” 

He  claimed  larger  corporations  have  an 
edge  in  developing  home  electronic  in¬ 
formation  systems  because  of  their 
“greater  ma/ketng  expertise  and  re¬ 
sources.” 

Tillotson  buys 

The  daily  Troy  (Ala.)  Messenger  and 
weekly  Brundidge  {A\a.)  Banner  were  ac¬ 
quired  December  18  by  Tillotson  Publica¬ 
tions  Inc.  from  J.  Frank  Heiderman  Jr.  of 
Gadsden,  Ala.  Dolph  Tillotson,  31,  is 
president  and  controlling  stockholder  of 
Tiilotson  Publications.  He  also  is  presi¬ 
dent  of  Boone  Publications  Inc. 


45 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  answers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


EDITORS:  TIRED  OF  rewriting  sloppy  copy 
from  publicity  chairpersons  and  other  contribu¬ 
tors?  Give  them  a  com  of  the  new  120 — page 
"The  Handbook  for  Club  Publicity  Chairper¬ 
sons,  Business  Reporters  and  Volunteer  News¬ 
paper  Contributors."  The  author  is  an  active 
editor  and  iournalism  instructor  who  has  more 
than  25  years  of  experience.  Large  8  V7  by  1 1 
inch  pages,  easy  to  read  and  understand,  lead 
contributors  through  the  news  writing  process. 
There  are  more  than  125  completed  story  ex¬ 
amples  that  writers  can  refer  to  and  in  many 
cases  they  need  only  substitute  names,  dates 
and  addresses  for  a  ready-to-print  article.  Other 
features  include  how  to  determine  news  value, 
comparison  of  weeklies  wifh  dailies,  how  to 
treat  photo  opportunities,  and  all  about  editors 
(good  and  bad).  Individual  copies  $10.95, 
volumediscounts  to  newspapers.  Joseph!.  Fal¬ 
ter,  President,  Image  Promoters  Inc.,  Box  191, 
Lebanon  OH  45036. 


SMALL  BUSINESS  COLUMN  —  Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  other  fine 
newspapers.  Free  samples.  M.  Stevens.  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


"ALL  THE  CARTOONS  YOU'LL  EVER  NEED" 
are  in  a  low  cost  package  of  36  hilarious  1  and  2 
column  camera-ready  ROP  cartoons  available 
quarterly  headed  by  leading  cartoonist.  Details 
from:  Cartoonmix,  Box  108,  Village  Station, 
New  York  NY  10014. 

MODERN  CARTOONING— The  indispensable 
tool  for  the  working  cartoonists  and  gagwriter. 
$32  yearly.  $15  six  months,  $4  per  single 
copy.  Joyce  A.  Covington.  Editor.  48  Belle  Air 
Dr,  North  Kingston  Rl  02852. 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion— The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  logic 
and  humor.  S.  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

THE  SYNDICATE:  You  can't  refuse  our  once-a- 
week  general/trends/politics  column  and/or  up¬ 
beat  cartoon.  We  deliver  punch  with  flair.  Re¬ 
spond  immediately:  The  Syndicate,  1  North  St, 
Staten  Island  NY  10302. 


TWICE  the  service!  R-Gabs  4  Dickson  unite. 
100  features.  Oickson-Bennnet  International, 
17700  Western  69e,  Gardena  CA  90248. 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  L.A.  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S.  13th, 
Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
Weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  6th  year. 
Cineman  Syndicate.  7  Charles  Court,  Middle- 
town,  NY  10940.  (914)  692-4572. 


'  RECORD  REVIEWS:Perfect  for  youth  and  en¬ 
tertainment  pages.  Contact  Rick  Rockwell. 
1709WSchunior,  1003,  Edinburg  TX  78539. 
(512)  381-8623. 

_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining  format,  concise,  solid  writing  skills  and 
a  wealth  of  real  estate  knowledge."  6th  year. 
Dailies  in  Miami.  Rochester.  Philadelphia,  San 
Antonio,  Syracuse  etc.  Edith  Lank,  240 
Hemingway,  Rochester  NY  14620.  (716)271- 

6230. _ 

RARE  EARTH:  Nationally  self-syndicated 
weekly  column  featuring  the  most  exotic  prop¬ 
erties  for  sale  from  around  the  world:  islands, 
retreats,  volcanoes,  castles.  333  words,  fea¬ 
tured  in  TIME  magazine  and  MERV  GRIFFIN 
TV.  Unique,  informative,  engaging.  Proven  re¬ 
sults.  Competitive  rates.  Write  for  free  sam¬ 
ples:  RARE  EARTH  Enterprises,  Box  946, 
Sausalito  CA  94966. 


RELATIONSHIPS 


"MAKING  IT  WORK".  Job  Hunting/Career 
Advice  Column.  Callie-Pearl  Features.  2736 
North  11th  St,  Kansas  City  KS  66104. 


EDITORIAL  CARTOONS  and  comment,  church 
directory  illustrations,  horoscope,  movie  re¬ 
views,  crossword  puzzle,  humorous  cartoons, 
other  quality  features  for  the  weekly  editor 
(offset  only).  Prices  for  all  (1 1)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SNDICATED 
FEATURES 

PO  Box  995,  Newnan  GA  30263 
(404)  253-5355 

VOICE  FROM  THE  WOODS:  In  fourth  year  of 
500-word  essays  with  "Small  Is  Beautiful" 
slant.  Samples.  Walter  Gormly,  Mt.  Vernon  lA 
52314. 


CLASS  C  FM 

Top  50  market.  Excellent  facility.  Sunbelt. 
Real  estate  included.  Positive  cash  flow  on  re¬ 
venue  of  over  1  million  dollars.  Otntemporary 
format.  Needs  more  aggressive  management  to 
capitalize  on  audience.  Asking  wice:  $5  mil¬ 
lion  cash.  Box  1556,  Editor  4  Publisher. 

CLASS  A  FM 

Located  in  southern  Ohio.  In  process  of  moving 
transmitter  site  to  give  stronger  signal  to  sur¬ 
rounding  areas  to  cover  more  listeners.  Had 
cash  flow  last  year  of  $22,000.  Asking  price 
$400,000.  Box  1560,  Editor  4  Publisher. 

I  MIDWESTERN  CATV 

Small  Midwestern  CATV  with  110  subs  and 
2600  homes  passed.  Excellent  growth  left. 
Good  opportunity  for  someone  wanting  to  get 
started  in  CATV.  Asking  $850,000  cash.  Box 
1558,  Editor  4  Publisher. 

START  YOUR  OWN  WEEKLY—  Extensive  how- 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press.  Box 
35-E,  Pt  Jefferson  NY  11777. 


Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WHEN  IT  COMES 
TO  THE  BUSINESS 
Of  selling  your  newspaper 
—  that's  our  business! 

Roy  Holding  4  Associates 
PO  Box  212,  Galva  IL  61435 
(309)  932-2270  or  932-2642 


_ CONSULTANTS _ 

FORMER  ABC  AUDITOR  can  help  with  systems 
for  ABC  records,  subscriptions,  memberships, 
carrier  billing  control:  A.S.  Bookman,  PO  Box 
1812-B,  Rockville  MO  20850;  (302)  946- 
9146. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R.  Krehbiel, 
Box  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207, 

SHOULDN'T  YOU  KNOW  the  value  of  your 
newspaper  property?  40  years  newspaper  ex¬ 
perience.  Call  or  write  us.  No  obligation.  White 
Newspaper  Service.  Box  783,  McMinnville TN. 
(615)  473-2104. 


NEWSPAPER  BROKERS 

ALAN  G.  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
I  daily,  top  weekly  or  shopper  publications. 
Rid^l  Rd,  Hardwick  MA  01037.  (413)  477- 

BROKERS  and  CONSULTANT'S 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W.  6.  GRIMES  4  CO..  INC. 

National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 

BILL  MATTHEW  COMPANY  conducts  profes- 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 

KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N.  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 

MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appra-sals,  Mergers,  Sales, 
hn  charge  for  consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily  and 
community  newspapers.  Professional,  con¬ 
fidential. 

Business  Broker  Associates 
(615)  756-7635 

Confidential  Negotiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates.  Inc. 

11  Main  St.,  Southboro  MA  01772 
(617)481—8562 


HEMPSTEAD  4  CO. 

Newspaper  brokers  and  appraisers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033,  (609)  795-6026. 


HALF  CENTURY  OF  EXPERIENCE  in  getting 
good  buyersand  sellers  together.  NEWSPAPER 
SERVICE  CO.,  INC.,  PO  Drawer  12428,  Pana¬ 
ma  City  FL  32401. 

JAMES  J.  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited  (303)  242-5035, 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411,  (912) 
352-8931,  day  or  night. 

NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO.,  INC.,  PO 
Drawer  12428,  Panama  City  FL  32401. 

SYD  S.  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 

NEWSPAPERS  FOR  SALE 

COUNTRY  WEEKLY  in  northern  California. 
Good  growth,  strong  identity.  $75,000.  (916) 
335-2565  days  and  evenings.  Agent. 

SOUTHERN  CALIFORNIA  WEEKLY  located  in 
growing  coastal  community.  Established  5 
years.  Grossing  $265,000.  Breaking  even. 
Asking  $195,000.  Big  discount  for  cash.  Box 
1524,  Editor  4  Publisher. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GIVE  THEM 
THE  BUSINESS! 
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NEWSPAPERS  FOR  SALE 

NEWSPAPERS  FOR  SALE  |  1 

NEWSPAPER  OPPORTUNITIES! 

$300,000  GROSS  operation  in  Michigan.  2 
weeklies  and  shopper  in  good  economic  area. 
Can  be  bought  for  much  less  than  gross.  Re¬ 
quires  $50,000  down  and  good  management 
skills. 

SMALL  KANSAS  weekly.  Current  net  will  make 
payments  and  return  livlihood  for  man-wife 
team. 

SMALL  WISCONSIN  weekly.  $55,000  includ¬ 
ing  building. 

Other  newspapers  and  small  publications  in 
Illinois  and  Iowa. 

Roy  Holding  &  Associates 
PO  Box  212 
Galva  IL  61434 

(309)  932-2270  or  932-2642  (evenings) 

MARYLAND  area.  3  tabloid  paper,  very  suc¬ 
cessful,  $320,000.  Terms.  29%  down  pay¬ 
ment.  10  years,  9%  interest. 

MINNESOTA  WEEKLY,  60,000  circulation, 

$110,000. 

SOUTH  CAROLINA  county  seat  weekly.  1900 
paid  circulation.  $105.0(J0. 

MAGAZINE,  of  Wisconsin,  published  for  3 
years.  $25,000  down  payment.  Owner  fi¬ 
nance. 

SPECIALTY  NEWSLETTER  and  publishing 
company.  New  Jersey.  Circulation  5000  per 
month.  Owner  will  consider  terms. 

FOUR  WEEKLY  MAGAZINES— Philadelphia. 
Tampa,  Orlando.  Ft.  Lauderdale,  will  sell  as  a 
package,  or  would  seek  an  investor.  5  years  in 
business.  $250,000. 

TENNESSEE  WEEKLY— 5000  circulation, 
29%  down  payment,  owner  will  finance. 
$111,000. 

TENNESSEE  SHOPPER— Circulation  22,000, 
average  pages  44,  good  return,  $708,000. 
GEORGIA  WEEKLY— 29%  down  payment  own¬ 
er  finance.  8%  interest.  $40,000. 

2  COLORADO  WEEKLIES— Mortgage  at 
$60,000  can  be  assumed  at  8%  interest. 
$65,000  and  $120,000. 

ALABAMA  WEEKLY— Paid  circulation  2900. 
Priced  for  quick  sale.  $170,000. 

SMALL  ALABAMA  WEEKLY— 730  mailed, 
730  placements.  Good  opportunity  for  young 
investor.  $25,000. 

ALABAMA  WEEKLY— Located  in  heavy  indust¬ 
rial  area.  1600  circulation.  $50,000. 
PUBLISHING  COMPANY— Excellent  growth 
potential.  Zone  4.  $150,000. 

MAGAZINE— Located  in  New  England  states. 
Opportunity  for  substantial  growth.  Wants  to 
sell  quick. 

BI-MONTHLY  MAGAZINE,  Sunbelt.  Good 
potential  for  aggressive  person.  $15,000. 

Business  Broker 
Associates 
(615)  756-7635 

RURAL  MICHIGAN  chain  of  4  weeklies  gros¬ 
sing  $250,000  is  perfect  for  husband  and  wife 
team.  State  cash  and  experience.  No  broker 
involved.  Box  1592,  Editor  &  Publisher. 


TEXAS,  COUNTY  SEAT  WEEKLY.  Monopoly 
market  with  no  competition.  Sale  includes  4 
unit  press,  excellent  condition,  Compugraphic 
Wpesetters  and  building  of  6.(K}0  square  feet, 
(iross  $300M  with  potential  for  much  more. 
Price  $800,000,  firm.  State  financial  and  ex¬ 
perience  first  letter.  Principals  only.  Box  1541, 
Editor  &  Publisher. 

TWO  PROGRESSIVE,  award-winning  county- 
seat  weeklies  in  Zone  3  to  communi^-minded 
publisher  willing  to  invest  in  long-term  growth 
potential.  Located  in  strong  agricultural  and 
college  markets;  within  25  miles  of  each  other; 
combined  circulation  over  5000.  Both  com¬ 
munities  have  stable  employment  bases;  major 
stores  planned  or  under  construction.  Modern 
composing  equipment,  building^^  offset  press 
included.  Contact  Box  1569,  Editor  &  Pub¬ 
lisher. 

ZONE  5  weekly  grossing  $6  million.  Excellent 
financial  record.  Contact  1574,  Editor  &  Pub¬ 
lisher. 

ZONE  4  weekly  group 
with  sales  of  $5  million. 

Contact  Box  1575,  Editor  &  Publisher. 

NEW  JERSEY  WEEKLY— Start  1981  with  a 
blue  chip  acquisition.  Excellent  suburban- 
seashore  market;  legals  from  half-dozen  towns; 
income  up  annually.  Real  estate  and  editor- 
publisher's  services  optional.  Perfect  as  news 
staff  training  base  and  growth  property  for 
offset  daily  or  weekly.  Write  Box  1589,  Editor  & 
Publisher. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 

WANT  TO  OWN  weekly  or  semi-weekly  in  6000 
to  10,000  population  community.  Gross 
$150,000  and  up.  Prefer  county  seat.  Excel¬ 
lent  community  journalism  credentials,  former 
weekly  owner,  civic  minded,  small  town 
orient^,  will  live  in  community  I  senre.  Strict 
I  confidence.  No  brokers.  Box  36048,  Editor  & 
Publisher. 


DRAW  YOUR  OWN 
CONCLUSIONS 

About  the  most  effective  medium 
in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you’ll  get  the  picture! 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 


POSITIONS  WANTED 
1  week  —$2.50  per  line. 


2  weeks— $3.20  per  line,  per  issue  2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $3.00  per  line,  per  issue.  3  weeks— $2.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue.  4  weeks — $1.80  per  line,  per  issue. 

Add  $3.50  per  insertion  for  box  service  andAdd  $2.50  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviatons). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decoratons,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $70  per 
column  inch  camera  ready,  $75  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday’s  issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Editor  &  Publishtr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


LONG  ISLAND  New  York  weekly  newspaperls) 
with  2nd  class  permit  wanted  for  immediate  or 
future  purchase.  Strict  confidence.  Box  1565, 
Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


CLEARWATER,  FLORIDA.  Profitable  weekly 
publication.  $171,000  gross  for  17  months. 
Tremendous  growth  potential.  Reduced  from 
$60,000  to  $36,000  for  quick  sale.  Belleair 
Consultants,  2400  W  Bay  Dr,  Largo  FL  33540. 
(813)  586-1779. 


National  Trade  Journal 
Monthly — Paid  circulation  2700 
Gross  $55,000  28-years-old 
No  competitor  in  field 
Price  $55,000  Call  Steve  Howard 
(212)  863-1800 


INDUSTRY 

SERVICES 


ADVERTISING  SERVICES 


STIMULATE  YOUR  AO  SALES! 
Classified  International,  a  42-year-old  firm, 
offers  a  proven  program  that  stimulates  sales 
and  profits.  Two  recent  papers  doubled  ad 
count  within  two  months.  We  consult  personal¬ 
ly,  and  provide  a  monthly  13-part  package 
which  can  be  invested  in  together  or  individual¬ 
ly.  Start  your  til  forbid  order  now  and  receive  a 
bonus  of  a  Basic  Classified  Library  worth  $20 
with  your  first  package  of  sales  material.  Write 
or  call  for  more  information.  Tom  Greene,  1345 
E  10th  Av,  Hialeah  FL  33010,  (305)  885- 
4526. 


CIRCULATION  SERVICES 


VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  333-3287. 

COIN  RACK  SERVICE.  Repair  and  painting— 
coin  mechanisms  exchange  service.  We  buy 
and  sell  used  racks  and  mechanisms  anywhere 
in  the  USA.  Call  Bob  Hamlin  (313)  775-1550. 


COMPUTER  SERVICES 


NEWSPAPER  SPECIALISTS 
Computer  upgrading,  on-site  system  design, 
programming  and  implementation.  Profession¬ 
al  Syndications.  Inc,  PO  Box  3600,  Trenton  NJ 
0^29.  (609)  890-0061. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hardware 
(or  software)  that’s  been  sitting  idly 
by,  and  put  it  back  into  production! 

Perhaps  you  can't  use  that  particu¬ 
lar  equipment. ..but  we'll  bet  you 
could  sure  use  the  space  it  occu¬ 
pies. 

Consider  the  dozens,  perhaps  hun¬ 
dreds  of  square  feet  being  lost  in 
storage  of  unused  equipment.  Now 
look  at  the  space  occupied  by  each 
single  piece  of  equipment  on  this 
page!  Space  is  money— hundreds 
of  dollars  worth  of  your  space  can 
be  opened  up  for  as  little  as  $2.55  a 
line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 

W»  move  machinery! 


INDUSTRY  SERVICES 

ENGINEERING  ft 
INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Pre^  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)  682-7011. 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
44.3-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Sendee,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006,  Phone  (202) 
659-2726,  home  (301)  924-4589. 


EQUIPMENT 

&  SUPPLIES 


CAMERA  ft  DARKROOM 


ITEK  11.17  positive  printmaker.  Produces 
high  quality  mechanicals,  prints,  proofs  and 
copies  easily  and  rapidly.  Enlargements  and 
reductions  from  25  percent  to  100  percent. 
Automatically  develops,  washes  and  dries  the 
positive  prints.  Contact  William  Schaefer,  The 
News-Sun,  Waukegan  IL  60085,  (312)  689- 
7018. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  (>}mpare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New.  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-li''"*  real 
time  update  to  starts,  stops,  service  erre  >.  In¬ 
cludes  route  error  alarm  system  with  real  time 
sendee  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr.,  Over¬ 
land  Park  KS  66212.  (913)  381-1109. 


MAILROOM 


1  MULLER  stuffing  machines  model  227. 
J  S  Graphic  Equipment  Co. 

(214)  387-3128. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies, 
syndicates  that  know  the  value  of  an 
E&P  ad  and  run  with  us  on  a  regular 
basis. 

So  be  it  12,  26  or  52  times  per  year, 
we  produce  business  and  profit  for 
these  people.  We  offer  you  freedom 
to  rotate  your  copy  within  our  regular 
deadline  times,  monthly  billing  and 
the  best  exposure  in  the  field. 
Reserve  your  place  now,  in  the  most 
effective  classified  market  in  the 

"mmSIFIEDS 

Rates  on  Roquost 
(212)  792-7080 


EQUIPMENT  ft  SUPPLIES 


MAILROOM 


CUTLER-HAMMER  conveyers  and  spare  parts. 
Also  new  Crabtree  conveyors  and  srare  parts. 
NORTHEAST  ST0RA(5E  &  INDUSTRIES 
(213)  257-7557 


ELLIOTT  8000  ADDRESSING  MACHINE, 
Graphotype,  Addressograph  and  mailing  plate 
filing  cabinet.  Valley  Newspapers,  (602)  997- 


FOR  SALE:  2  Sheridan  P32  5  pocket  inserters 
(10,000  per  hour),  1-AMPAC  strapper,  1- 
Pivano  3  knife  trimmer,  AKA  II  keyboards.  All 
in  excellent  condition.  Must  sell.  Box  1597, 
Editor  &  Publisher. 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley.(800)  527-1668. 


LIKE  NEW  Stepper  "Paperman  ",  5  stations.  6' 
conveyor  and  bagger.  Priced  cheap.  Contact 
Steve  Strawn  at  the  Columbia  Missourian,  PO 
Box  917,  Columbia  MO  65205.  (314)  442- 
3161. 


MULLER  EM-10  inserter.  Excellent  condition. 
Available  immediately.  Contact  Box  35973, 
Editor  &  Publisher. 


STA-HI  257  COUNTER  STACKER 
Excellent  condition 
Box  34253,  Editor  &  Publisher 


SHERIDAN  48P  and  24P  inserters.  Very  good 
condition.  Available  immediately.  Box  34252, 
Editor  &  Publisher. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  550  Frontage  Rd,  Northfield  IL 
60093.  (312)  446-7017. 


NEWSPRINT  ROLLS— Standard  30  lb  steady 
supply,  prompt  shipment  from  inventory,  deli¬ 
vered  price  on  request.  Brookman  Paper  Corp. , 
300  E  54  St,  New  York,  NY  10022.  (212) 
688-3020. 


STANDARD  30  lb.  newsprint  made  to  your  spe¬ 
cification.  Shipments  direct  from  major  mills. 
Box  35468,  Editor  &  Publisher. 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESEHERS 
LINOTRON  202 
(614)  846—7025 


COMPUGRAPHIC  UNISETTER, 
Alphakey  FDTS  III  counting  terminal. 
Call  Tony  at  (215)  896-5980. 


CG  UNISCAN,  with  stacker/feeder.  Used  as 
back  up.  Like  new  condition.  Make  us  an  offer. 
Graph-X,  Inc.  17  Bucknell  Ct.,  Bethlehem  PA 
18(115:  (215)  867-2002. 


POWERFUL  PHOTOTYPESETTING  (6  units), 
English— Foreign.  Immediate  first  rate  service. 
(201)  568-0641  any  time. 


PRESSES 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned.  Move 
your  press,  install  and  train  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT;  Ken  Langley 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


EQUIPMENT  ft  SUPPUES 


PRESSES 


COTTRELL  V15-A;  5  units.  JF  7  folder  22  Vx 
cutoff  36"  roll  width.  Less  than  one^r  use. 
New  in  1980.  Available  now  $185,000  plus 
broker  fee.  Tom  Miles  Machinery  (216)  243- 
3653. 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

10  units  2  folder,  1971. 

6  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HARRIS  845,  five  units  1975,  22  Vx  cutoff,  3 
Butlers,  folder.  Ipec,  Inc.,  97  Marquardt  Dr, 
Wheeling  IL  60()90.  (312)  459-9700. 


HARRIS  V-15A,  add-on  units,  1977. 

Cottrell  V-25,  Vx  and  VS  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  Vz". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr. 

Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


NUARC  PLATE  burner  flip  top.  Econ-O-Web 
offset,  5  units  with  folder  and  Vx  folder,  model 
36,  10  years  old.  National  plate  processor. 
Butler  automatic  paster  reel,  near  new  with 
hoist.  All  items  where  is,  as  is.  Bulletin  Pub¬ 
lishing  Co,  W.  Trausch  (213)  928-5591. 


SCOTT  SUPER  70 

Nine  units  of  Scott  Super  70  (6  installed  1966, 
3  in  1973)  with  two  color  decks,  double  3:2 
folder  with  operating  side  delivery  and  nine 
RTPs.  Set  up  for  64-inch  web  width  and  22  Vx 
inch  cutoff.  Complete  set  of  beach  aluminum 
saddles  for  NAPP  plates  and  NAPP  exposure 
units  and  plate  processor  available.  All  in  good 
condition.  Contact  Jules  L  Plangere,  III,  Direc¬ 
tor  of  Operations,  Asbury  Park  Press,  Press  Pla¬ 
za,  Asbury  Park  NJ  07712;  (201)  774-7000, 
Ext  332. 


TWO  FINCOR  press  drives,  60  HP  motors  and 
controls:  8  roll  stands  stacked  4  high,  2  hoists, 
rewinder:  Universal  press  unit.  Contact  George 
W  Gardner,  Morning  News,  Florence  SC:  (803) 
669-1771. 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  either  offset  or 
letter  press:  Capco  portable  ink  fountains: 
Wood  ink  fountains:  Goss  portable  ink  foun¬ 
tains;  Hoe  ink  boxes;  2  dine  reels  and  pasters 
in  seif  contained  framing,  running  belts,  side 
lay,  etc.,  suitable  for  publications  or  newspaper 
presses;  Goss  single  width  balloon;  Hoe  2:1 
double  delivery  folder  22  Vx  cutoff.  We  have  or 
we  can  get  what  you  need  for  you  pressroom  or 
mailroom. 

NORTHEAST  STORAGE  AND  INDUSTRIES, 
INC. 

(213)  257-7557 


WEB  OFFSETS:  4  unit  Polygraph  (Webmatic) 
good  condition  22,000.  Fob  Cleveland  dock; 
ATF  22  Vz  X  35  4  over  4;  gas  overis  plus  imprin¬ 
ter.  DW3000  model  best  offer  over  $50,000. 
Cleveland  area.  Tom  Miles  Machinery  Company 
(216)  243-3653. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips  submitted  in  re¬ 
sponse  to  an  ad.  Include  only  material  wich  can  be  fonivarded 
in  a  large  manilla  envelope. 
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1  EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

i  PRESSES 

WANTED  TO  BUY 

When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  numbef-(212)  752-7050 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is.  or  reconditioned.  Move 
your  press,  install  and  tram  on  all  makes  and 
models  web  offset  and  letterpress.  25  years 
experience.  CONTACT:  Ken  Langley 
7881  Mastir.  St.  Ste  201 
Overland  Park  KS  66204 
(913)432-8276 


WEB  OFFSET  PRESSES 

6  units  Harris  845.  23-9/16" 

6  units  Wood  Colorflex 
6  units.  2  folders  Harris  V15A 
4  units  Wood  Colorflex 
4  units  Color  King 
4  units  Pacer 

4  units.  2  folders  Harris  V25 
4  units  Econo-Web  (Web  F^ess  Corp.) 

2  units  Daily  King  with  Color  King  Folder 

All  equipment  available  immediately. 


UNIVERSAL  PRINTING  EQUIPMENT  CO.. 
INC. 

PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 

IMMEDIATE  DELIVERY 

Goss  Community  SC  press.  8  units.  SC  folder, 
upper  former.  1971-75.  Sell  complete  or  as 
units.  ONE.  Atlanta  GA.  Phone  (404)  321- 
3992.  Telex  700563. 

1970  MODEL  NEWSKING  PRESS.  4  stacked 
units.  2  stacked  roll  stands.  2  on  the  floor. 
Currently  in  operation.  $65,000.  Contact  Alex 
Coulter.  (501)  735-1010. 


LATE  STYLE 

COnRELL  V22/25  AND  845 
BOX  273.  EDITOR  &  PUBLSIHER. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200.  EDITOR  &  PUBLISHER. 


SHERIDAN  72P  INSERTER 
for  daily  newspaper  operation 
^  34255.  Editor  &  ^Wisher 

4  UNIT  WEB  OFFSET  press.  18/20  IPH.  Must 
have  register  devices.  Call  (201)  438-3744. 
ask  for  Sam. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters.  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Che^ire  automatic  labelers,  die 
cutters,  sheeters.  Bunn  string  tyers,  envelope 
convertir^  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc.,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transpolation  charges  ad  pay  m  cash  or 
certified  check  in  advance.  Phone  toll  free 
(800)  521-5586  or  in  Michigan  (313)  865- 
7777. 

M.  SELLARS  &  ASSOCIATES 
PO  Box  1352 

_ Dearborn  Ml  48121 _ 

CUTLER  HAMMEI^  6OTTOM  WRAP 
Box  1294 
Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (20 1)289-7^.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH,  with  SC  folder 
I  unit  separate.  Box  1983,  Editor  &  Publisher. 

HOPPER  LOADERS 
for  Sheridan  inserters. 

Contact  Box  1298.  Editor  &  Publisher 


HELP  WANTED. 


GRADUATE  ASSISTANTSHIPS,  PhD  program 
in  mass  media,  college  of  communication  arts 
and  sciences.  Michigan  State  University.  Ap¬ 
plications  invited  for  Fall  term  1981.  The  de¬ 
gree  program  prepares  students  for  University 
appointments  in  advertising,  journalism, 
marketing,  mass  communication,  public  rela¬ 
tions  and  telecommunication  and  industry  and 
government  positions  in  research  and  policy. 
For  information  write  PhD  program  in  the  Mass 
Media,  325  Union  Building,  Michigan  State 
Universi^,  East  LansingMI  48824.  MSU  is  an 
affirmative  action/equal  opportunity  institu¬ 
tion. 


DIRECTOR 
SCHOOL  OF 
COMMUNICATION 
UNIVERSITY  OF  HOUSTON 

The  University  of  Houston  is 
accepting  applications  for  the  posi¬ 
tion  of  Director  of  the  School  of 
Communication.  The  School  offers 
undergraduate  degree  programs 
leading  to  a  B.A.  in  Journalism. 
Radio-Television  and  Speech  Com¬ 
munication;  either  the  B.A.  or  B.S. 
in  Communication  Disorders.  It 
also  offers  a  M.A.  in  Communica¬ 
tion  Disorders  and  Speech  Com¬ 
munication. 

Candidates  for  the  position  of 
Director  should  demonstrate  scho¬ 
larly  or  creative  excellence  and 
proven  administrative  vision.  Appli¬ 
cants  should  send  a  curriculum 
vitae  and  list  of  three  references  by 
January  30. 1981  to:  Dr.  Sidney  Ber¬ 
ger,  Drama  Department.  University 
of  Houston,  Central  Campus.  Hous¬ 
ton,  TX  77004.  Equal  opportunity, 
affirmative  action  employer. 


GRADUATE  ASSISTANTSHIPS:  Available  for 
persons  with  at  least  three  years  fulltime  ex¬ 
perience  In  reporting,  writing,  editing,  ready  for 
mid-career  opportunity  to  earn  a  master’s  de¬ 
gree  in  a  12-month  program.  Stipends  of 
$4600  plus  full  out-of-state  tuition  for  best 
qualified  teaching  and  research  assistants. 
Write:  Chairman,  Graduate  Studies.  School  of 
Journalism.  218  Carnegie  Building.  Pennsyl¬ 
vania  State  University.  University  Park  PA 
16802. 


|We  need  you 
at  Franklin 

Franklin  College  of  Indkarxi  is  looking 
for  a  teacher  who  can  challenge  its 
best  adverfising/pr  students.  Opening 
is  for  September  1,  1981.  AAA  re¬ 
quired;  professioiKil  experience  and 
knowledge  of  photography  highly  de¬ 
sirable. 

You'll  be  an  equal  member  of  our  3- 
person  journalism  department,  with 
50  journalism  majors  in  a  liberal-arts 
college  of  650  students,  half  an  hour 
from  downtown  Indianapolis.  As  an 
endowed  department,  we're  highly 
competitive  in  pay.  If  you're  a  good 
teacher  with  ideas,  we'll  give  you  a 
place  to  use  them. 

Serxl  application  letter,  resume,  and 
three  references  we  con  call  to  Dr. 
Lawrence  Bryan,  Dean,  Franklin  Col¬ 
lege,  Franklin,  IN  46131 .  Application 
deadline,  February  10,  1981.  We're 
an  equal  opportunity,  affirmative  ac¬ 
tion  employer. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


ASSISTANT  CONTROLLER— Do  you  have  a 
strong  accounting  background  with  exprience 
in  financial  reporting  and  budgeting?  Are  you  a 
self-starter  who  is  looking  for  a  job  with  a  fu 
ture?  If  you  are,  we  may  have  the  position  you 
are  looking  for  on  our  40.000  evening  news¬ 
paper  located  in  central  Connecticut.  Please 
send  your  complete  resume  tO: 

Lindsley  Wellman,  President 
The  Herald 
1  Herald  Sq 
New  Britain  CT  06050 


CENTRAL  OHIO  regional  business  publications 
publisher  and  general  manager.  Salary  and  in¬ 
centive  to  qualified  person.  This  is  a  job  for  a 
person  with  proven  sales  ability.  Resumes  and 
references  required.  Send  to:  G.W.  McClure, 
Brown  Publishing  Co,  310  Patrick  Av.  Urbana 
OH  4307B. 


GENERAL  MANAGER  for  Web  offset  printing 
facility,  two  weekly  newspapers,  of  approx¬ 
imately  35,000  each.  Excellent  salary.  Com¬ 
pany  car.  Zone  6.  Box  1586,  Editor  &  Pub¬ 
lisher. 


ADVERTISING 


AVAILABLE 

A  large  major  metropolitan  daily  newspapr  lo¬ 
cated  in  the  Midwest  is  seeking  to  recruit: 

Retail  Advertising  Manager 
Classified  Advertising  Manager 
This  is  a  very  comptitive  newsppr  market. 
Consequently,  we  are  looking  for  2  outstanding 
people  with  leadership  and  dpp  exprience  in 
comptitive  markets.  Retail  and  classified 
advertising  deprtments  are  large  and  require 
aggressive  leadership.  A  reorganization  in  the 
retail  advertising  deprtment  and  the  resigna¬ 
tion  of  our  classified  advertising  manager  have 
made  these  positips  available.  Salary  opn. 
Bonus  arrangement,  compny  car  and  fringe 
package  are  included.  Box  1527,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGER  with  exceptional  lead¬ 
ership  and  sales  ability.  This  50,000  6-day 
daily  newsppr  needs  the  best!  We  are  re¬ 
building  the  entire  deprtment  and  need  an 
exprienced  and  highly  motivated  manager  to 
take  over  the  opration,  VDT's  and  the  finest 
equipment  in  opration.  We  now  need  the  right 
person  to  organize  and  manage  a  deprtment 
that  is  rpdy  to  grow  New  York/New  Jersey 
market  is  comptitive.  and  that's  why  we  need 
the  best,  and  we  are  willing  to  compnsate 
accordingly.  Highest  salary,  incentive  and  be¬ 
nefits  for  an  outstanding  prson.  Please  send 
information  and  resume  to  Box  1399,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER — Suburpn  group  in 
metroplitan  Kansas  City  is  looking  for  expri¬ 
enced  individual  to  take  our  deprtment  and 
run  with  it.  We're  aggressive,  marketing  and 
pomotipal  oriented,  and  we  want  someone 
with  Ipdership  who  can  put  it  all  together. 
Write  Box  1561,  Editor  &  Publisher. 


DISPUY  AD  REPRESENTATIVE.  Salary  plus 
commissip.  Prize  winning  twice  wpkiy.  Cali- 
’pnia's  most  favored  place  to  live.  Write  Box 
1594,  Editor  &  Publisher. 


MOVE  UP  TO  THE  MOUNTAINS!  Newsppr 
ad  sales  positions  now  opn  in  scenic  Montana 
and  Wyoming  cities.  Send  resume  to  Box 
1502.  Editp  &  Publisher. 


NEWSPAPER  ADVERTISING 

Professional  salespeople  wanted  for  expnsion 
of  retail  ad  staff.  High  guaranteed  base  with 
nerous  commission  plan  and  good  compny 
nefits.  If  you  want  to  prn  more  mpey,  and 
have  some  newsppr  spce  sales  background, 
call  Sam  today  (413)  562-4181.  Westfield 
(Massachusetts)  Evening  News. 


RETAIL  ADVERTISING  MANAGER 
Excellent  prpr  opportunity  fp  an  agressive 
individual  with  5  or  mpe  years  of  newsppr 
advertising  sales  management  exprience.  We 
are  seeking  an  innovative,  marketing  piented 
motivatp  to  suprvise  our  retail  staff  of  approx¬ 
imately  35  employees.  You  will  become  prso- 
nally  involved  in  the  comptitive  market  of  this 
large  Zpe  2  daily.  We  offer  excellent  starting 
salary  and  fringe  benefits.  Send  resume,  ex¬ 
prience  qualifications  and  salary  require¬ 
ments  to  Box  1588,  Editp  &  Publisher. 


RETAIL  MANAGER 


The  Ypsilanti  Press,  a  Harte-Hanks  com¬ 
munications  newsppr  near  Detroit  has  an 
opning  fp  a  retail  advertising  manager.  Su¬ 
prvise  a  highly  exprienced  staff  of  8  putting 
pt  a  17.(X)0  circulation  award-winning  7-day 
ppr.  Sales  and  previous  management  expri¬ 
ence  required.  Must  be  able  to  motivate  and 
sell  in  a  highly  competitive  market.  Salary, 
bonus  plan,  fringe  benefits  and  excellent 
opprtunity  for  advancement.  Phone  Lou  Alex¬ 
ander.  (313)  482-2000. 


ART/GRAPHICS 


ARTIST  NEEDED 

Highly  qualified  artist  needed  fp  news  deprt¬ 
ment  of  aggressive  newsppr  in  Pacific  North- 
vrest.  Must  have  proven  ability  to  do  colp  and 
black  and  white  illustrations,  charts  and  maps 
and  to  complete  assignments  under  deadline 
pressure.  If  you  are  the  right  prson,  you  will  be 
wpking  fp  a  newsppr  that  provides  excellent 
benefits  and  attractive  surrounding  in  a  newly 
remodeled  and  expnded  office.  Professional 
exprience  essential;  no  beginners,  (tontact 
Rich  Shulman,  The  Everett  Herald,  PO  Box 
930,  Everett  WA  98206.  No  phone  calls, 
please. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Individual  we  seek  will  have  exprience  in  com¬ 
ptitive  metroplitan  market  and  as  a  circula¬ 
tion  manager  or  director  of  smaller  proprty. 
Personnel  development  motivation  and  rela¬ 
tions  a  must.  We  offer  one  of  the  fastest  growing 
comptitive  metroplitan  areas  in  the  South. 
Excellent  schpls,  recreation  and  a  low  cost  of 
living.  Send  resume  and  salary  requirements  to 
Box  1545,  Editor  &  Publisher. 


CIRCULATION  MANAGER— For  small  daily 
with  TMC  prpucts  and  weekly  publiption, 
chart  area  2.  GoP  chance  for  2nd  man  to  move 
up.  Salary  commensurate  with  exprience. 
plus  incentive.  Reply  to  Box  1553,  Editp  & 
Publisher. 


CIRCUUTION  MANAGEMENT 
OPPORTUNITY 

Larger  metroplitan  daily  newsppr  is  seeking 
exprienced  first  line  supn/isps.  Excellent 
growth  ptential  within  a  progressive  circula¬ 
tion  deprtment.  Minimum  requirements  one 
p  mpe  yprs  of  suprvisory  exprience  in  cir¬ 
culation. 

GoP  pnefits,  $25,000  plus  to  start,  depnd- 
ing  p  Pckground  and  exprience.  Zone  9. 
Send  resume  and  salary  history  to  Box  1587, 
Editp  &  Publisher  by  January  15,  1981. 


CIRCUUTION  MANAGER  requirp  by  group- 
owned  Eastern  Zone  5,  30,00(3  circulation  dai¬ 
ly  with  TMC.  We  need  someone  who  is  aggres¬ 
sive.  promotion  orientP  and  not  afraid  to  de¬ 
mand  balances  be  pid  when  due.  Opportunity 
to  prove  ones  self  and  advance  career  as  far  as 
ability  and  desire  allow.  Respnd  in  confidence 
with  resume  and  salary  requirements  to  Box 
1512,  Editp  &  Publisher. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS 
E  &  P  CUSSIFIEDS 
(212)  752-7050 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


ANCHORAGE  DAILY  NEWS  wants  top  caliber  I 
sports  personnel.  We're  looking  for  an  editor 
with  experience  and  management  skills,  and 
reporters  who  know  sports  and  can  write.  We're 
in  a  highly  competitive  market  with  prep  and 
emerging  pro  and  college  teams  to  cover.  Send 
resume  and  clips  to  Clay  Haswell,  Daily  News, 
Pouch  6616,  Anchorage  AK  99502. 


CITY  EDITOR,  Zone  1  aggressive  small  city  AM. 
At  least  4  years  reporter  experience  and  2  years 
supervisory  and  desk.  Box  1 576,  Editor  &  Pub¬ 
lisher. 


CANDID.ATES  from  mid-Atlantic  sought  for: 
Copy  Editor 

A  good  spot  for  a  good  beginner. 

Copy  Desk  Chief 

Candidate  needs  2-3  years  daily  exoerience  as 
copy  editor  plus  ability  to  supen/ise  a  small 
staff. 

Features  Editor 

Imaginative,  intelligent,  capable  of  producing 
lively  daily  section.  Needs  copy  desk  experi¬ 
ence. 

28,000  AM.  Plenty  of  room  for  advancement 
within  this  Zone  2  group  newspaper.  Send  re¬ 
sume  and  clips  to  Box  1582,  Editor  &  Pub¬ 
lisher. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and  refer 
it  on  current  job  openings.  Editorial,  advertising, 
circulation  and  back  shop  applicants  welcomed. 
New  England  Daily  Newspaper  Assn 
340  Main  St,  Room  527 
Worcester  MA  01608 


GENERAL  ASSIGNMENT  reporter.  11,000  cir¬ 
culation  PM  daily,  also  benefits  including  profit 
sharing.  McCook  Daily  Gazette,  McCook  NB 
(308)  345-4500. 


GENERAL  ASSIGNMENT  slot,  5-day  morning 
tabloid.  Publisher,  Northern  Wyoming  Daily 
News,  Box  508,  Worland  W  82401. 


GENERAL  ASSIGNMENT  reporting  is  fine,  but 
managing  editor  is  my  goal.  December  1980 
J-school  grad  of  Oklahoma  State  seeks  position 
with  a  medium  or  large  daily  or  weekly  that  offers 
rapid  advancement  to  key  editorial  slots.  The  son 
of  a  newspaperman,  I've  above  average  experi¬ 
ence  in  layout,  editing  and  reporting  with  3  years 
on  campus  daily  plus  summer  internships.  For 
clips,  references  and  resume:  Andrew  Morgan, 
626  E.  St  Louis,  Wetumka  OK  74883.  (&5) 
452-3294. 


GENERAL  ASSIGNMENT  REPORTER  for  small 
award-winning  Ohio  daily.  Send  resume,  salary 
needs,  non-returnable  clips  and  references  to 
Box  1590,  Editor  &  Publisher. 


GOOD  REPORTING  OPPORTUNITY  available 
for  beginner  who  seeks  challenge  of  small  daily 
in  Sunbelt.  Box  1591,  Editor  &  Publisher. 


LIFESTYLE  EDITOR  for  7-day  section  on  mid¬ 
sized  Zone  1  paper.  Staff  of  5  full  and  3  part- 
time.  Seek  3  or  more  years  full-time  ne\«spaper 
experience,  features  preferred.  Ability  to  assign, 
coordinate,  edit  and  deal  with  public  are  priori¬ 
ties.  Box  1593,  Editor  &  Publisher. 


MONTANA  AND  WYOMING  newspapers  lo¬ 
cated  in  mountains  need  skilled  reporter- 
photographers.  Good  wages.  We  are  looking  for 
potential  editors  too.  Send  resume  to  Bill  Sniffin, 
Box  J,  Lander  WY  82520. 


MANAGING  EDITOR  for  medium  sized  Ohio  PM 
daily.  You  must  have  the  leadership  ability 
necessary  to  motivate  and  direct  my  news  staff.  I 
want  story  ideas,  enthusiasm,  and  involvement 
in  the  community.  T ake  charge  and  grow  with  us! 
We're  part  of  a  group  that  offers  an  excellent 
future  for  a  goal  oriented  individual.  Send  com¬ 
plete  resume  to  Box  1578,  Editor  &  Publisher. 


NEWSROOM  ARTIST— Zone  2  daily  of  60M 
seeks  person  with  talent  and  flair  for  illustrating 
stories,  designing  graphics  and  inspiring  page 
layout  editors.  Box  1580,  Editor  &  Publisher. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenge,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE'RE  EDUCATED! 


THE  SAUDI  GAZETTE  is  Saudi  Arabia's  En¬ 
glish-Language  business  daily,  and  in  line  with 
our  expansion  plans  we  now  require  further 
staff. 

SENIOR  BUSINESS  EDITORS 
Working  under  the  Editor-In-Chief,  two  senior 
business  eitors  are  required,  with  an  ability  to 
understand  international  and  Middle  Eastern 
business  matters.  Proven  ability  at  this  level  is 
desired,  and  experience  will  be  reflected  in  the 
responsibility  and  salary  offered.  Jeddah 
based. 

BUSINESS  SUB— EDITORS 
To  work  with  the  editorial  team,  two  business 
sub-editors  are  required.  Fast  subbing  ability, 
and  the  ability  to  cope  with  national  and  inter¬ 
national  material  is  sought.  A  knowledge  of 
Middle  Eastern  affairs  is  desirable,  though  not 
compulsory.  Jeddah  based. 

JOURNALIST 

Working  under  the  chief  business  reporter,  suc¬ 
cessful  applicants  will  have  a  good  journalistic 
background,  with  emphasis  on  business  report¬ 
ing.  A  knowledge  of  international  and  Middle 
Eastern  affairs  is  desirable.  Good,  clear  copy  is 
required,  and  the  ability  to  work  in  a  Middle 
East  environment  essential.  Location  will  be  in 
Jeddah,  Riyadah  or  Al  Khobar. 

The  above  positions  are  offered  to  suitably 
qualified  applicants,  on  a  two-year  renewable 
contract.  A  range  of  valuable  fringe  benefits 
includes  good  quality  accommodation,  arrival/ 
end-ot-contract  passage,  one  month  holiday 
per  annum  plus  passage.  Company  medical 
care,  company  transport/cars. 

All  the  above  positions  are  offered  on  single¬ 
status  in  certain  cases.  Salariesare  in  the  range 
of  SR5.000  to  SR8,000  for  editorial  staff,  and 
SR4,500  to  SR5,000  for  journalists.  All  salar¬ 
ies  are  paid  in  Saudi  Riyals,  inside  the  King¬ 
dom,  and  a  guaranteed  10  percent  per  annum 
automatic  increase,  plus  end-of-contract 
bonus,  are  offered,  in  addition. 

Please  write  with  full  personal  and  career  de¬ 
tails  to: 

Editor-In-Chief, 

Saudi  Gazette 
PO  Box  5576 
-  Jeddah,  Saudi  Arabia 
Telephone  Jeddah  643-2166 
Telex  401360  OKAZ  SJ 


LABOR/BUSINESS  REPORTER.  Top  reporter 
to  cover  labor  and  work  on  3  person  business 
staff  for  fast-growing  daily  near  Seattle.  Stress 
on  applicants  ability  to  gather  and  write  news, 
personal  profiles  and  analytical  stories.  Appli¬ 
cants  need  well  defined  approach  to  cover  the 
working  world.  Experience  in  business  or  labor 
coverage  helpful.  Resume  and  clips  to  Michael 
Hallman,  Financial  Editor,  Everett  Herald.  PO 
Box  930,  Everrett  WA  98206. 


SENIOR 

EDITOR 


Chicago  based  publishing 
subsidiary  of  Fortune  500 
corporation  seeks  editor  for 
its  consumer  magazine  in  the 
Women’s  Lifestyle  category. 
Editorial  position  of  the 
magazine  requires  experi¬ 
ence  in  the  areas  of  health 
and  physical  fitness,  family 
and  marriage  and  other 
problems  of  daily  living  such 
os  stress  and  weight  control. 
Resonsibilities  include  creat¬ 
ing  and  preparing  feature 
stories  in  these  areas  of  in¬ 
terest  and  managing  the 
editorial  process  from  incep¬ 
tion  to  production.  Position 
will  report  to  the  Editorial 
Director  of  a  three  magazine 
division.  Send  replies  includ¬ 
ing  resume,  writing  samples 
and  salary  history  to: 

Box  1603, 

Editor  &  Publisher 
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EDITOR  &  PUBLISHER  tor  January  3,  1981 


POSITIONS  WANTED.  .  . 


HELP  WANTED 


EDITORIAL 


SOLID*EDUCATION  REPORTER  and  excellent 
writer  with  demonstrated  interest  in  what's 
happening  in  today's  classrooms  and  the  effect 
the  educational  system  is  having  on  students. 
Lead  education  reporting  post.  For  one  of  the 
natior-.'s  leading  mid-size  dailies  that  is  inau¬ 
gurating  Sunday  editions  this  Spring.  We  re  in  a 
highly  competitive  metro  market  in  the  fast¬ 
growing  Pacific  Northwest.  We  seek  a  commit¬ 
ted  professional  and  offer  excellent  pay  and 
fringe  benefits.  Resume,  clips  and  cover  letter 
outlining  how  you  would  meet  these  specifica¬ 
tions  to  Eric  L.  Zoeckler.  City  Editor,  Everett 
Herald.  PO  Box  930.  Everett  WA  98206.  No 
calls  please.  Deadline  for  application  is  Janu¬ 
ary  31. 


SPORTS  EDITOR 

Editor  to  head  sports  department,  schedule 
staff  assignments,  direct  staff,  heads  up  slot. 
Responsible  for  combining  local  area,  college 
and  national  sports  into  attractive  daily  and 
Sunday  layouts.  Must  have  interest  in  all  sports 
and  be  willing  to  tackle  problems  of  coverage 
and  space.  Completely  electronic  newsroom. 
Experience  necessary.  Send  resume  and  sam¬ 
ples  to  Mary  Collins.  Personnel  Manager.  Cedar 
Rapids  Gazette.  PO  Box  511.  Cedar  Rapids  I A 
52401.  An  equal  opportunity  employer. 


NEWS  EDITOR— Southern  daily  making 
changes  in  newsroom  seeks  experienced  editor 
to  supervise  five-person  copy  desk.  Must  have 
thorough  knowlecfge  in  layout,  editing  wire  and 
local  copy,  VDT’s  and  graphic  design.  Competi¬ 
tive  pay.  Contact  Don  Ferrell,  Executive  Editor, 
Texarkana  Gazette.  PO  Box  621,  Texarkana  TX 
75501.  All  inquiries  in  writing  please. 


SPORTS  copy  editor/makeup  person,  at  least 
3-years  experience  at  daily  for  medium  size 
PM.  Hours  vary,  salary  good.  New  Haven  Regis¬ 
ter,  367  Orange  St,  New  Haven  CT  06503. 


THE  QUAD-CITY  TIMES  is  seeking  a  sports 
editor  to  supervise  staff  of  six  and  direct  cover¬ 
age  of  two-state  area  for  morning,  evening  and 
Sunday  editions.  This  person  should  possess 
skill  in  writing,  news  selection,  layout  and  su¬ 
pervisory  management.  Applicants  should  con¬ 
tact  Dan  Hayes,  Managing  Editor,  Quad-City 
Times,  PO  Box  3828,  Davenport  lA  52808; 
(319)  383-2334.  Equal  Opportunity  Employer 
M/F, 


WE'RE  LOOKING  FOR  copy  editors  who  love 
the  language  and  like  a  challenge.  Talent  is 
more  important  than  experience  to  this  Zone  3, 
AM  daily.  We're  about  to  install  the  latest  and 
best  in  editing  systems  and  we  need  copy  edi¬ 
tors  to  match.  Box  1515,  Editor  &  Publisher. 


Learn  how  an  E&P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  products 
and  services;  or  maybe  find  that  profitable 
weekly  you've  wanted  to  own. 


FREELANCE 


FREELANCE,  part-time.  Help  launch — health 
newsletter.  Be  involved  in  all  phases  of  busi¬ 
ness.  No  investment  required.  Equity  payment. 
Kent  (212)964-9738. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally,  Twice-a-month 
subscription  rates.  M.  Sternman,  68-38  Yel¬ 
lowstone,  Forest  Hills  NY  11375. 


MAILROOM 


MAILROOM  MANAGER 
Medium-sized  daily.  Zone  2  seeking  experi¬ 
enced  mailroom  manager  with  knowledge  of 
Sheridan  inserting  equipment.  Salary  com¬ 
mensurate  with  experience.  Excellent  company 
benefits.  Send  resume  and  salary  requirements 
to  8ox  1567,  Editor  &  Publisher. 


MARKETING 


MARKETING  DIRECTOR 
Person  needed  to  direct  sales,  marketing  and 
promotion  efforts  of  an  aggressive  45,000  MES 
in  the  Midwest.  Applicants  must  be  experi¬ 
enced  in  sales  and  marketing  applications. 
Looking  for  strong  ideas  and  ability  to  imple¬ 
ment  creative  sales  ideas. 

Position  reports  to  general  manager  and  is  part 
of  policy-making  management  committee. 
Bachelor's  a  must,  advanced  degree  in  market¬ 
ing  a  plus,  but  not  a  necessity. 

Please  send  letter,  resume  and  salary  require¬ 
ments  to  Box  1584,  Editor  &  Publisher. 


HELP  WANTED 
PRESSROOM  1 

LARGE  METROPOLITAN  DAILY  IN  ZONE  6  has 
immediate  opening  for  pressperson  on  Goss 
Mark  II  presses.  Organization  provides  career 
growth  potential  with  excellent  salary  and 
fringe  benefits.  All  replies  confidential.  Send 
resume  to  Box  35118,  Editor  &  Publisher. 

PRESSMAN:  5  unit  (xoss  Community.  Spot  col¬ 
or  experience  mandatory.  $8  per  hour.  Send 
resume  and  samples  to  Keith  Klingenberg,  Dai¬ 
ly  Miner,  PO  Box  39OT,  Kingman  AZ  86401. 

PRESSPERSON— With  experience,  for  Zone  2 
small  daily  with  TMC  products.  5- 
unit  Suburban  with  upper  form.  Expanding 
into  TMC  and  commercial  printing.  (5ood  pay 
and  benefits.  Reply  Box  1554,  Editor  &  Pub¬ 
lisher. 

PRESSROOM 

SUPERINTENDENT 

Experienced  pressroom  superintendent  is 
needed  to  supervise  a  Goss  Metro  offset  press. 
Applicants  must  have  a  good  operating  and 
mechanical  knowledge  of  the  press,  purchas¬ 
ing  materials  and  experience  supervising  a 
press  crew.  We  offer  a  secure  position  with  good 
company  benefits.  Write  to  Box  1514,  Editor  & 
Publisher. 

PRESS  OPERATOR 

Current  opening  in  our  sun  coast  division  lo¬ 
cated  in  Naples.  Florida  for  an  experienced  web 
offset  press  operator.  Good  starting  salary;  ex¬ 
cellent  company  benefits.  Send  resume  to:  Na¬ 
ples  Star,  848  /th  Av  North.  Naples  FL  33940. 
Equal  opportunity  employer. 

PRESSMAN-WOMAN  to  operate  Goss  Com¬ 
munity  or  Suburban  press.  Growing  commer¬ 
cial  business.  Excellent  pay.  Health,  dental, 
disability  and  life  insurance.  Must  have  experi¬ 
ence  on  Community,  Suburban  or  related 
press.  All  relocation  expenses  will  be  paid  for. 
Call  Sid  Simon  at  (215)  365-1155. 

WEEKLY  NEWSPAPER  in  Rockies  (Zone  7) 
needs  working  foreman  to  supervise  all  phases 
of  production  from  camera  through  4  unit  Har¬ 
ris  press.  Small  town,  good  schools.  Great 
hunting,  fishing  and  skiing.  $8  per  hour  plus 
stock  in  growing  company.  Reply  to  Box  1555, 
Editor  &  Publisher. 

PRODUCTION 

PRODUCTION  MANAGER  needed  for  semi¬ 
weekly  offset  newspaper  located  in  Rocky 
Mountains.  Outstanding  hunting  and  fishing. 
Quality  place  to  live.  Contact  Mark  Raymond. 
Wyoming  State  Journal,  Box  J,  Lander  WY 
82520,  (307)  332-2323. 

WE  NEED  a  qualified  person  to  do  it  all!  Must 
be  creative,  know  layout  and  color  separation. 
Must  know  camera  and  darkroom,  platemaking 
and  be  able  to  coordinate  alt  darkroom  proce¬ 
dure  with  printers.  Good  hunting,  fishing  and 
"lotsa"  clean  air.  Salary  commensurate  with 
qualifications.  Call  Sheldon  at  (800)  548- 
9888. 

PROMOTION 

PROMOTION  DIRECTOR  to  bring  strong  sup¬ 
port  to  marketing^and  community  service  prog¬ 
rams  of  10,500Texas  daily.  Department  head 
level.  A  Harte-Hanks  Newspaper.  Write  Tom 
Watson,  Publisher,  Big  Spring  Herald,  Box 
1431,  Big  Spring  TX  79720. 

PUBUC  RELATIONS 

PROMOTIONS  PUBLIC  RELATIONS  DIREC¬ 
TOR.  We  needaformer  ad  person  to  handle  this 
important  marketing  function  for  our  state¬ 
wide  group  of  weekly  newspapers.  The  success¬ 
ful  candidate  will  have  a  track  record  of  accom¬ 
plishments  and  achievements  in  the  pr  field 
and  will  demonstrate  creative  promotion  exper¬ 
tise.  Our  new  employee  will  be  agressive.  good 
on  their  feet  and  will  represent  our  company 
throughout  the  state  and  nation.  Some  national 
ad  experience,  former  agency  and  media 
buying  experience  will  be  helpful.  Must  be 
familiar  with  innovative  uses  of  market  re¬ 
search  data.  Respond  in  confidence  to  W.S. 
LaMee.  FTN  Publications.  PO  Box  9320. 
Bradenton  FL  33506. 

You  May  Take  One  Giant  Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P's 
Positions  Wanted  section! 


ADMINISTRATIVE 


PROFIT-MAKING/AWARD  WINNING  editor- 
general  manager  willing  to  share  details  of  how 
I  turned  a  staid  chain  of  newspapers  into  huge 
profit-making  vehicles  of  community  influence 
and  respect.  The  key  was  the  introduction  of 
sound  managerial  techniques.  The  result:  a  2- 
year  circulation  increase  of  46  percent,  an 
advertising  increase  of  over  300  percent,  and  a 
slew  of  awards.  I  can  do  the  same  for  you. 
Please  contact  me  at  Box  1596,  Editor  &  Rjb- 
lisher. 


CIRCULATION 


CIRCULATION  MANAGER 
ZONES  1,  3,  9 

I  wish  to  relocate  to  one  of  the  above  Zones. 
Over  1 4  years  experienced  in  a  h  igh  ly  competi¬ 
tive  metropolitan  area.  Experience  in  all  facets 
of  circulation.  Strong  in  promotion  and  lead¬ 
ership  skills.  Further  details  from  Box  1573, 
Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
25  Years  Experience 

Proficient  in  all  phases  of  circulation  including 
sales  and  marketing,  street  sales,  home  deliv¬ 
ery,  distribution  and  transportation,  unions,  re¬ 
venue  budgets,  expense  budgets,  telephone 
sales,  boy  crew  sales,  carrier  contests,  reader 
contests  and  ABC.  Boundless  energy  and  de¬ 
dication.  Full  resume  sent  in  confidence.  Box 
1536,  Editor  &  Publisher. 


EDITORIAL 


NY  PRIMARY  interest  is  feature  writing.  I  have  I 
published  in  a  science  magazine.  I  have  a  spe-  i 
cial  interest  in  entomology  via  a  zoology  minor  | 
at  Ohio  University.  In  Junelwillgraduatewitha 
BSJ.  Tim  Weidner,  1806  Baltimore  Rd,  Lan¬ 
caster  OH  43130,  (614)  687-1935. 


MEDICAL/SCIENCE  WRITER,  25.  2  years  as 
staff  writer  on  daily  of  45,000.  Seeking  posi¬ 
tion  with  paper,  trade  journal,  or  magazine  in 
Zones  1, 2,  or  3.  Box  1595,  Editor  &  Publisher. 


OHIO  REPORTER  with  five  years  experience 
looking  for  future  with  solid  daily.  Wants  gov¬ 
ernment/politics  reporting  slot  or  copy  editing 
position.  VDT  experience.  Relocate  anywhere. 
Box  1539,  Editor  &  Publisher. 


CREATIVE,  hard  worker  with  professional  daily 
experience  seeks  copy  editing  or  photographic 
position.  All  around  experience  as  reporter,  edi¬ 
tor  and  photographer.  Strong  in  layout.  VDT 
experience.  San  Francisco  State  January  '81 
grad  with  honors.  D.  Wolohan,  235  Vincente, 
San  Francisco  CA  94127. 


DECEMBER  1980  J-school  grad.  University  of 
Illinois,  wants  job  on  mid-sized  daily.  Three 
summers  internship  on  solid  Illinois  daily,  four 
years  reporting  and  editing  on  college  paper. 
Recognition  in  1979  Hearst  investigative  con¬ 
test.  Mike  Waters,  (312)  395-3193. 


WHO,  WHAT,  when,  where  and  why  not  give  me 
a  chance  to  show  you  my  ability.  Interested  in 
small-town  paper.  Have  camera,  will  travel.  I 
am  a  graduate  student  at  UniversiN  of  Arizona 
and  can  start  work  in  August  1981.  Contact 
Harald  Henke.  1717  E.  S(»edwayC-109,  Tuc¬ 
son  AZ  85719. 


EDITORIAL 


CREATIVE,  HARDWORKING  feature  writer 
with  people  orientation,  solid  background  in  all 
areas  of  newswriting,  seeks  position  back  home 
in  Zones  7.  8.  9.  BA.  8  years  major  daily.  2  on 
semi-weekly.  VDT,  layout,  darkroom,  photo  ex¬ 
perience.  Want  chance  to  learn,  grow  as  well  as 
contribute,  which  I  can  do  well.  Box  1600. 
Editor  &  Publisher. 


ENERGETIC  YOUNG  EDITOR  with  experience 
in  rebuilding  small  daily  into  OKidel  newspaper 
now  seeks  bigger  challenge.  Can  supply  before 
and  alter  examples  of  current  newspajxer  upon 
request.  Also  may  be  interested  in  editing  posi¬ 
tion  on  larger  paper.  Send  inquiries  to  Box 
1601.  Editor  &  Publisher. 


FOREIGN  CORRESPONDENT 
American,  experienced,  willing  to  travel,  fluent 
in  SIX  languages,  seeks  ties  with  news  organiza¬ 
tion  whose  readers  viewers  demand  insightful 
foreign  coverage.  Box  1599.  Editor  &  Pub¬ 
lisher. 


PRESS  SECRETARY  to  U  S.  Senator  seeks 
editorial  writing  position.  Strong  background  in 
urban  and  national  affairs.  Nine  years  experi¬ 
ence  as  reporter  and  editorial  writer.  M.S.J.. 
Northwestern  University.  Box  1528.  Editor  & 
Publisher. 


SIGMA  DELTA  CHI  member  with  photo^phy, 
editing,  layout  skills  seeks  news/feature  posi¬ 
tion  on  daily  with  35,0(X).  clips  available  upon 
request,  will  relocate,  BA  journalism,  Decem¬ 
ber  19^.  Indiana  University,  M.  Tate.  1048 
Church  St.  5,  Indiana  PA  15701.  (412)  349 
5687. 


PHOTOGRAPHER 


TAKE-CHARGE  PHOTOGRAPHER  now  at 
8000  weekly  wants  to  move  to  graphic-oriented 
daily.  Broad  background,  highly  skilled  in  all 
shooting  and  color  lab.  Any  Zone.  Box  1585, 
Editor  £  Publisher. 


PHOTOJOURNAUSM 


GRADUATE  photojournalism  student  at  Ohio 
University  seeks  spring-summer  photo  in¬ 
ternship  with  daily  or  agency.  Solid  portfolio, 
writing  and  graphics  skills.  Contact  Thomas 
Hall.  21  Vs  First  St.  Athens  OH  45701.  (614) 
594-6586. 


PUBUC  INFORMATION 


SCIENCE  MEDICAL  WRITER  with  5  years  ex¬ 
perience  New  York  City  seeks  position  with 
Midwest  corporation  or  public  relations  firm. 
Proven  ability  to  write  and  edit  complex  mate¬ 
rial  for  general  public.  Prefer  Zone  5.  Box 
1602,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


SEEKING  CAREER,  not  husband.  Need  start  as 
writer/copy  editor,  bulging  portfolio  with 
brochures,  ads.  features  and  slides  from  pr/ 
publication  internships,  will  relocate.  BA  jour¬ 
nalism,  Indiana  Univeristy,  December  1980. 
M.  Tate,  1048  Church  St.  5.  Indiana  PA 
15701.  (412)  3495687. 
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Broadcast  sales 

(Continued  from  page  39) 


NEW  YORK 
WWNY-tv  Carthage 
ABC,  CBS  and  NBC 

Johnson  Newspaper  Corp. 

to  Howard  J.  Brown  (Kenosha  Wis. 

News) 

Price:  $8.1  million 

Broker:  Dan  Hayslett  Associates 

WSYR-tv  Syracuse  NBC 

Newhouse  Broadcasting  Co. 
to  Times  Mirror  Co. 

Price:  Part  of  $82  million  package 

WSYE-tv  Elmira  NBC 

Newhouse  Broadcasting  Co. 
to  Times  Mirror  Co. 

WMSA-am  Massena 

Johnson  Newspaper  Corp. 
to  McCaffrey  &  McCall  Inc. 

Price:  $210,000 

WKAL-am-fm  Rome 

Jackson  B.  Maurer  and  family 

to  Wooster  (Ohio)  Republican  Printing 

Co. 

(R.E.  Dix  and  family) 

Price:  $540,000 

Broker:  LarsonAValker  &  Co. 

WWNY-am  Watertown 

Johnson  Newspaper  Corp. 
to  McCaffrey  &  McCall  Inc. 

Price:  $450,000 


NORTH  CAROLINA 
WCSL-am  Cherryville 

Mark  Media 

to  Spirit  Publications  (Michael  S.  Jones) 
Price:  $400,000 


OHIO 

WDTN-tw  Dayton 

Grinnell  Communications  Co. 
to  Hearst  Corporation 
Price:  About  $40  million 
Broker:  Howard  E.  Stark 

WHHH-am  Warren 

Helen  Hart  Hurlbert  Trust 
(Warren  Tribune-Chronicle) 
to  Frank  Mangano 
Price:  $1  million 

Broker:  Milton  Q.  Ford  &  Associates 


OKLAHOMA 
KBEX-fm  Tulsa 

Mark-Way  Inc. 

to  Mid-America  Media  of  Kankakee 
(Burrell  L.  Small  and  others) 

Price:  $3  million 
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PENNSYLVANIA 
WTPA-tv  Harrisburg  ABC 

Newhouse  Broadcasting  Co. 
to  Times  Mirror  Co. 

Price:  Part  of  $82  million  package 

WAHT-am  Annville-Cleona 

William  E.  Sullivan  and  others 
to  William  K.  Ulerich 
(Clearfield  Progress) 

Price:  $600,000 


SOUTH  CAROLINA 
WWWZ-fm  Summerville 

Brothers  Broadcasting  Co. 
to  Attaway  Investment  Co. 
(Wesley  Attaway  and  family) 
Price:  $350,000 
Broker:  Blackburn  &  Co. 


TENNESSEE 

WTVC-tv  Chattanooga  ABC 

Martin  Theaters  (Fuqua  Industries) 
to  A.  H.  Belo  Corp.  (Dallas  News) 
Price:  $19.5  million 

WZTV-tv  Nashville 

Reel  Broadcasting  Co. 
to  Multimedia  Broadcasting  Co. 
Price:  $6  million 

WKSR-am  Pulaski 

George  M.  Martin  and  others 
to  S.  Hershal  Lake  and  others 
(Carthage  Courier  et  al) 

Price:  $481,300 


KEES*am  Gladewater 

Ormand  L.  Kimbrough 
to  Attaway  Investment  Corp. 

Price:  $450,000 

Broker:  John  Mitchell  &  Associates 

KMAC-am  and  KISS-fm  San  Antonio 

Howard  Davis  estate 

to  James  Goodmon  and  others,  Raleigh 

N.C. 

Price:  $4.65  million 


VIRGINIA 

WVEC-tv  Norfolk  ABC 

Thomas  P.  Chisman  and  others 
to  Corinthian  Broadcasting  (Whitney) 
Price:  $31.2  million  (including  cable 
system) 

WTAR-tv  Norfolk  CBS 

Landmark  Communications 
to  Knight-Ridder  Newspapers 
Price:  $48.3  million 


VIRGIN  ISLANDS 
WBNB-tv  Charlotte-Amalie  CBS 

J.  Raymond  Jones  Trust  and  others 
to  Thomas  Worrell  Jr  (Worrell  News¬ 
papers) 

Price:  $750,000 


Knight-Ridder  names 
Batten  senior  vp. 

Knight-Ridder  Newspapers,  Inc.  has 
announced  a  corporate  staff  realignment 
“intended  to  maintain  the  company’s 
commitment  to  editorial  excellence  and 
strengthen  its  capacity  to  deal  with 
emerging  information  technology.” 

James  K.  Batten,  44,  vicepresident/ 
news  for  Knight-Ridder’s  Metro  news¬ 
paper  group,  was  named  senior  vicepresi¬ 
dent.  He  will  assume  overall  news  and 
editorial  responsibility  for  the  company 
and  work  closely  with  Alvah  H.  Chap¬ 
man,  Jr.,  president  and  chief  executive 
officer,  on  a  variety  of  planning  and  other 
projects.  Among  them  will  be  exploration 
of  new  forms  of  electronic  information 
systems. 

Larry  Jinks,  51,  editor  of  the  San  Jose 
Mercury  and  News,  will  succeed  Batten 
as  vicepresident/news  for  the  Metro 
group.  His  responsibility  will  include 
editorial  quality  of  the  San  Jose  newspap¬ 
ers,  the  Akron  Beacon-Journal;  Charlot¬ 
te  Observer;  Charlotte  News;  Detroit 
Free  Press;  Fort  Wayne  (Ind.)  News- 
Sentinel,  Long  Beach  (Calif.)  Indepen¬ 
dent  and  Press-Telegram;  Miami  Herald; 
Philadelphia  Inquirer  and  Daily  News; 
St.  Paul  Dispatch  and  Pioneer  Press  and 
the  Wichita  Eagle-Beacon. 

He  will  also  be  responsible  for  the  op¬ 
erations  of  Knight-Ridder's  Washington 
bureau  and  the  KNT  News  Wire,  based  in 
Washington. 

Jink’s  successor  in  San  Jose  will  be 
named  at  a  later  date.  Until  then,  he  will 
continue  as  editor. 

Hooker  sells  interest 

John  Hooker  Jr.,  publisher  of  Nashvil¬ 
le  Banner  for  the  last  16  months,  sold  his 
stake  in  the  paper  to  his  partners  for  about 
$6  million. 

Hooker,  Irby  Simpkins  Jr.,  a  banker 
and  president  of  the  newspaper  company, 
and  Brownlee  Currey,  son  of  the  founder 
of  a  local  securities  firm,  acquired  the 
Banner  for  $25  million  from  Gannett  Co. 

Hooker,  50  years  old,  was  the  Demo¬ 
cratic  nominee  for  governor  in  1970.  He 
said  he  needed  the  money  to  settle  busi¬ 
ness  debts. 

3  Texas  papers  sold 

Three  newspapers  which  were  owned 
by  Donald  R.  Jones  of  Rockwall,  Texas, 
were  sold  to  the  Ralph  R.  Hall  family.  The 
papers  are:  Boyse  City  American,  Caddo 
Mills  Mirror,  Lakeside  News. 

Calif,  station  sold 

Donrey  Media  Group,  Fort  Smith, 
Ark.,  has  signed  an  agreement  to  buy  the 
assets  of  KOCM,  Newport  Beach,  Calif. , 
from  Hutton  Broadcasting  Inc. 
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ADVERTISEMENT 


Accuracy  in  Media 

OxuLns. 

The  irrational 
opposition  to 
internal  defense 


WASHINGTON — The  ancient  Chinese 
strategist,  Sun-Tsu,  said  that  “to  subdue 
one's  enemy  without  fighting  is  the  acme 
of  skill."  Our  Soviet  adversary  has  recog¬ 
nized  the  truth  of  that  since  the  Bolshe¬ 
viks  in  Russia  demonstrated  the  ease  with 
which  an  empire  with  a  huge  army  could 
be  subverted  from  within.  They  have 
been  so  brazen  in  tbeir  insistence  on 
their  right  to  establish  and  maintain 
subversive  political  organizations  in  for¬ 
eign  countries  that  this  ridiculous  situa¬ 
tion  has  been  generally  accepted  in  the 
Free  World.  There  has  never  been  any 
room  for  doubt  that  the  Communist 
Party,  USA,  like  its  counterparts  in  other 
countries,  is  a  tool  of  Moscow.  Its  pur¬ 
pose  is  to  sway  American  public  opinion 
and  policy  by  spreading  the  Soviet  propa¬ 
ganda  line  of  the  moment.  While  it  may 
not  be  able  to  win  a  clearcut  victory  on 
any  given  issue,  it  can  muddy  the  waters, 
sow  doubt  and  create  confusion  and 
irresolution. 

Andrei  Sakharov's  Warning 

The  communists  don't  depend  solely 
on  party  members  to  achieve  their  pur¬ 
poses.  They  are  adept  at  creating  fronts 
which  are  not  known  to  the  public  to  be 
under  their  influence  and  control.  They 
have  also  been  very  successful  in  utilizing 
individuals  who  are  not  known  to  be 
party  members  to  spread  their  disinfor¬ 
mation  and  propaganda.  These  are  some¬ 
times  secret  party  members,  but  Andrei 
Sakharov,  the  great  Soviet  physicist,  dis¬ 
sident,  and  Nobel  Prize  winner,  de¬ 
scribed  many  of  them  very  well  in  a  letter 
of  warning  to  the  West  that  was  pub¬ 


lished  in  the  New  York  Times  on  |une  8, 
1980.  Sakharov  said:  "The  West  and 
developing  countries  are  filled  with  citi¬ 
zens  who  by  reason  of  their  positions  are 
able  to  promote  Soviet  influence  and 
expansionist  goals."  He  said  they  in¬ 
cluded  not  only  those  who  were  naive 
and  those  who  were  merely  being  "fash¬ 
ionable,"  but  also  "people  wbo  have 
been  bought  in  the  most  direct  sense  of 
the  word." 

Sakharov  said  this  latter  group  includes 
"some  political  figures,  businessmen,  a 
great  many  writers  and  journalists,  gov¬ 
ernment  advisers,  and  heads  of  the  press 
and  television."  He  made  it  clear  that  in 
using  the  word  "bought,"  he  was  not 
referring  solely  to  their  being  induced  to 
serve  the  Soviet  cause  by  monetary  pay¬ 
ments.  Obviously  some  of  those  who 
were  "bought"  in  the  past  and  who  were 
exposed  were  not  well  paid  monetarily.  A 
little  flattery  sufficed  for  some  of  them. 

There  can  be  no  question  about  the 
validity  of  Sakharov's  warning.  The  rec¬ 
ord  of  communist  success  in  doing  just 
what  he  described  has  been  laid  out  in 
exquisite  detail  in  the  old  hearings  of  the 
Senate  Internal  Security  Subcommittee 
and  the  House  Internal  Security  Commit¬ 
tee  (previously  the  House  Committee  on 
Un-American  Activities).  These  commit¬ 
tees  did  such  a  good  job  of  exposing  and 
thereby  undermining  the  types  of  opera¬ 
tions  described  by  Sakharov  in  the  post¬ 
war  period  that  their  abolition  became  a 
prime  objective  of  Moscow  and  its  agents 
in  this  country. 

That  campaign  received  the  enthusi¬ 
astic  support  of  many  in  the  media,  but  it 


was  never  popular  with  the  people,  who 
grasped  the  simple  fact  that  the  best  way 
to  combat  subversion  was  by  focusing  a 
spotlight  on  it.  Both  the  Senate  and  the 
House  committees  were  eventually  dis¬ 
mantled,  but  that  action  was  itself  done 
behind  doors,  without  any  record  vote 
that  would  show  which  Senators  and 
Congressman  had  done  the  deed.  Big 
Media  cheered  the  demise  of  those  com¬ 
mittees. 

A  Predictable  Reaction 

Now  it  has  been  announced  that  the 
new  Republican-controlled  Senate  will 
revive  the  Senate  Internal  Security  Sub¬ 
committee,  changing  the  name  to  the 
Subcommittee  on  Security  and  Terrorism. 
This  announcement  has  generated  a  pre¬ 
dictable  reaction  to  those  media  circles 
that  have  always  been  most  reluctant  to 
expose  communist  penetration  and  sub¬ 
version  of  American  institutions.  A  New 
York  Times  article  about  the  revival  of 
the  subcommittee  set  the  tone.  It  said  the 
new  subcommittee  would  be  a  "direct 
descendant  of  the  Internal  Security  Sub¬ 
committee  that  was  accused  of  wide¬ 
spread  Communist  witch-hunting  for 
more  than  two  decades."  The  Washing¬ 
ton  Star  followed  with  an  editorial  the 
next  day,  saying  that  any  problems  of 
subversion  in  the  past  "were  adequately 
handled  by  duly  appointed  law  enforce¬ 
ment  agencies,  chiefly  the  FBI." 

This  campaign  to  prevent  the  exposure 
of  the  types  of  agents  listed  by  Sakharov 
is  exactly  what  one  would  expect — from 
them. 


REED  IRVINE  IS  CHAIRMAN  OF  ACCURACY  IN  MEDIA,  THE  MEDIA  WATCHDOG,  AND  IS 
EDITOR  OF  THE  AIM  REPORT.  THIS  WEEKLY  COLUMN  IS  AVAILABLE  TO  PAPERS  FOR  A 
MODERATE  CHARGE.  For  information  write  AIM,  777  14th  St.,  N.W.,  Washington,  D.C.  20005,  or 
call  (202)  783-4406. 
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